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Poultry Feeding 
Ratios Improve; 
Hog Figure Slips 


WASHINGTON — The relationship 
of feed costs to product prices im- 
proved for broiler raisers and egg 
producers in March, and feed ratios 
were above those of a year ago as 
well as the February ratios, the U.S 
Department of Agriculture reports. 

The broiler-feed ratio at 5.7 in 
mid-March represents a sizeable jump 
from the February ratio of 4.9 and 
the March, 1954, figure of 44. The 
egg-feed ratio edged up from 104 in 
February to 10.6 by mid-March to 
maintain a position above last year’s 


March ratio of 9.9. (See table on 
page 10.) 
On the other hand, the hog-corn 


ratio for the U.S. dropped from 11.7 
in February to 11.3 in March, con- 
tinuing far below the very favorable 
ratio of 17.2 a year earlier. The aver 
age hog-corn ratio during March in 
recent years has been 13.1. 

The butterfat-feed ratio advanced 
to 19.8 in mid-March from 196 a 
month earlier but held below March, 
1954, which was recorded at 204 
Meanwhile, the milk-feed ratio 
slipped from 1.23 in February to 1.19 
in March. This figure was slightly 
above the March, 1954, level, how- 
ever. 

Costs Lower 
improved prices and lower 
feed costs contributed to the more 
favorable feeding ratios for broilers 
and laying flocks. The average U.S 
cost of laying mash was $4.75 cwt 
in mid-March, and broiler growing 
mash prices then averaged $5.15 cwt 

Supstantial price increases for 
commercial broilers, coupled with 
higher farm chicken, turkey and egg 
prices, raised the poultry and egg in- 
dex 5% during the month ending 
March 15. At 199, the index compared 
with 190 a month earlier and with 
188 in March @ year ago. 

Increased commercial! broiler prices 
reflected the reduction in broiler ma: 
ketings. Broiler chick placements in 
important producing areas were be 
low a year earlier from Octobe 
through January, above during Fel 
ruary, and below during the second 
and third weeks of March. 

Mid-March prices for commercial! 


Both 
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broilers averaged 29.4¢ Ib., an in- 
crease of 4.2¢ over a month earlier 
and 5.9¢ over their level in March a 
year earlier. Farm chicken prices 
rose from 18.8¢ in mid-February to 
20.9¢ in mid-March, and turkey prices 
at 29.5¢ lb. were up 
month ago. 

The price of eggs increased .2¢ doz. 
during the month ending March 15, 


(Continued on page 61) 
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Turkey Hatch Figures 
Point to Flock Boost; 
USDA Sounds Warning 


By JOHN CIPPERLY 

Feedstuffs Washington Correspondent 

WASHINGTON—tThe U.S. Depart- 
ment of Agriculture has lost its opti- 
mism over the probable reduction in 
the turkey crop this year after it 
reviewed the heavy variety egg hatch 
for the four weeks preceding April 1, 
and sees continuing danger in the 
record number of heavy variety 
breeder hens on farms. 

As a consequence, USDA has issued 
another warning to the turkey in- 
dustry to keep 1955 production at 
levels below 1954. 

Most recent reports from the 11 
major turkey producing states reveal 


“Feed Futurama” to Highlight 
AFMA Meeting on May 25-27 


CHICAGO——“Never before has a 


feed industry convention program in- | 


cluded more thought-provoking 
jects of importance to manufacturers 
than those which will be explored by 
peakers at our forthcoming conven- 
tion,” states W. E. Glennon, presi- 
dent of the American Feed Manufac- 
Assn. The AFMA's 47th an 
nual meeting is scheduled for the 
Morrison Hotel in Chicago, May 25-27 


turers 


Mr. Glennon continued, “Every 
major problem of the immediate and 
near future will be thoroughly dis- 
cussed. All the way from credit to 
automation from multiple man- 
agement to ‘What Makes Sammie 
Run’ will be included by a well known 
array of panelists and speakers. It’s 


a program that no one can afford to 


miss,"" he concluded 
Donald D. Danforth, president, Ral- 
ston Purina Co., will tackle the knot 


tiest problem facing the feed indus- 


try, credit and finance practices. Mr 
Danforth will review the ways in 
which credit use has built the poul- 
try industry and how credit abuse 


has affected the feed manufacturers, 


Commercial Broiler Output in 


1954 Exceeds Billion Birds 


WASHINGTON Commercial] 
broiler production topped the billion- 
bird mark in 1954, the U.S. Depart- 
ment of Agriculture points out 

In its statistical report on chicken 
and egg production in 1954, USDA 
shows that the broiler output total 
last year was a record 1,059,784,000 
birds. This compares with the pre- 
vious high of 957,174,000 in 1953. 

The continually growing broiler in- 


dustry accounted for 73% of the total 
pounds of chickens sold last year 
compared with 68% in 1953 


(It had been previously indicated 


that broiler production would be a 
little over 1 billion in 1954, but this is 
the first statistical report for 1954 
covering the whole country.) 

While numbers produced were up 
in 1954 gross income from broilers 
was down because of lower prices. 

About 3,267 million pounds live- 
weight of commercial broilers were 
produced in 42 states in 1954, USDA 


said. This was 11% more than in 
1953. 
The average liveweight price was 


compared with 27.1¢ in 1953 


om page 65) 


23.1¢ 


(Continue 


sub- | 


| dealers, poultrymen and hatcherymen. 
Mr. Danforth will have some specific 
proposals for alleviation of the lat- 
ter problem. 

The panel on the May 27 morning 
session entitled, “Feed Futurama,” 
will delve into such problems as nu- 
trition research efficiency results, 
service to the customer, production 
techniques, automation, high quality 
and low cost, individual's importance, 
sales enthusiasm and optimism, evalu- 
ation, multiple management and 
managerial training, and _ security 
through opportunity. 

Dr. Robert Spitzer, Murphy Prod- 
ucts Co., will look into the future in 
a discussion on tomorrow’s feeds and 
formulas with an elaboration of what 
might be expected with more ingredi- 
ents, synthetics, by-products, added 
minerals, new products especially for 


ynitinued on page 65) 


that eggs set in incubators for the 
four weeks prior to April 1 were up 
7% from last year, indicating a 
record April hatch. Records for the 
fourth-month January-April period 
now indicate that turkey production 
will only be reduced by 5% from last 
year. (See table below.) 

However, the hazard ahead seen at 
USDA is the further potential expan- 
sion that can come from the large 
number of heavy variety breeder hens 
held on farms. These were up 5% 
over 1954 on Jan, 1. 


Late Season Bulge 

Until recently, USDA had inter- 
preted USDA hatchery report as in- 
dicating that producers were bringing 
production into line with recom- 
mended USDA goals. Now it appears 
that producers were deferring egg 
sets until later, thereby building up 
a probable late season production 
peak in the heavy varieties. 

This new warning from USDA is 
probably a precaution at that agency 
to head off any producer demands 
for price supporting activities later 
this year if production runs ahead 
of the ability of the market to ab- 
sorb supplies, which USDA has pre- 
viously estimated as desirable at 
about 5% under the 1954 level. 


Within USDA officials have pri- 
vately forecast that turkey produc- 


tion probably would run ahead of 
1954. These officials note that even 
in 1954 when feed costs were high in 
relation to turkey prices and produc- 
tion was heavy, efficient producers for 
the most part were able to market 
their output and show a net profit 
after all bills were paid. 
How effective USDA warnings will 
this year is uncertain. In 1954 
when real financial storm signals 
were flying for the turkey industry 
and the industry advisory committee 
(Continued on page 656) 
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Turkey Poults Hatched and Eggs Set in 11 States 


(000's omitted) 


Total 11 
Week Minn Pa. Ohio lowa Mo, Va. 8.C,. Tex. Wash. Ore. Calif. states 
Heavy Breed Poults Hatched 
Feb. 12 61 16 ee 98 ata 23 22 oe oe 48 122 409 
Feb. 19 102 13 19 161 0 29 38 18 ed 20 159 659 
Feb. 26 133 17 18 160 oe 26 30 37 os 36 204 674 
March 6 168 14 2s 232 oe 24 37 65 se 119 248 O34 
March 1 239 14 43 224 oe 32 39 89 oe 133 310 1,144 
March 19 266 17 47 232 oe 32 36 100 se 152 381 1,300 
March 26 348 20 49 196 26 43 46 157 35 168 393 1,480 
April 2 349 31 61 22 39 42 45 194 58 167 486 1,691 
Heavy Breed Eggs Set 
March 6 685 33 107) 389 28 78 85 86283 84 6274 2,789 
March 1 678 63 154 358 oe 82 $1 280 ae 366 891 3,108 
March 1% 679 58 160 403 166 133 87 267 113 343 «1,097 3,486 
March 2? 730 o4 243 466 188 174 72 303 96 618 1,218 4,102 
April 2 653 111 283 617 240 161 99 336 89 363 1,060 3,902 
Poults Hatched 
Feb. 12 6 9 ee 72 ee oe ee ee 20 216 
} ed 19 61 62 31 28 211 
Feb, 26 oe 23 ee ee 32 239 
March 6 7 oe oe 78 ee 19 oe oe 232 
March 1 oe ee 53 6 2 0 ee ee 176 
March 19 37 ” ee ee ee 67 0 24 6 ee 26 188 
March 26 5 il oe oe 7 63 0 19 oe ied 28 196 
Apri! 19 ee 17 19 245 
Light Breed Eggs Set 
March 130 17 oe ) 12 113 oe 19 ee 30 oe 393 
March 26 3 oe oe 129 0 20 ee ted 38 341 
March 19 7 36 oe oe 20 150 oe 23 oe 13 32 416 
March 726 37 “4 18 228 25 18 21 616 
April 2 106 36 61 oe 36) 0288 0 20 oe 24 39 628 
**Not published to avoid disclosing operations of individual hatcheries. 
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Economics and Politics 


HAT gives when an economist is called upon to 

politician, or vice versa? The answer to that question is important 
to all of us who must live and do business under the laws and regulations 
issuing from Washington and other seats of government 


become i 


If the political office is elective (as, for instance, in the case of Sen 
Douglas of Illinois) the economist’'s views may be influenced considerably 
by the probable effect on voters. If the political office is appointive and 


It still must 


administrative this angle perhaps would be of less importance 
be effective to some degree, however 

As one who has long wondered at some of the queer economic thinking 
of politicians, we were interested in a brief essay authored by Don Paarlberg 


in a recent issue of Farm Economics, published by Cornell University. Mr 
Paarlberg was formerly on the Cornell staff as an agricultural economist 
and a sound one. He now is assistant to Secretary of Agriculture Benson 
He thus has had a good chance to examine both sides of the coin 
* * * 
NDER the subject “Economics in a Political Environment,” M1 


Paariberg has this to say: “I have worked hard on this topic, not so 
much in order to make a good presentation as to find out what I myself 
really think about it. 

“Economics is only one of the several disciplines which must be taken 
into account in policy development. The various must be 
equated against another. No one discipline can govern exclusively, 


social sciences 


one 


though each is limiting. Economics, political science and philosophy must 
all be blended, Since philosophy is concerned with what thought good, 
economics with what is thought true and political science with what is 


thought expedient, it is small wonder that the blending is difficult. They mix 


somewhat like oil and water. 
“The big question is: ‘Where, how and by whom should these disciplines 


be blended?’ Ideally they should be kept pure at the analytical stage and 
blended at the policy level. This approach has much to recommend it 
and should undoubtedly be followed insofar as may be possible. But to 


follow it rigorously puts an almost intolerable burden both on those who 
make the analysis and those who determin How can a policy- 
making official blend the results of an economi the results of 
a political appraisal if both are done with complet: and yield 
diametrically opposed answers? How can an economic be helpful 
in the policy area if his work is completely unacceptab) 

“Ideally an economic study should undertaken 
becomes controversial, It can then be carried on objectively and the results 
disseminated while minds are still open. Then when the issu basic 
information is on hand from which a wise answer may be given 

“Some studies can be made in this manner but not all of them. How is 
it possible to know in advance which subject is to become important? 
How can funds be obtained to study a problem before the interest of those 


po 
tudy with 

objectivity 

analyst 


for political reasons‘ 


be hefore ff] subject 


arises 


who appropriate the money is aroused? How is it possible to win the 
confidence of legislators in the results of a study, however sound, which was 
done many years ago? Unquestionably, economics must enter the arena 
of political controversy if it is to make its full contribution 

pure’ economics is in the 


“There is a fundamental question as to how 
first place, Originally our discipline was called ‘political economy’ which may 
indeed be more descriptive than the name it now bears 

“Economics is concerned with the use of 
returns, Classical economics assumed that the return 
the income of the individual and that the institutions 
should operate were free enterprise, free markets and 
There is nothing to prevent the use of 
income of a particular group, if that is considered a desirable objective 
or to assume a different institutional framework. It may be difficult to 
defend the one as being ‘pure’ and establish the other as reprehensible 

“In fact, there is the possibility that economics may develop a brand of 
ethics similar to that of the legal profession. A lawyer may take either 
side of a controversy without risking his reputation, provided that he follows 
the established professional code. There is developing, in economics, something 


resources to maximize 
to the maximized was 
within which economics 


scarce 


private 
to 


property 


economic tools maximize the 


| counted upon to swell spring volume, 


| showed a 


of the same code of ethics. You hire your ‘economist,’ tel! him what answe 


you want and he comes up with it, well supported by theory and data and 
with his professional reputation intact.” 


* 
6“ Y FIRST reaction is to view this as abhorrent and, like all economists 
of academic background, long for the sanctuary of the ivory towe1 
where there is no need to rub elbows with our troublesome fellow disciplines 


in the social sciences. Certainly some of our best economists should have 
sanctuary in these towers, developing our subject and teaching it in a: 
pure a form as it can be fashioned. But economics, I think, has more than 


that to contribute 

‘People ask me whether my ideas about economics hav 
two years in a political environment. My answer is no; the principles of 
economics as I learned them seem to me as true as ever. But I have learned 
more about the relationship of economics to the othe: sciences. 
What impresses me is not the conflict of testimony but the many-sidedness 
of truth. 

“We who work in economics at the political level can do very little to 
put common sense into government programs unless the leve! economic 
literacy throughout the country permits it. During the past two 
appreciation has grown for the fundamental job of economic education done 
by our educational institutions. 

“There is no need for the academic and the operating economist to 
contend with one another for public esteem, or to contend with the other 
branches of the social sciences. There will be rewards and satisfaction for 


all if we work together.” 


changed after 


social 


of 


years my 


* * * 


HAT we get out of this is that compromise is necessary 
WY “sure” economics and political expediency, that the compromise 
should be resolved through common-sense principles, and that the 
need is for an improved level of economic literacy on the part of the electorate 

One of the troubles is, of course, that propaganda so often takes the place 
of truth when matters of economics are presented to the electorate. Rea! 
economic education is a difficult job, slow of accomplishment. 

The whole subject gives meaning to a sign which hangs in the office of 
the chairman of the Minnesota state senate tax committee, which says: “If 
you can keep your head in all this confusion, you just don’t understand the 
situation.” 


between 


basic 


_A FEEDSTUFFS 
FORMULA FEEDS: HOW’S BUSINESS? 


Scattered improvement in formula feed demand was reported in a few 
areas this week, although no change from recent dullness was noted in others. 
While volume for most is lagging behind a year ago, sales for the most part 
are better than in March. Expansion in turkey feed sales is now beginning to 
develop, and together with good hog feed demand in the Corn Belt, is starting 
to expand tonnage for some mills, However, the continued lag in new chick 
placements quite generally remains an obstacle to greatly increased volume. 
Some strength in millfeed and packers’ by-products failed to offset declines in 
oliseed meals, and the index of wholesale feedstuffs prices in the week ending 
April 6 declined 1.1 points to 210.5. The feed grain index dropped 2.9 points 
to 203.5. Both are well below the levels of a year ago. (Ingredient details on 
pages 62-64.) 


Southwest 


millfeed and other carbohydrate items 


: forced the increase, while proteins 
Southwestern feed manufacturers | were at standoff. 

still were waiting on a pick-up in 

hatchery chick sales to bring about Northwest 

some improvement in formula feed é 

business. Generally, demand is not Sales of formula feed improved in 


the Northwest, largely because of 
better demand for turkey feeds and 
hog feeds. 

Demand for chick starters was up, 
also, as placements continued to de- 
velop slowly. Also, some scattered ex- 
pansion in pullet feed business de- 
veloped, in some cases appearing out 


what is expected for this time of the 
year, but most millers will admit it 
is much better than last month, Com- 
pared with a year ago, the sales 
volume is reduced, 

Some improvement in broiler and 
turkey feed demand was reported this 


week. Dairy feed continues to move 
in fair volume now that many feed- | of proportion to earlier starter 
ers have run out of drouth feed. | volume. Some manufacturers at- 


tribute this development to stepped 


Range cattle feed demand was very 
up buying of four- to six-weeks old 


modest, and there was a fairly good 


demand for stilbestrol cattle feed. | birds by flock-owners in the area. 
Some drouth feed demand continues, Laying mashes are moving out in 
of course, but the volume is con- | about steady volume to farmers who 


have maintained good feeding pro- 
grams throughout the winter. 

Dairy feed sales remain fair, al- 
though it appears that a dropping-off 
may be expected soon because of de- 
velopment of pastures which is com- 
ing along at a good rate. 

The turkey feeding season is de- 
veloping more rapidly now, and the 
prospect for good volume of starters 


siderably less than even a month ago. 

Still failing to come up to expecta- 
tions are chick, laying poultry feeds 
and hog feeds. These items are 
but it increasingly obvious that 
farm flocks will be made up late this 
year. Some will not feed farm flocks 
because of the demoralized egg mar- 


is 


ket last year, but it is hoped that 

prolonged spring weather and oppor- | which was indicated earlier now 
tunity for more outside work will | seems to be coming along about on 
increase the desire for chicks schedule. 


Plants operated on two shifts this 
week, with some taking a holiday on 
page 66) 


Production advanced to an average 
of five days this week, and prices 
firmer tone. Advances in 


(Continued on 
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Chicken, Egg Production Up in 
1954; Low Prices Cut Income 


WASHINGTON—Chicken and egg | crease was due to a 4% increase in 


production in 1954 was up from the 
previous year, but the gross farm 
income from these commodities was 
off 17% because of lower prices. 

This is shown in the U.S. Depart- 
ment of Agriculture's recently issued 
statistical report on chicken and egg 
operations in 1954, 

The 1954 gross farm income from 
eggs and chickens (including com- 
mercial broilers) totaled $3,134 mil- 
lion—17% less than in 1953. Of the 
1954 gross income, 64% was from 
eggs, 24% from commercial brojlers 
and 12% from farm chickens. Cash 
receipts 
chickens in 1954 accounted for $2,828 
million, or 90% of the gross income. 
The remainder represented the value 
of products consumed on farms where 
produced. 


the average number of layers on hand 
during the year. The annual rate of 
lay in 1954 was at a record 184, com- 
pared with 183 in 1953. Gross income 


| from eggs in 1954 was $2,001 million 


19% less than in 1953. A 23% de- 
crease in egg prices more than offset 


| the 5% gain in production. 


from sales of eggs and | 


Chicken inventories—Chickens on 
farms on Jan. 1, 1955 (excluding com- 
mercial broilers) totaled about 447 
million—1% more than a year eat lier. 
Sixty-five per cent were pullets, 29% 
hens and 6% other chickens, 

Farm consumption—-Farmers con- 
sumed 6,791 million eggs in 1954 
4% more than in 1953. Chickens con- 


| sumed in farm households totaled 159 
| million birds—up 5%. 


Broiler production — Commercia! 
broiler production totaled more than 


A. H. Hurley 


FEEDSTUFFS, April 9, 
Kasco Officials 
Assume New Posts 


TOLEDO, OHIO—Dr. Victor Hei- 
man has been appointed director of 
farm feed sales for Kasco Mills, ac- 
cording to an announcement by W. S 
Young, president. 

Dr. Heiman, a vice president of 
Kasco Mills, has been with the com. 
pany since 1937, serving as directo: 
of research. He will continue in that 
capacity in addition to his new duties, 
and will maintain his office in Waver 
ly, N.Y. 

Ralph E. Dower, who has been an 
executive member of the Kasco farm 
feed sales department for a number 
of years, has been appointed farm 
feed sales manager for the Toledo, 
Ohio, mill, A farm feed sales man- 
ager will also be appointed for the 
Waverly, N.Y., mill, 

Mr. Young also revealed that head- 
quarters for the dog food division will 
be moved from Waverly to Toledo, 


Chicken production on farms in | 1 billion birds, a new record high, in 
1954 amounted to about 525 million | 1954. (See broiler output story on A. H. Hurley to Head with Edwin Knapp, vice president, in 
birds—1% more than in 1953. In ad- | page 1.) Milwaukee Exchange charge of dog food sales, moving his 
office to Toledo, 


dition, a record 1,060 million com- 
mercial broilers were produced—11% 
more than in 1953. 

Here are some highlights from the 
USDA report: 

Prices down—The average price per 
pound liveweight of farm chickens 
sold in 1954 was 17¢, compared with 
22.3¢ in 1953. Egg prices averaged 
36.8¢ doz., compared with 47.7¢ in 
1953 

Farm chicken sales——F arm chickens 
sold in 1954 totaled 362 million—2% 
more than in 1953. Forty-nine per 
cent were young chickens and 51% 
mature. Average live weight of all 
chickens sold in 1954 was 4.6 lb., com- 
pared with 4.7 lb. in 1953. Young 
chickens sold averaged 3.9 lb., and 
mature 5.2 lb., compared with 4 Ib. 
for young and 5.4 Ib. for mature birds 
in 1953. About 1,661 million pounds 
liveweight of farm chickens were sold 
in 1954—-1% less than in 1953. 

Egg production up—Egg production 
in 1954 was 65,375 million eggs—5% 
more than in 1953. Most of this in- 


Death loss—Death loss of layers on 
farms in 1954 was about 22%, com- 
pared with 21% in 1953. A 1% loss is 
equivalent to 4.4 million birds. 

Farm hatching—-Farmers used 102 


| million eggs for farm and custom 


hatching in 1954—16% less than in 
1953. Of the total chickens raised on 
farms in 1954, about 5% were hatched 
on farms and 95% were purchased or 
custom hatched. 

Total chicken sales Combined 
sales of farm chickens and com- 
mercial broilers in 1954 totaled 4,928 
million pounds—-7% more than com- 
bined sales in 1953. The average price 
per pound live weight received for 
sales was 21¢, compared with 25.3¢ 
in 1953. Total value of birds sold was 
$1,035 million—11% less than in 1953. 
Commercial broiler sales amounted 
to 73% of total pounds sold, com- 
pared with 68% in 1953. 


Output of Oilseed 
Meals Reduced 


WASHINGTON—Production of all 
kinds of oilseed meals declined in 
February from January output, the 
US. Department of Commerce re- 
ports, 

Soybean meal output in February 
totaled 450,500 tons, compared with 
491,346 tons in January. Cottonseed 
meal production in February was re- 
ported at 254,430 tons, compared with 
293,109 tons in January. 

February production of linseed 
meal was down to 34,434 tons from 
the 42,506 tons produced the month 
before. 

Processors’ stocks of meal at the 


MILWAUKEE A. H. Hurley, 
Pabst Brewing Co., who was renom- 
inated to the presidency of the Mil- 
waukee Grain Exchange at the re- 
cent annual caucus, was reelected 
president of the Exchange at the an- 
nual election April 4 

Other officers who were also re- 
elected are Robert H. Lamb, Ladish 
Maliing Co., vice president; James 
G. O’Brien, secretary-treasurer. Di- 
rectors reelected are George La 
Budde, LaBudde Grain & Feed Co., 
and John G. Davis, J. Walter Rice, 
Inc. Named to the board of arbitra- 
tion were Herbert A. Pagel, the Riebe 
Co., and Milton B. Wittig. Board of 
appeal members elected are H. M 
Stratton, Stratton Grain Co., C. A. 
Houlton, LaBudde Grain & Feed Co., 
and H. W. Kusserow, Chas. A. Krause 


Milling Co. 


Ss. W. Wilder, Former 
GFDNA President, Dies 


CEDAR RAPIDS, IOWA—S. W. 
Wilder, president of the Grain & 
Feed Dealers National Assn. from 
1935 to 1937, and national honor 
guest in 1947, died in Cedar Rapids, 
Iowa, March 26, after an extended 
illness. He was president of the Wild- 
er Grain Co. of Cedar Rapids and had 
been active in the grain business for 
50 years. 

He was formerly a non-member 
director of the Chicago Board of 
Trade and was active in many or- 
ganizations of his home town. 


At the same time, Robert A. Dob- 
bin will assume responsibility for 
both farm feed and dog food adver 
tising as advertising manager for the 
company, and wil! also transfer his 
office from Waverly to Toledo 


Carl D. Ferguson, Sr., 
Texas Grain Broker, Dies 


FORT WORTH, TEXAS — Carl D. 
Ferguson, Sr., who had been active 
in the grain business in Fort Worth 
for 44 years, died April 1 at the age 
of 61. 

Mr. Ferguson entered the grain 
business in 1911 at Temple. He came 
to Fort Worth the next year and 
was associated with the A. B. Crouch 
Grain Co. When that firm was con 
solidated with the Fort Worth Grain 
and Elevator Co., he remained unti! 
1915. 

A short time later, he joined the 
Rosenbaum Grain Co. In 1917, he 
entered the brokerage business for 
the first time, joining the E. M 
Rogers Grain Co 

In 1929 he returned to the Rosen 
baum company for a brief period and 
in 1933 joined the C. M. Carter Grain 
Co. He was with the latter firm until 
July, 1951, when he opened his own 
brokerage which he operated at the 
time of his death 

His son, Carl D., Jr., is associated 
with the Brackett Grain Co., Fort 
Worth. 


Chicks Placed in Principal Broiler Areas 


(000's omitted) 


end of February were as follows, 
with end-of-January stocks in paren- 


theses: Soybean meal 90,968 (59,496) w on ending Maine Oona. Penne. Me Det me 
tons, cottonseed meal 257,064 (242,- | 400 46 Ty) 681 164 
133) tons, linseed meal 20,187 (25,- | Feb. 608 233 478 1,728 Lain 
642) tons Feb. 12. ome 666 701 101 im 
664 t 1,616 
totaled 730,639 tons at the end of | 686 699 665 700 187 
month earlier. A similar comparison | 604 622 166 104 185 
. Plonsk for cottonseed shows 1,412,061 tons on Week ending Va. W.Va. No. Car, 0. Car, Ga Fla Ale Mine 
John ©. Plonsky hand at mills Feb. 28, compared with | Jan. 22 ......-....-555 137 40 ore 174 2.738 124 887 606 
MOVES UP —W. R. Ewing, presi- | 1,841,537 on Jan. 31, Flaxseed stocks | fev. 
dent, Ray Ewing Company, Inc., | at mills totaled 119,717 tons at the | 
Pasadena, Cal., announces the promo- | end of February compared with 127,- | pes. 96 66 1,199 143 L040 427 
of the firm. Mr. will Louisville Rail Strike 1,206 206 168 901 
to serve as gene manager 0 e Total 22 areas 
rk. le Wash. Oregon Calif 
corporation, as well, Since joining the | Conditions improving 
1,161 1 1,364 192 1600 aoe 16,808 
ager, Mr. Plonsky has advanced to T OUISVILLE—The strike of Louis- Pe. Hd 1,293 226 1,299 169 103 866 18,688 
general manager and then vice presi- | ville & Nashville Railroad non-operat- | Poy ig 000000000000) tase darkest 
dent and general manager when the | ing personnel which began March 20,018 
tion. Identified with the feed and live- | are ng lessened. 
stock industries since 1922, he is | Limited shipments by feed manu- | 30.918 
graduate of the University of Minne- | facturers on the railroad’s facilities, COMPARABLE 13 AREA TOTALS* (000's omitted) 
sota college of agriculture. He was | handled by supervisory personnel and set —Chicks placed ——— 
formerly with a Los Angeles broker- | some operating union men who have | ey 
age firm and has held positions as | gone back to work, are being made. | iss4 ................ 22,647 22,682 22,713 15.679 16,267 16.074 
*Former report 


livestock buyer and manager of feed- 
ing operations. 


Manufacturing spokesmen report the 
situation is improving. 
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Shea Announces 
Expansion Plans 


BALTIMORE, MD.--A $5 million 
expansion program designed to double 
its capacity for producing clementa! 
phosphorus and sodium phosphat 
has been announced by Shea Chem) 
cal Corp. 

The construction program, due to 
be completed by the end of 1056, com 
prises four steps: construction of a 
second 20,000 ton phosphorus furnace 
in Columbia, Tenn.; a new phosphate 
rock washing and preparation plant 
ii the same locality; a new sodium 
phosphate and phosphoric acid plant 
in Dallas, Texas, and enlarging the 
present plant at Adams, Mass, An- 
nouncement of the plan was made by 
Vincent H, Shea, president. 

Preliminary work on the additions 
will start this summer. The key to 
the expansion program is the con- 
struction of the phosphorus furnace, 
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“I've heard mureny feeders talk about 


results and | always figured they were just ove: 


astic. It wasn’t until | started feeding Murry 


own farm that I found out how good murru INCI 


rraves really are. Our records show that 


MURPHY Customers ever since we 


chise twenty years ago. These customers | 
When 


hundreds of new customers for us. 


signed 


we 


MUS 


ave h 


feed MURPHY’'S ourselves, we really found out that 


can’t be beat for low cost results, better health, ar 


more money, We gladly recommend murru 


rrates to any feed dealer. They really 
And we recommend feeding MurPHY’'s CON 


self 
job they do,” 


Eurcka Farmers Co-op 


bu 


NTR 


Joseph Leman, Manager 


Eureka, Lillinois. 


MURPHY 


PRODUCTS CO., BURLINGTON, WIS. 


Hard-selling radio com 

mercials on records 
the same recordings 
MURPHY S use in their 
national advertising 
are now offered to dealers for use on 
their own local radio stations, Musical, 
dramatic, and Lloyd Burlingham com 
mercials are available. lf you are in 
terested in using these commercials to 
help boost your sales, write to Mr 
Thomas C. Burchard, Vice President, 
Advertising, Murphy Products Com 
pany, Burlington, Wisconsin. 


you'll really get sold on the low cost feedin 


A 


passed or 


peciait pl 


Ts | 


4 
4 >. 


pnate 


ed that the 
ds of phos 
able tne 

and 
phospnate 
of the two 
100 tons of 


jually 


orp. Was or- 


zed at first 
cium pnos 
try. Later 
industria! 
of 


pnospnoric 


4a! capacity 


tne largest 


pnospnorus 
Shea firm 
phosphoric 
pliant 
of organic 


and to 


oducts 


when | started to feed them myself 


"Stilbestrol Here to 
Stay,’ Cattleman Says 


ALBUQUERQUE, N.M. — “Stilbes- 


trol is here to stay,” says Jay Taylor 
president of the American National 
Cattlemen's Assn. “And it is going 
to increase the market for beef by 


bringing down costs in the feedlot.” 
This was the message he brought 
to the 4lst annual convention of the 
New Mexico Cattle Growers Assn 
here 
Mr. Taylor, an Amarillo cattleman 


vho also has a ranch near Magada- 


lena, N.M., said that unfavorable ru- 
mors about stilbestrol were caused 
by misuse of the feed substance 


When used right,” he said, “it re- 
duces costs, and that is good for the 
ndustry.” 


IOWA FEED STORE OPENS 
DYERSVILLE, IOWA Harry 
Leigh's Feed Store here recently 
taged a grand opening. 


“| got sold on MURPHY’S Concentrates 


99 


NORTHWEST SPEAKER—Bert A. 


Hanson (left), Blue Earth County, 
Minn., farmer, who addressed the 
April 4 meeting of the Northwest 


Feed Manufacturers Assn., is shown 
with Earl H. Hanson, Archer-Daniels- 
Midiand Co., president of the organ- 
ization. (Photo by Truman Fowler.) 


New Cattle Feed Draws 


Criticism from Feeder 


MINNEAPOLIS Disappointment 
results in feeding cattle with 
containing  stilbestro) 
was expressed by Bert A. Hanson 
Blue Earth County farmer, at the 
April 4 meeting of the Northwest 
Feed Manufacturers Assn. 

Mi Hanson, well-known cattle 
feeder and charter member of the 
Minnesota Flying Farmers, said that 
some of the Angus-Holstein steers he 
had put on the new-type feeds in 
January had developed undesirable 
characteristics that resulted in price 
discounts at the stockyards. He ex- 
pressed the opinion that the stilbes- 
trol feeds had been put on the market 
without adequate tests and said that 
he had discontinued feeding them 

The present surpluses which plague 
farmers resulted from the rapid 
transition from horse-power to mech- 
anized farming, the speaker said. He 
cited figures to show the concentra- 


with 


supplements 


tion of agricultural production on 
fewer and fewer large farms. His 


subject was “The American Farmers 
Position in the National Economy.’ 

The organization’s next meeting is 
scheduled for May 16 at the Calhoun 
Beach Hotel. 


Jones Alfalfa Company 


Sells Arizona Plant 


TOPEKA, KANSAS —Sale of the 
Arizona dehydrating plant of the 
Alfalfa Dehydrating Co. was 
announced this week by E. A. Jones 
president. Located at Litchfield Park 
Ariz., the plant was acquired by W 
W. Robertson and Paul Siddall, both 
of Alliance, Ohio. Wayne Sawyer who 


Jones 


has been manager of the unit will 
remain with the new owners tem 
porarily 


The Jones firm is in the process of 
expanding its business following the 
purchase of the former Forbes Bros 
Central Mills property in Topeka sev 
eral months ago. This unit will be 
converted into inert gas storage. M: 
Jones indicated that the Jones Elec 
tric Machinery Co., manufacturer of 
harvesting equipment, is experiment 


ing with a 9-ft. cut self-propelled 
alfalfa harvester. It will be put on 
the market later, he said 
NEW FIRM OPENS 

LAUREL, IOWA Paul Bros., a 
new feed mixer and alfalfa products 
dealer, has begun operations here 


Operating the firm are Dwaine and 
W. J. Paul and Ear] Brennecke 


MANEY BROS. 
MILL & ELEV. CO. 


Minneapolis, Minnesota 


Distributers in the Upper Midwest 
States for 
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guarantee it! 


The W. J. Small Company gives you a certified guarantee of on-time shipment. Small’s dehydrated alfalfa is stored at 
that the alfalfa meal you order matches your specifications. many strategic shipping points in order to assure you of 
Behind this certification stands all the facilities of the Small delivery on the exact date required by your pre-arranged 
Company — the largest and most complete facilities in the schedule of operations. 


industry for harvesting, dehydrating, analyzing, storing and 


shipping dehydrated alfalfa. So play it safe — always specify Small's Dehydrated 


Alfalfa with absolute confidence that it will be delivered 


And when you specify Small'’s Dehydrated Alfalfa Meal, when and where you need it, and that it will measure up to 


you can be certain not only of its outstanding quality, but also your most exacting specifications. 


W. J. SMALL COMPANY 


DIVtSIOnN 
ARCHER-DANIELS-MIDLAND cOoOMPAWN Y 


1200 Oak Street * Kansas City, Missouri 
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PLAQUE AWARDED—Max W. Shields, Albers Milling Co., 
shown left above receiving a testimonial plaque 
president of the Midwest Feed Manufacturers Assen 


Kansas Oity, is 
commending his work as 
in the past year. B. D. 


Eadie, Superior Feed Mills, Oklahoma City, convention chairman, presented 
the award to Mr. Shields at the annual banquet during the recent convention. 


Higher Trend in Corn Price Level 
Predicted by Kansas Economists 


MANHATTAN, KANSAS—-Slightly 
higher corn, grain sorghum and 
wheat prices are probable during 
April, state agricultural economists 
from Kansas State College 

In a monthly forecast appearing 
in the Kansas Agricultura! Situation, 
the economists have this to say about 
the grain price outlook: 

Based on previous records a strong 
tendency exists for corn and grain 
sorghum prices to advance during 
spring months, Under present con- 
ditions a slight rise is expected this 
spring. Supplies of feed concentrates 
for the 1954-55 feeding season be- 
ginning Oct, 1, 1954, were estimated 
to be 5% more than the previous 
year and 11% more than the 1943-52 
average. Disappearance of grain sor- 
ghum during the October-December 
quarter was the smallest in eight 
years record. Disappearance of corn 
during the same period was the 
smallest since 1937. This was offset 
to some extent by above average 
disappearance of oats and barley 

The number of grain-consuming 
animal units is up from a year earlier 
with an increase of 16% in the 1954 
fall pig crop compared to the fall 
crop of 1953 and an expected in- 
crease of 5% in the 1955 spring pig 
crop compared to the spring crop 
of 1954, The number of cattle on feed 
in the U.S. on January 1, 1955 was 
8% more than on the corresponding 
date a year earlier, Chicken and tur- 
key numbers are expected to decline 
slightly in 1955 compared to 1954 

Supplies of feed grain appear to 
be adequate for anticipated needs and 
leave a carryover about equal to the 
record at the beginning of the current 
season, According to a recent U.S 
Department of Agriculture report, 
farmers intend to increase the acre- 
age of all feed grains this year in 
comparison to 1954. This report did 
not forecast production but indicated 
that if the reported acreage is plant- 
ed and yields are equal to 1949-53 
averege, by states, total feed grain 
production would be the second 
largest on record. 

Slightly higher wheat prices are 
probable during April. The recent 
strengthening tendency in wheat 
prices is a reflection of tightening in 
tree wheat supplies. This situation 
is expected to result in further price 
increases. It is estimated that 130 


bushels of free wheat were 
Domestic utiliza- 
1 to June 30 
200 million 


million 
available on Feb. 1 
tion for the period Feb 
is expected to be about 


bushels. This is a deficit in free 
wheat supplies of about 70 million 
bushels. Some new wheat will become 
available in June and some loans 


were redeemed which will 


probably 
supply situa- 


tend to alleviate the 


tion. However, prices on ordinary 
protein wheat have not advanced 
enough to encourage large scale re- 


demption 


Progress of the growing crop may 


be expected to exert some influence 
on prices. It is not unusual for crop 
scares to result in sharp and erratic 
price reactions at this time of year 
While major underlying market 
forces currently indicate slightly 


higher prices in the immediate future, 
lower prices are expected on new crop 


wheat barring widespread crop de- 
terioration. Prices currently are 10 
to 15¢ a bushel above expected net 
loan values for new crop wheat at 
harvest time. During recent years 
prices at harvest have declined sub- 


stantially below loan levels 


Renderers to Establish 


Research Fellowships 
CHICAGO 


its board of 


In a recent meeting of 


directors in Houston 


Texas, the National Renderers Assn. 
with headquarters in Chicago, ac- 
cepted a proposal to establish a num 
ber of fellowships at several quali- 
fled un sities to do research with 
meat scrap as a source of animal 
protein. The American Meat Insti- 
tute Foundation will supervise these 
experirm nts 

It also was agreed by the directors 
that the AMIF, in connection with 
an existing nutrition project, immedi- 
ately undertake poultry feeding stud 
ies using very high levels of total 
protein, with animal protein making 


up a substantial part of the total. The | 
meat scrap and tank- | 


committee or 
age was authorized to cbtain pro- 
posals for basic research on animal 
proteins to develop new uses for these 
products 

An expanded advertising schedule 
also was presented to the board of 
directors. The program is to start 


| soon 


| at the 


| Demand Brisk for 


Poultry Fair Exhibits 

KANSAS CITY—Over 95% of the 
exhibit space for the Trade Fair con- 
vention of the American Poultry & 
Hatchery Federation in St. Louis this 
summer was booked on two days last 
week, Don M. Turnbull, executive 
secretary, reported. A total of 140 
commercial firms interested in the 
chick business placed orders for space 
initial offering held in St. 
Louis at the Municipal Auditorium 
March 30-31. Approximately 50 ex- 
hibitors were on hand to select space 
and the remainder ordered by tele- 
phone or mail 

The response was highly satisfac- 
tory, according to Mr. Turnbull, a)- 
though falling slightly short of the 


| initial bookings a year ago for the 


Cleveland convention. This opinion 
was held in view of the somewhat 
slower market for chicks this year 


Ohio State University 
Issues Report on Study 
Of Feed Mill Facilities 


COLUMBUS, OHIO—An extensive 
report on loca] feed mill facilities has 
been published by Ohio State Uni- 
versity, and is available on request. 

The report, titled “Modernizing 
Local Feed Mill Facilities in Ohio,” 
was prepared by John W. Sharp, 
George F. Henning and Clarence W. 
Beaty of the department of agricul- 
tural economics at Ohio State 

The problems of proper facility use 
and arrangement are very important 
to the local feed mill, the authors 
point out. Efficiencies in plant, equip- 
ment and labor enable the mill oper- 
ator to offer the farmer better and 
more economical service. The study 
is an effort to obtain a composite of 
ideas and opinions of feed mill man- 
agers and operators that will result 
in a better design for loca! mills, the 
authors explained. 

The information was gathered 
through personal interviews with feed 
mill operators, and it is designed to 
be of help to persons interested in 
modernizing their establishments 

A detailed story on the report wil! 
appear later in Feedstuffs. In the 
meantime, persons may obtain copies 


House Passes Bill 
To Assist Buyers 
Of Converted Grain 


WASHINGTON—A bill, HR 1831 
to protect innocent purchasers of con- 
verted Commodity Credit Corp. grain 
has been approved by the House of 
Representatives. It has been referred 


to the Senate but it is not yet known 
whether hearings will be held. The 
earliest date for such hearings is 
the middle of April because both 
House and Senate will be in recess 
over the Easter period 

The implications of the bill to the 


described as impor- 
Department 
reported to 


trade are 
tant by observers. The 
of Agriculture recently 
the House Comimittee on Agricul- 
ture that at Jan. 1, 1955, it had re- 
ferred to the Department of Justice 
268 warehouse shortage cases in- 
volving grain and other fungible 
commodities owned by or pledged to 
CCC. In about 37 -cases, involving 
496 known purchasers, the amounts 
which may be recovered from the 
warehousemen and their sureties are 
insufficient to cover the value of the 
commodities wrongfully sold by ware- 
housemen. Therefore, USDA point- 
ed out, any further recoveries by the 
government must be made from the 
purchasers. 

The department, amplifying its 
statement, said that after giving 
credit for the amounts recovered and 
anticipated recoveries from ware- 
housemen and their sureties, the ag- 


grain 


gregate potential liability of these 
purchasers is estimated at $3.5 mil- 
lion. USDA added that in 12 of the 
37 warehouse cases, a total of 56 


136 purchas- 
filed by the 


separate suits against 
er-defendants has been 
justice department 
What the legislation means, in ef- 
fect, is that an innocent purchaser 
will be offered an opportunity to 
prove his innocence 


Carl J. Nortmann Joins 
Cincinnati Feed Firm 

Car! J. Nortmann 
with the John F 


CINCINNATI 


is now associated 


g 


of the preliminary report by writing Young Co., distributor of grain and 
to the Department of Agricultura! | feed ingredients. He has been with 
Economics, Ohio State University, | the grain and feed division, Schenle) 
Columbus 10, Ohio Distillers, Inc., for nine years 
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PLANTING OUTLOOK—Much of the decline in the U.S. corn acreage in the 


past 2 
40% 


20 years has been in the South, where acreage has been reduced about 
since the late 1980's. A further decline in that area is in prospect, accord- 


ing to the U.S, Department of Agriculture, because drouth has cut production 
in recent years. In the north central region there has been little change in 
plantings. Last year farmers there trimmed acreage only slightly in response 
to acreage allotments, and they plan to plant about the same acreage again 
in 1955. Corn hybrids are gaining in popularity in the South recently, making 
up about 60% of total acreage last year. Most of the north central acreage 
has been planted with hybrid seed in the past several years. The two areas 
account for about 05% of all U.S. acreage. 
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GOVERNOR HONORED BY FELLOW POULTRYMEN—Gov. George M. 
Leader, center, accepts scroll honoring him (in Harrisburg March 18) as first 
poultryman to become Governor of Pennsylvania. Making the presentation 
are, left, Dr. J. R. Wiley, director of poultry disease laboratory, Whitmoyer 
Laboratories, Inc., Myerstown; and right, Leslie 8. Hubbard, Hubbard Farms, 
Lancaster, president of the Poultry & Egg National Board. 


Texas Feed Manufacturers Put 
Emphasis on Feeder Education 


By MARTIN E. NEWELL 
Feedstuffs Editorial Staff 

MINERAL WELLS, TEXAS—The 
program emphasis was definitely on 
selling at the annual meeting of the 
Texas Feed Manufacturers Assn. here 
April 4-5. More than 200 persons 
heard the speakers on the two-day 
agenda that pointed the way toward 
better merchandising and better pub- 

relations. 

Monroe U. May, Southland Feed 
Mills, Dallas, was elected president 
of the Texas group, after a year of 
service as vice president and a half 
year with the additional job of sec- 
retary-treasurer. As vice president 
the association chose James T. 
(Happy) Shahan, La Pryor (Texas) 
Milling Co., Brackettville, and elected 
as secretary - treasurer Ben E. 
Schmidt, of Schmidt & Kern, Fort 
Worth. 

Four new directors were named: 
Lee T. Meyer, Meyer Grain Co., Hous- 
ton; W. W. Bridges, Producers Grain 
Corp., Amarillo, and W. A. Gandy, 
Paymaster Feed Division, Western 
Cottonoil Co., Abilene, chosen for 
three year terms, and Turner Whit- 
worth, Nutrena Mills, Inc., Wichita 
Falls, named to the one-year post as 
director at large. It was also an- 
nounced that previously Paul Ray, of 
Burrus Mills, Inc., Fort Worth, had 
been chosen a director to fill the un- 
expired term of R. E. Bibb, Bibb Feed 
Mills, Fort Worth, who resigned. 

In an informal and reminiscent 
mood, E. J. Cashman, president, 
Doughboy Industries, Inc., New Rich- 
mond, Wis., related a number of per- 
sonal experiences to point up some 
major facts about selling feeds, at 
the opening session of the convention. 
He recited the flour milling and grain 
business background of his company 
and told how chance led the company 
into a diversification that proceeded 
from one thing to another until the 
company was making package seal- 
ing machinery, processing plastics, 
army rations, dried soups and other 
seemingly unrelated things that grew 
out of the existence of an organiza- 
tion which had become skilled in pro- 
duction. 

In 1945, the company decided that 
an expansion in feed business was 
desirable and a new plant was neces- 
sary. When the new plant was built 
it was six times as large as the com- 
pany’s feed business. For some time 
afterward, Mr. Cashman said, heavy 
sales and advertising expenditures 


| 
| 


(financed with the profits of the di- 
versification) brought only a very 
modest increase in feed business in 
a territory in which every dealer is 
also a mixer and a competitor in a 
sense of the major branded feeds he 
also sells. 

While the Doughboy feed business 
was inching upward by these ortho- 
dox selling methods, its progress was 
far too slow for the effort being ex- 
pended, Mr. Cashman said. Then, he 
related, Doughboy changed its sales 
efforts from the usual! course and be- 
gan a program of “grass roots edu- 
cation” of feeders. Only then did sa‘es 
begin to boom, he said. 

The educational selling involved the 
building of traveling exhibits on truck 
trailers, which carried live displays of 
pigs, chickens and turkeys showing 
just what Doughboy feeds were pro- 
ducing. Like a mobile experimenta! 
farm, it put live evidence before feed- 
ers in every community in the mill's 
trading area, and proved far more 
convincing than press or radio had 


been, Mr, Cashman said. These travel- 
ing shows are scheduled and well pub- 
licized in advance and generally make 
two towns per day. Held in conjunc- 
tion with feeder meetings they have 
proved to be the best sales tool the 
company has found, he said. 


Feeder Education Vital for Sales 

The feed industry “can't spend too 
much on feeder education,” Mr, Cash- | 
man emphasized. It is the most vital 
factor in building sales, he said in 
pointing out that the size of the aver- 
age farm is increasing and number 
of top producers among farmers is a 
relatively small percentage of the 
whole. 

Discussing other aspects of the feed 
industry, the speaker said his com- 
pany had financed $30 million worth 
of turkey feeding in five years with 
only $96,000 lost in that time due to 
bad debts. Such a record requires 
skilled turkey production personnel 
on the feed mill staff and close super- 
vision, he warned. 

Pointing out that Doughboy’s six- 
times-too-big plant of 10 years ago 
is now too small and bursting at the 


seams, he emphasized that there is no 
longer room in the feed business for | 
sloppy plant operations. “If you are | 
not getting a production ratio of one 
man hour per ton or better, your pro- 
duction is inefficient,” he said, ex- 
plaining that this ratio did not in- 
clude supervisory personne] but did 
include all other workers. It is pos- | 


sible to attain better than this figure, 
he pointed out. 
Attributes of a Star Salesman 

Leo Shoemaker, Dallas manager 
for the National Cash Register Co., 
gave the feed men some good advice 
on the selection and training of sales- 
men, from his years of experience in 
this field. 

Mr. Shoemaker outlined the main 
attributes of a star salesman, such as 
tact, interest, enthusiasm, industry, 
respect and the like, but said that all 
of these must be tied together by 
what he called “heart” which involves 
a fundamental! conviction in the heart 
of the salesman that his product and 
his company are the best, an implicit 
faith or belief in his employer and 
what his employer tells him. 


Stilbestrol Cuts Beef Production Cost 

In the cattle state of Texas, stil- 
bestrol is No. 1 news, and Dr, Wise 
Burroughs, of Iowa State College, 
brought the feed men the latest de- 
velopments in this field. He empha- 
sized that the advantages of stilbes- 
lower cost of production and not in 
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trol additions to feeds lie wholly in 
any other aspect. In producing beef 
cheaper, stilbestrol yields an average 
of around 20% increase in the rate of 
gain and a feed saving of about 11%, 
he declared. 

The resulting beef is neither bet- 
ter nor worse than that produced 
without stilbestrol, he declared. Car- 
cass quality is no different, he said 
and presented much evidence to re- 
fute reports of greater shrink in 
dressing or differences in quality of 
meat produced. Reports of such dif- 
ferences simply are not true, he de- 
clared, and possibly originated from 
earlier work done with stilbestrol 
pellets implanted under the skin, not 
stilbestrol in feed 

Dr. Burroughs said that there is no 
evidence that feeder cattle raised on 
stilbestrol feeds wil] not put on flesh 
in the feed lot just as heavily as 
feeder stock raised on the old rations 
In fact, experiments at Iowa State 
show a slight advantage in the gain- 


ing ability of stilbestrol feeder stock 
| He commented that the old rule of 


PROVEN RESULTS 


You can rely on the science 
of arithmetic. The results 
are proven. And, you can 


also rely on 


OATS 


(Steamed Rolled) 


Feed manufacturers all over the coun- 
try have proven that Ace Brand's fine 
quality at a competitive price is the 
answer to today’s demand for lower 


feed costs. 


Send for samples and prices today 
Mixed cars shipped at straight car prices 
Our Teletype number is MP 477 


BRAND BOLLED OATS 
(Steam Holled) 
ACE BRAND ROLLED OATS 
(Steam Rolled) 


WHOLE OAT GROATS 
STEEL CUT OAT GROATS 
BOLTED OAT FLOUR 
GLENWOOD FEEDING OAT MEAL 
FALCON BRAND PULVERIZED 
WHITE OATS 
STANDARD BRAND FPULVERIZED 
WHITE OATS 
DAIRY BRAND COARSE GROUND 
OaTs 
STAR BRAND PUL 
MIZED FEED OATS 
TRI-GRAIN PELLETS 
(Wheet Corn Onts) 


ENERGOEER PULVERIZED OATS 
MIZERS PULVERIZED OATS 


MIXERS’ COARSE GROUND 
WHITE OATS 


MIXERS’ PELLETED OATS 
EAGLE BRAND STEAM CHIMPED 
OATS 


OAT FEED (when evaliable) 
STEAM ROLLED WHOLE BARLEY 
GROUND BARLEY 


PEARLED BARLEY FLAKES 
(Max. 2% % Ober) (steam rolled) 


GLENWOOD PEARLED BAKLEY 
STAR CRACKED YEABLED 
BABLEY 


@TEEL OUT WHEAT 


FRUEN MILLING COMPANY 


MINNEAPOLIS 5, MINNESOTA 
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Colorado Feeders 
Hear Review of 
Stilbestrol Results 


FORT COLLINS, COLO.—Results 
from the feeding of diethylstilbestro! 
to feeding cattle were reviewed by 
Dr. Wise Burroughs of lowa State 
College at the recent Colorado A&M 
College Feeders’ Day. 

Some 1,000 cattle and lamb feeders 
attended the event, which also in 
cluded reports by Colorado scientists 
on livestock feeding experiments 

Dr. Burroughs said he was “twice 
as enthusiastic about stilbestrol” as 
he was a year ago. He said the hor- 
mone product had produced consis- 
tent gains in fattening of cattle on 
drylot. In seven feeding trials, he 
noted, stilbestrol stimulated gains an 
average of 20%, with the increase 
ranging from 10 to 37%. The highest 
boost was obtained with high grain 
rations. At the same time, Dr. Bur 
roughs said, feeding costs were re- 
duced 5 to 20%, with an average re- 
duetion of 11 to 12%. 

He pointed out that a recent sur- 
vey of lowa farmers showed that 
about 40% of thern were using stil- 
bestrol in their cattle fattening ra- 
tions. 

No Ill Effects 

Research workers have observed no 
ill effects from use of the new sup- 
plement, he continued, and many 
lowa farmers reported it has a 
“quieting” effect on their cattle. He 
also cited research showing that stil 
bestrol] does not have a harmful! effect 
on the gaining ability of cattle after 
they are taken off the supplement 
but rather seems to improve their 
gaining ability, thus providing a 
“bonus” gain. 

When cattle go on grass, they may 
not need as much stilbestro! as there 
will be hormone activity in the green, 


FOOTBALL STORY—A professional 
football player, George L. Conner, 
captain and tackle for the Ohicago 
Kears, is pictured on the left as he 
appeared at the March 18 meeting 


of the Chicago Feed Club at the 
Furniture Mart in Chicago. Mr. Con- 
ner forecast that the Bears will fin- 
ish in the league lead this season, 
and showed a film of highlights of 
the 1954 season, Pictured with Mr. 
Conner is Giles J, Williams, Great 
Lakes By-Products Co., who acted as 
program chairman during the eve- 
ning. 


Chicago Feed Club 
Te Hear Police Official 


CHICAGO Chicago's top-secret 
police officer will be the guest speak- 
er for the next meeting of the Chi 
eago Feed Club, scheduled for 6 p.m 
April 15 at the Congress Hotel, 

Lt. Joseph Morris, chief of the 
anti-hoodlum squad, will answer the 
question, “Can Another Al Capone 
Rise to Power—Starting in Chicago?” 
Lt. Morris ordinarily is not allowed 
to make public appearances, but has 


received special permission from 
to 


Police Commissioner O'Conner 
make this talk. 

Cocktails will be served at 6 p.m 
with dinner at 7. 


' MENTO, CAL Lack of 


montt fintming to be felt by fa 
Valley and the foothill region of the 
Most itnorities igreed that 
if dry continues 
bound to iT 
J. Edgar Dick, spoke 
continu K of can cause 
who will have to be eeding hay 
The year started d for us 
colder than normal! temperatures 


and not too much of | 


further he 


can becorn tical 


‘ 
LOT 


ct 


Sierra 


Mr 
has resulted in short grass on the ranges 


emmen are 


norma! rainfall during the last three 


mers and cattlemen in the Sacramento 


Nevada Mountains. 
the situation is not yet critical but 


range grasses and wheat and barley crops are 


sman for the California Cattlemen's Assn., said that 


ible expense to beef growers 


conside! 


and concentrates shortly. 


Dick said, “but this dry spring with 


not worried right now but the situation 


ivy rain are slim, according to the weather bureau 


here, on the basis of normal precipitation for April, May and June 
growing gra Dr. Burroughs said 4 
He sald carly findings indeste the | Douglas Chemical 
rate of stilbestrol feeding can be cut 
in half Introduces New 
The Iowa researcher also reported B 
on an experiment with ht calves of G P 
calves of | Grain Frotectant 
been shown. He went on to note that KANSAS CITY—A new grain pro- 
| Preliminary results suggest lighter | tectant, applied at the time of bin- 
calves should receive about 5 milli ning as a wet spray to repel grain 
grams of stilbestrol daily instead of | insects during storage, is being put 
the 10 m m level recommended | on the market by the Douglas Chem- 
for heavier cattle ical Co., Kansas City. Suitable for 
Meanwhil hormones are being | farm bin or commercial elevator use, 
given their first tests at the Colorado | the product was introduced at a 
experiment station. The Colorado | luncheon meeting here April 4 with 
trials have not been completed, but | a report by Donald A. Wilbur, pro- 
the researchers told the feeders that | fessor of entomology, Kansas State 


the trend tends to follow the results 
obtained at other stations. Daily 
gains in the tests have ranged from | 
2.6 lb, to 2.9 Ib., with stilbestrol giv- 


ing the best results among materials 


tested. 


Colorado Tests 


Reporting on cattle feeding tests, 
Colorado researche iid one feed- 
ing plan worked out to start with 

| about one part of concentrate to two 
parts of roughage, shift the ratio in 
favor of rain in the latter part of 
the feedir period ind by market 
time have al erage of a 2 to 1 
ratio of concentrate to roughage 

An additiona ipproach to roughage 
utilizatio s to use yplements to 

| stimulate rumen bact ction so 
that roughage ire used to best ad- 
vantage odified Purdue A sup- 
plement i " tested, It contains 
65% oybea meal, 14° ulfalfa meal, 
14% molasses and 5% steamed bone 
mea! 

With 3 lb. of the supplement and a 
full feedi of corn the first 
half of the feeding pp xd iins were 
equal to those produced by steers 
getting fu feed rain. the re- 
searches In finishing out with 
the ration, they said, it was necessary 
to change to increased grain for a 
choice market animal. However they 
added, the cost of gain till cut 


Consolidated Blenders 
Names Midwest Agent 


FREMONT, NEB Consolidated 
Blenders, In Fremont Neb has 
announced the appointment of Bob 
White & Co., Board of Trade Build- 
ing, Chicago, as exclu e agent for 
its line of alfalfa products in Wis 
consin, Dllinois and northwest Indiana 
bordered by Terre Haute, Ind., and 
Elkhart. Ind. Bob White & Co. will 
also do some work in the Minneapo 


lis territory for distribution north 


and west of Minneapolis 

Before coming to Chicago 11 years 
in the feed broker 
White traveled Wis 


ociate 


Mr 


ago to a 
age business 


consin and parts of Minnesota and 
Illinois for the Occident Feed Divi 
sion of the Russell-Miller Mil Co 
Bob White & Co. wa formed in 
1948, and has been closely associated 
with the dehydrated alfalfa milling 
industry since 

Consolidated Blenders, In and 


Bob White & Co. will soon announce 
distribution points in the territory 


MANAGER NAMED 


MBEXCHANICSVILLI LOWA 
Leonard Cooney has been named 
manager of the Nicoll Feed & Pro- 
duce here, announces H. D. Nicoll 


College, who has conducted tests of 
the new product for the past three 
years 

The product is a formulation of 
ethylene tetrachloride, petroleum dis- 
tillate, piperonyl butoxide and pyr- 
ethrins. It is covered by U.S. Patent 
No. 2,706,700. Prof. Wilbur said the 
best results were obtained by apply- 
ing the spray at the rate of 2 gal. 
to each 1,000 bu. wheat. This would 
represent a cost of about 2%¢ bu 

Prof. Wilbur said the protectant 
was particularly effective against the 
cadelle beetle, the saw-tooth grain 
beetle, flat grain beetle and some 
other insects that annually destroy 
millions of bushels of wheat. He bases 
his conclusions on the performance 
of the product in a comprehensive 
test program conducted on wheat 
farms in Harvey County, Kansas, 


(Continued on page 61) 


| RANGE OUTLOOK DIM IN SACRAMENTO VALLEY | 


J 


Robert H. Black 


Strong-Scott Appoints 
New Advertising Manager 


MINNEAPOLIS—The appointment 
of Robert H. Black advertising 
manager of the Strong-Scott Manu- 
facturing Co. has been announced 
Mr. Black’s career in the grain and 
feed industry dates back to 1913 
when he graduated from Upper Iowa 
University and began doing grain re- 
search for the U.S. Department of 
Agriculture. After several years, he 
was appointed federal grain supervis- 
or for the Minneapolis district and 
later became assistant director of 
USDA's grain branch in Washington. 
In the summer of 1951 Mr. Black 
joined the Seedburo Equipment Co 
as a vice president and remained 
with that firm until earlier this year 


as 


Mechanization Pageant 


EAST LANSING, MICH A 
pageant of progress in farm and 
home mechanization during the past 
100 years will be held at Michigan 
State College here Aug. 15-20. Ac- 
cording to the college, it will be the 
most complete assembly of farm and 
ever made 


home equipment 


WASHINGTON Close coopera- 
tion between grain warehousemen 
and the county Agricultural Stabiliza- 
and Conservation Committee is 
urged by the Grain & Feed Dealers 
National Assn. in handling Com- 
modity Credit Corp. take-over wheat 
in order to comply with new grain 
sanitation standards being imposed 
by the Food & Drug Administration. 

The GFDNA announcement states 
that it is probable that some wheat 
delivered to the CCC by farmers will 
meet the requirements of grade and 
forth in the loan agree- 
not meet FDA sanitation 
Wheat may not be sold 
for human food if it contains more 
than two rodent pellets per liquid 
pint of grain, or if it contains two 
or more weevil damaged 


tion 


quality set 
ment, but 
standards 


percent 
kernels 

Warehousemen were told to co- 
operate closely with the county ASC 
committee if the wheat is clearly 
below sanitation standards, or “even 
if it seems to be on the line.” By 
keeping the committee informed, 
warehousemen need not hesitate to 
handle the questionable wheat, or 
issue a storage receipt for it, the 
GFDNA announcement said 

The announcement states 

The warehouseman still must note 
the grede and other factors, but now 


is asked, in addition, to determine 
whether the wheat (1) is clearly 
within the sanitation standards and 


fit for shipment as human food, or 
(2) is below the sanitation standard 
set by the FDA and can be shipped 


and used only as feed, or (3) is so 


Close Cooperation With County ASC 
Unit Urged in CCC Wheat Take-Over 


close to the line between the above 
two that the warehouseman cannot 
make a sure estimate. Wheat that 
clearly has so many rodent pellets 
or many weevil-cut kernels that 
it cannot make the FDA standard 
and wheat which on the border- 
line, should be reported promptly to 
the county ASC committee 

Where the warehouseman is un 
willing take wheat of very low 
sanitation quality into his elevator 
or where he has no available bin 
where such wheat could be held, if 
it is clearly below standard, he is 
urged to work closely with the county 
committee and the producer-borrower 
to that the promptly 
moved to CCC bins, or is track-loaded, 
or otherwise satisfactorily handled 


sO 


is 


to 


see grain is 


If the warehouseman takes the 
grain into his house and issues a 
storage ticket, he will not be held 
liable to CCC if the grain later does 
not meet sanitation standards, and 
if the warehouseman has used every 
reasonable means to insure that the 
wheat not further contaminated 


in his house. “It would be contrary 
to the policy of the FDA to prosecuté 
warehousemen for introducing con- 
taminated wheat into interstate com- 
merce under circumstances such as 
are outlined herein,” according to an 
FDA report 

If the warehouseman takes in 
wheat of low sanitary quality and is- 
sues a warehouse receipt on it, he 
probably will have a chance later to 
buy it in, although when so buying 
he would have to be sure that the 
wheat then goes only into non-food 
use. 
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Even the best feed needs a complete program to sell it, and to 

realize the maximum in volume and profit. The new Borden Four-Point 

ae Program, starting with the most advanced research facilities and 

n reaching all the way to farmer education, provides just such a plan 

to give to you every selling advantage, the farmer every feeding 

advantage. There is no more comprehensive program availabie for 
quality feed merchandising: 


— 


SHORTEST 


DISTANCE 


Borden basic research has developed the finest natural-source 
fortifiers from milk, fish and fermentation products, exception- 
ally rich in known and unidentified growth factors. The highest 
quality, purity and uniformity standards are maintained through 
strict laboratory contro! and continual field testing. 


BETWEEN 


pee. The skill and experience of the Borden technicians are available 
you AND Ae to assist you with any production or formulation problem you 
ai € may have in your own plant. The Borden Technical Service Staff 
: will be glad to help you MAKE SURE that your feeds are the 
BIGGER pad best, produced at the lowest possible cost. 

+ Even the best feed will not sell if you do not tell its story 
properly. For this, you have available to you — almost an extra 
department in your business — the entire facilities of the Borden 
advertising specialists. They have prepared effective, custom- 
built dealer aids to merchandise and sell your feeds — leaflets, 
pennants, posters, seals, radio and TV spot announcements, 
ad mats — everything to help your dealers sell YOUR feeds. 


TONNAG 


To help overcome the greatest obstacle among farmers — poor 
feeding and management practices—a highly informative, enter- 
taining and professional series of poultry, hog and dairy strip 
films has been prepared by The Borden Company. Recorded 
narrations specially made to contain YOUR name and message 
tell the farmer how to avoid costly feeding and management 
mistakes, and help sell YOUR feeds at the same time. 


DOG FOOD? 


Borden’s is now newer 
and better than ever! 


THE horde, COMPANY 


FEED SUPPLEMENTS DEPARTMENT 


Every advantage of the 
350 Madison Avenue, New York 17, N. Y. 


Borden Four-Point Program 
is yours for the asking. 


gum THE BORDEN COMPANY Name im 
FEED SUPPLEMENTS DEPARTMENT | 
350 Madison Avenue ~O Address 
New York 17, N. Y. — 
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Florida Feed Plant Modernizes Its Faciliti 


NEW FACILITIES —In the picture on the left, feed is being weighed and 
bagged and the bags sewn on new Richardson and Union Special equipment 
which is part of Williamson Feed Mills’ new facilities. On the right, feed ts 
being taken from the conveyor, put on trucks and moved out for loading. 


JACKSONVILLE, FLA.—William 
son Feed Mills in Jacksonville has 
found marked improvement in its 
feed manufacturing operations with 
modernization of its feed mill facili 
ties. 

The company has just observed its 
25th anniversary in the feed business 
in Jacksonville, and simultaneously 
with this event the firm put a new 
mill into its old building. 

The modernized plant has a capac- 
ity of 20 tons of feed an hour. At 
present the company is mixing about 
17 tons of molasses feeds an hour 


and 18 to 20 tons of poultry mashes 
an hour 
| Howell M 
liamson firm 


Wil- 
the 


Evans, Jr., of the 
explains that with 


| new equipment, it possible to mix 
| everything from roughage feeds to 
| Teas bulky feeds ich as poultry 
mashes and also scratch feed. 


“We are particularly 
the speed of this operation,” 
Evans said, “as it en 
feed and load it 
on large This eliminates cost- 
ly stacking and also allows us to 

| keep smaller stocks of feed on hand 


pleased with 
Mr 
us to mix 
onto trucks 


ibles 
directly 


orders 


Honors 


... in Feeds, in 
in Salt, 
Feeding 


PHENOTHIAZIN 


An Old Trusty With New 
For 


CATTLE—SHEEP 


in Continuous 


SEE Univ. of 


No, 493, or reprint from FEED 
AGE “Low Level Phenothiazine 
Boosts Beef Cattle Production” 

or write us for copies of above pub 
lications, other information and 
prices. 


Specifide, Inc. 


Box 5305 


Worming 


Drenches, in Minerals, 
Low Level 


Wisconsin Circular 


Farmaceuticals for Feeds 
Indienapolls, Ind. 


Farm Commodity-Feed Price Ratio 


New Mid- 
U.s. Eng Atl 
CHICKEN -YEED— 
Farm Chickens: 
March, 19656 6.6 6.1 6.0 
February, 1966 4.9 5.0 5.6 
M 1964 6.8 5.3 6.3 
Average (1944-63) 7.0 
4 age (Mar., 1944-63) 7.4 
Hroilers: 
M 1966 64 
re 1966 49 5.4 5.7 
Mar 4.4 6.0 
RKEY-FEED— 
1965 7.4 7 8.9 
M 1964 9.7 
Average (1944-63) 9.5 
Ave ge (Mar., 1944-63) 9.5 
M ; 10. 119 118 
1966 10.4 10.9 11.2 
M 1964 9.9 ) 1.3 
ge (1934-63) 12.1 
A ig (Mar., 1934-53) 10.3 
vorth 
U.8 Atl 
MILK-FEED— 
March 1.19 1.14 
Februa 19656 1.21 
Mis 1964 1.17 1.12 
Average (1934-63) 1.27 
Average (Mar., 1934-63) 1.26 
BUTTERPAT-FEED— 
March, 1956 19.8 
February, 10966 19.6 
March, 10964 20,4 
Average (1934-63) ...... 23.4 
Average (Mar., 1034-63) 23.4 
HOG-OORN;: 
U.8. 
M h, 10966 11.3 
re lary 1956 11.7 
M 1964 eve 17.2 
\verage (Mar., 1934-63) 13.1 


KEY TO GEOGRAPHICAL DIVISIONS 

Here le « guide to the states included in 
the geographical divisions listed in the ac- 
companying commodity-feed price ratios: 

New Eugiand: Maine, New Hampshire, 
Vermont, Massachusetts, Khode Isiand, Con- 
necticut 

Mid-Atiantie; 
Pennsylvania. 

Nerth Atlantic: New England and Mid- 
Atlantic states combined. 

Mast Nerth Central: Obio, Indiana, Illi- 
nols, Michigans, Wisconsin. 

Weet Nerth Central: Minnesota, lowa, 
Missourt, North Dakota, South Dakota, Ne- 
braska, Kansas. 


New York, New Jersey, 


East VW East W est 
North Norts South South South 
Cent. Cent Au. Cent. Cent. Mount Pa 
5.6 4.4 5.3 4.9 4.6 4 if 
4.9 4.2 4.8 45 4.3 ‘ 4.1 
6.1 6.1 44 5.2 
6.0 4.9 i.7 4.3 4.8 
4.9 4.4 1.2 4.2 
5 7.8 2 
7.3 8.0 6.9 
10.1 10.3 10 9.7 
Kast Weet 
North North South Boutl 
Cent. Cent Atl Cent W es 
1.1 22 1.42 I i 
1.15 1,26 1.44 1.3 1.2 
1.12 1.18 1.40 1,2 1 
17.9 21.7 14.4 16.9 
17.9 21.4 14.1 17.1 
19.2 22.0 14.9 17.7 
NOTE; Ratios computed at mid 
month by U.S. Department of Agri- 
culture. Ratios represent number of 
pounds of poultry feed equal in value 
North te 1 tb. live farm chicken, turkey or 
Cent 1 dos. eggs; pounds broiler growing 
il mash equal to 1 ib. broiler; pounds 
iz concentrate rations equal te 1 ib. 
17.7 milk or butterfat; bushels ef corn 
13.6 equal te 100 ib. hog. Increases in 
14.1 ratios are favorable te the feeder. 


Nerth Central: Combination of the two 
foregoing 

South Atlantic: Delaware, Maryland, Vir 
ginia, West Virginia, North Carolina, South 
Carolina, Georgia, Florida 

East South Central: Kentucky, Tennessee, 
Alabama, Misssisipp!. 

West South Central: Arkansas, Louisiana 
Oklahoma, Texas. 

South Central; 
above 

Mountain: Idaho, 
New Mexico, Arizona, Utah, Nevada 

Pacific; Washington, Oregon, California 

West: Combination of the two above. 


Combination of the two 


Wyoming, Colorado 


and gives us more room for storage 
of raw materials.” 

Included in the new equipment is 
an S. Howes 2-ton batch mixer. This, 
explained Mr. Evans, is standardized 
on a 6-minute cycle, loading, mixing 
and discharging. Equipment is pro- 
vided to take the batch away from 
the mixer as soon as the machine 
empties itself. Also there are loading 
bins ahead of the mixer to drop a 


batch into the mixer as soon as it 
is empty. 
The facilities also include an S. 


Howes duplex agitator molasses mixer 
with drop bottom cleanout doors. 
The feed then goes into a surge 
bin just ahead of a Richardson auto- 
matic molasses and mash sacking and 
weighing scale. This automatically 
sacks and weighs as fast as the mill 


can turn out the feed, Mr. Evans 
said. There is a Richardson packer 
under the scale and a conveyor that 


carries the sacked feed through the 
Union Special bag closing machine 


and on to the trucks. The bag holde: 
and packer are operated by air 

In the manufacture of poultry 
mash, the feed by-passes the molasses 
mixer and is run over an S. Howes 
shaker and then spouted into the 
scale. 

Other equipment listed by M: 
Evans includes all-steel elevators 
supplied by the W. J. Savage Co.; 
a feeder for the molasses mixer fur- 
nished by Savage; screw conveyors 
from the Screw Conveyor Corp.; mo 
lasses pumps from the Viking Pump 


Co.; and molasses regulators fron 
B. F. Gump. 


GRAIN FIRM INCORPORATED 

DOVER, DEL.—The Chattanooga 
Grain & Elevator Co. has filed a char- 
ter of incorporation here. Authorized 
capital stock of the firm is $1,500,000 
Corporation Trust Co., 100 West 
Tenth St., Wilmington, Del., is serv- 


ing as the principal office. 


MINNEAPOLIS 


Call 
Van Dusen Harrington Co 


for Barley, Oats, Corn 
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Chase Representative 
On Walker Cup Team 


CHICAGO — Jim Jackson, Chase 
Bag Co. sales representative and 
amateur golf star from St. Louis, 
has been named to the U.S. Walker 
Cup team for his second consecutive 
year. 

The 32-year-old golfer won Mis- 
souri State and Trans-Mississippi 


FIRST SHIP ARRIVES 


BUFFALO — Activity on Buffalo's 
waterfront began to perk up, spurred 
by the arrival of the first lakes 
freighter of the season to dock here, 
the James Watt. An increasing num- 
ber of engineers boarded their ships 
to get the big vessels out of moth- 
balls. Groceries and ships’ stores are 
being loaded on a number of freight- 
ers. Fifteen ships in the winter fleet 
still are filled with grain but unload- 
ing into grain elevators is progressing. 
This year’s winter fleet totaled 79 
ships of various types, the largest in 
five years, and included about 69 
ships loaded with storage grain. 


championships during 1954, carrying 
on a brilliant career which came to 
national attention when he was low 
amateur in the National Open of 
1952. 

As a spare time sportsman, Mr. 
Jackson gets in his practice shots 
during the winter at an indoor driv- 
ing range and says that his game is 
in “pretty good shape” considering 
the weather. In May the nine-man 
Walker Cup Team will play the 
famous St. Andrews course in Scot- 
land, and it is also customary for 
the team to be invited to the Masters 
tournament at Augusta, Ga., Apr. 
7-10. 

Mr. Jackson has been with the 
Chase Bag Co. for over seven years 
He represents the company in the 
St. Louis area and is associated with 
the firm’s branch office at 5033 S.W. 
Ave. 


Florida Feed Nutrition 
Conference Scheduled 


GAINESVILLE, FLA.—The annual 
Florida feed nutrition conference will 
be held Nov. 17-18 at the University 
of Florida, Gainesville, according to 
Dr. John P. Feaster, chairman of the 
event. Topics will include hormones, 
feed operations, and cattle, swine and 
poultry nutrition. 
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Millfeed Production Shows Increase 


Production of milifeed in tons for week ending Apri! 1, and pricr two weeks, together 
with season total of (1) principal mille in Nebraska, Kansas and Oklahoma and the cities 
of Kansas City and St. Joseph; (2) principal mills of Minnesota, Iowa, North and South 
Dekota and Montana, including Minneapolis, St. Paul and Duluth-Guperior; (3) mille of 
Buffalo, N.Y. Production computed on the basis of 72% four extraction 

South west* west*— Buffalot— Oombined **— 
Weekly Crop year Weekly Crop year Weekly Crop year Weekly Crop rr. 


production todate preduction te date production to date production to date 
Mar. 28-April 1 24,479 980,026 12,323 628,570 10,193 416,237 46,996 1,074,832 
Prev. week ....324,262 312,339 8.906 146,696 
Two wks. ago 24,381 12,438 11,323 48,142 
1964 ........ 22,336 921,003 13,168 611,642 10,106 396,779 46,608 1,829,425 
1963 ...... 19,090 962,678 16,672 601,308 6,197 396,973 43,969 1,960,865 
968,306 13,317 676,456 9,626 580,896 46,641 1,093,666 
24,684 1,049,016 11,205 669,302 8,496 368,576 44,516 2,086.49 


*Principal mills. **74%@ of total capacity. tAll mille, thevised 


Hey there,—Friend! 


Open your door 
We're the Tech Twins 
With knowledge galore. 


LOOK ON PAGE 4 


USING STILBESTROL in your formulas? 


Wide feeding range, 
infinitely adjustable 
over a 100 to | range. 


Call MElrose 5-9561 


KATZ BAGS 


PAPER + BURLAP + COTTON 


316 S. NEW JERSEY ST. INDIANAPOLIS 4, IND. 


TO MAKE YOUR FEEDS COMPLETE IN 
TRACE MINERAL 
CONTENT, USE 


HER MAM MAGEE S 


Only 1 Pound 
Needed fora 
Ton of Feed 
.. Supplies an exact, balanced biend 
of stabilized iodine, manganese sul- 
phate, copper, cobalt, nickel, tron, 
boron and zine. 
Write for complete information 


THE HERMAN NAGEL CO. 


53 W. Jackson Bivd., Chicago 4, 


CONCENTRATE 


SINASON - TEICHER 
TER AMERICAN 
RAIN CORP. | 


@ EXPORTERS © 
GRAIN 
FEEDS 
FLOUR 


Wire Us 
Y 


Be confident of precise addition with an Omega Belt Gravi- 


metric Feeder... 


* Proportion Stilbestrol and other ingredients with extreme accuracy 


BY WEIGHT! 


* Eliminate harmful over-feeding or profitless under-feeding 


* Obtain exact feed rates with Omega’s patented VARIABLE SPEED 


DRIVE — full 100 to 1 range! 


* Quick, easy adjustability — for rapid formula changes. Available with ' 


timer for batching. 


Write Don Warren for your copies of two new application 
bulletins specifically for th@feed industry. Omega Machine 
Compony, 531 Harris Avenue, Providence |, Rhode Island. 


OMEG 


DIVISION OF 1N METERS 
BUILOERS (RON FOUNDRY SPROPORTIONEERS, INC FEEDERS 
CONTROLS 


— 


Plate-type agitators pre- 
vent arching and packing 


in hopper. 
Positive, non-flood rotor wt 
available for ‘floodable” 


Omega Rotolock non-fleed hopper 
feeder with patented 100 to | Variabie 4 
Speed Drive. 


Omego Rotodip- the ideal feuder-meter 
for suspensions of solids—highly ac- 


Accurate within 1% over curate over wide range. em 


entire range specified. 


Omege Disc Feeder—for feeding micro 
nutrients with high accuracy... feeds 
by volume, checks by weight, i 


FEEDERS 


INDUSTRIES, 


THE LAST 
WORD IN 
B-1-F 


| 
| 
| | YOUR 
Jim Jackson \/ 
hl 
| 
| 
| BON 
| Katy y 
Capacity 2 te 3 
: 
q 4 4 
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7 Million Acres Damaged by 
Wind This Winter, USDA Says | 


WASHINGTON—Nearly two mil- 
lion acres of land in the Great Plains 
were damaged in the severe wind 
storm of March 10-11, bringing the 
total land damage in this region since 
November, 1954, to about 7 million 
acres the Soil Conservation Service 
reported March 25. 


Most of this damage has taken 
place in Colorado, Kansas, New Mex- 
ico, Oklahoma, Texas, Nebraska and 
Wyoming 

Nearly four-fifths of the estimated 
land damage has occurred on crop- 
land that is inadequately protected 
by vegetative cover. SCS field repre- 
sentatives have estirnated that in ad- 
dition to land already damaged, about 
18 million acres have insufficient stub- 
ble, grass or other vegetative cover 
to protect the land against blowing 
if severe windstortns like that of 


March 10 ‘Al recur. Three-fourths of 
all land “in condition to blow” is 
cropland, and half of that is in wheat 
which has not made sufficient growth 


to provide ground cover 


Farmers in the area have carried 
out emergency tillage on more than 
a million acres of blowing land, SCS 
said. This operation provides some 
protection by roughing up the land 
surface but is only a temporary meas- 
ure, Wind-resistant cover crops, plant- 
ed as soon as moisture is available, 
provide the only satisfactory protec- 
tion against blowing on these bare 
lands 

Fifteen million dollars was appro- 
priated last year to help repair the 
damage from the severe dust storms 


of February, 1954. A little over half 
of these funds was used, and the 
balance of about $7.1 million was 


Stacks solidly! 
Easier to grip! 


multi-wall bag! 


Cromwell 


intensity, 


your brand. 


slippage 


© 


Mr. O. N. Johneon. 


returned to the treasury. 

As reported earlier, the President 
has recommended emergency legisla- 
tion which would make available this 
$7.1 balance for emergency dust bow! 
work this year, and this legislation 
was approved by the House of Repre- 
sentatives March 18. 

In line with its policy, USDA 
spokesmen said, the department will 
continue to use all appropriate agen- 
cies and authority to help farmers 
and stockmen solve their drouth and 
wind erosion problems. 


NEW GEORGIA PLANT 

CUMMING, GA.—A modern poul- 
try plant has been opened here by 
Wilson & Co., Inc, The new facility 
has an area of 45,500 sq. ft. on one 
floor, enclosing all necessary equip- 
ment for management, receiving, 
feeding, dressing, processing, freezing, 
packaging, packing, storing supplies, 
power and refrigeration. 


Brightest, strongest printing 
you've ever seen ona 


Thousands of tiny interlocking grooves 
are pressed into the tough kraft 
outer-wall of the new Cromwell 
STAK-GRIP bag... 
embossing process originated by 
Result: built-in two-way 
slip-resistance with no reduction 

in strength! And a big plus 
printing before embossing gives a 
3-dimensional effect to the printing, 
adds amazing brilliance and 

and puts a real 
merchandising wallop behind 


by an 


In over a year of actual use, the 
Cromwell STAK-GRIP bag has 
proved these outstanding advantages: 


1) cuts breakage losses due to 


(2) increases safety because bags 
stack solidly 


helps sales because both 
dealers and farmers like the 
flexible, easy-to-handie surface 
and the extra-brilliant printing. 


Por a free sample and complete information, 
write on your business letterhead to 


for the 
latest 
and best 
in 


feed bags 


Higher Prices for 


Eggs Predicted 


URBANA, ILL.—Agricultural econ- 
omists at the University of Illinois 
college of agriculture predict that 
egg producers will get better prices 
for eggs for the remainder of 1955. 
The reason, they say, is that the out- 
put is slowing while the demand is 
increasing. 

Although consumers will get a few 
less eggs than last year’s record num- 
bers, there will still be more than 
the average number for consumer use, 
the Illinois economists state. 

Reporting in the Illinois Farmers’ 
Outlook Letter, the university's agri- 
cultural economists state: 

“Egg prices were extremely low 
during the last three quarters of 
1954. And, for the first time on 
record, prices did not go up in the 
fall. In the last three quarters of 
last year, farmers received only 34¢ 
a dozen, U.S. average, for eggs, or 


nearly one-third less than they re- 
ceived the year before. 
“The main reason egg prices were 


so low last year was that production 
increased much more than usual. The 
output of eggs last fall (September- 
December) was 8% over the previous 
year and 24% greater than the 1947- 
49 average. Then, too, supplies of 
competing foods—meats, chicken and 
milk—were at record-high levels. 
Finally, the demand for eggs for 
hatching dropped off in the latter 
part of the year. 


“Now the supply side of the egg 
business is changing. Farmers still 
have about as many hens as they 


had a year ago, but they have fewer 
pullets for replacements than they 
had last year. This means that in 
a few months the number of laying 
hens will probably drop below last 
year’s levels. 

“Production dropped to year-before 
levels in February, but that may 
have been due to unfavorable weath- 
er. Until early summer it is expected 
to be 2 or 3% over last year, but 
from then on it may be smaller than 
it was last year. 

“Here are some things that point 
to a cut-back in egg production be- 
low last year’s levels: 1. For each of 
the past six months, fewer pullets 
have been started for laying flock 
replacements than were started last 
year. 2. On Feb. 1 farmers reported 


that they would buy 18% fewer 
chicks for flock replacements this 
year than they bought last year. It 


seems unlikely that they will make 
such a drastic cut-back; on the other 
hand, they will probably cut back 
to some extent instead of holding 
steady or increasing as they have 
been doing in recent years. 3. Hens 
started laying earlier than usual last 
fall, and they may stop earlier for 
their summer vacations. 

“Besides restricted supplies, in- 
creased demand may help to boost 
egg prices. Most consumer paychecks 


are bigger than they were last year, 
and there will be more of them. 
Another point—more eggs may be 


hatching chicks fer broilers 
than last. Altogether the 
signs point to a good prospect for 
egg producers from midsummer 
through early winter.” 


Sell STONEMO™ 


The GRIT with the 
Extra Grinding Surfaces 


used for 
this fall 


stows mountain Grit 
Lithonia, Ga. Barre, Vt. 


DEHYDRATED ALFALFA 
A Must for Nutritious and 


Economical Formula Feeds 


| 
| 
first multl-w 
>. 
— 
4 
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THESE ADVANTAGES YOU WANT 
FOR YOUR VITAMIN SUPPLEMENTS 


Nutritional Value? Economy? Profits for the Feeder? Versatility ? 


Any one of them is a clinching 
argument in favor of using Micra- 
tized® Vitamins A & D to supple- 
ment your feeds. But when you 
realize that you can have all four 
advantages in this single product, 
you begin to see why the vast 
majority of quality feed manu- 
facturers have already standard- 


ized on Micratized. 


NUTRITIONAL VALUE, Micratized Vitamins are 


truly stable. They retain full potency in spite of 
heat, humidity, and contact with difficult ingre- 
dients. Put fine, dry, odorless, free-flowing 
Micratized Vitamins into your feeds and you can 


be sure you are fortifying effectively. 


ECONOMY. Because Micratized Vitamins do not deteriorate, waste is PROFITS FOR THE FEEDER. Potent supplementary VERSATILITY. And now, for pellets, range cubes, and 


avoided. Any overfortification you provide is not to compensate for vitamins offer true feed efficiency—the profit factor crumbles, you can use the new super-stable Type L 
loss of potency, but to supply a margin of safety to take care of stress that promotes 1) more growth, 2) faster growth, 3) Micratized Vitamins, the one ideal fortification 
conditions such as disease, drought, etc. True stability guards growth on less feed. Micratized vitamins get poultry specially developed to retain stability through the 


against underfortification, too. ; and livestock to market ahead of the break-even point pelleting process 


NOPCO CHEMICAL COMPANY 
100 Front Street, Harrison, N.J. 


I want more information about effective, vitamin-stable sup- 
plements. Please send me the new Nopco Nutrition Guide. 


Name 


NOPCO CHEMICAL COMPANY 


Harrison, N.J. Richmond, Calif. Address 


Exclusive Producers of City Zone State 
Micratized Vitamin Products 


q 
a 
a 
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exemption and must be reirnbursed at 


Dealers Urged to Review Provisions the rate of the minimum wage (cur- 


rently 75¢ per hour) for the first 40 


Of Wage-Hour Law for Full Compliance | %1 worked and one and one haif 


and grain dealers are urged to re- 
view all provisions of the Wage-Hour 


HUTCHINSON, KANSAS ~— Feed | pair work is not 
Regulations to see if they are com- 

| 

| 


minimum wage and 
hour provisions and 
time and one half for 


times their regular hourly wage for 
mpt from the all hours worked over 40 hours per 
week. Such employees are also sub- 
ject to the seasonal] exemption where- 
by the firm may work them a total 
of 56 hours per week for 14 weeks of 


the maximum 
must be paid 
hours worked 


plying fully, reminds a bulletin issued | over 40 hours per week, and if they the year before the overtime rate is 
recently by O. E. Case, secretary are occupied in repair work any por applicable 
treasurer of the Kansas Grain & Feed tion of the week y ibject to Monthly Wage: It is possible to 
Dealers Assn. receive pay on the 40 hour week and have office employees on an approxi- 
Mr, Case listed the following check overtime basis mate monthly wage and still be in 
points: “Area of Production: Employees ir compliance with Wage-Hour Regula- 
“Office Help: Office help is not gen- towns of under 2,500 population and tions. In order to do so compute an 
erally exempt from minimum wages otherwise meeting ea of Pro hourly rate for the first 40 hours of 
and maximum hours and the pay re- ductions pro ns, ' undle gra each week and a rate of one and one 
quirements are time and one half for are exempt from both the minimum half times that for hours worked 
hours worked over 40 hours per week. wage and maximum hours provisions over 40 hours per week and project 
Grain warehousing is a seasonal) in- of the Wage-Hour itions, ex it to cover a month. The minimum 
dustry and each firm is entitled to cept, that thi applicable to hourly wage of 75¢ must be observed 
take advantage of the 14-week sea- certain office employees Complaint: Employees do not nec- 
sonal exemption during which 14 “Towns Over 2,500 Population essarily have to file a complaint. If 
weeks all employees may be worked Such employees as : employed in the Wage-Hour examiner discovers 
a total of 56 hours per week before a town of 2,500 population or over errors in the wage-hour setup he 
they are obliged to pay overtime. and are handling grain, are not ex takes the initiative and proceeds 


“Repair Work: Help occupied in re- | empt under the Area of Production | without any complaint being filed 


BRE 


i e High Speed—Low Cost 

: e@ 110-220 Volt A.C. Motor 

i @ Cast Aluminum Housing 

‘ e Easy to Operate 

Sew Paper, Cotton, Burlap 


' In plants in all parts of the world, versatile Minneapolis Sewing 
Machines are proving themselves favorites in all bag closing jobs 


7 large and small, In your plant you'll find that efficient Minneapolis 
Machines will close quickly and securely any weight bag—paper, 
cotton, berlap—without adjusting, All Minneapolis Models use the 
4 standard two thread chain stitch . . . are simple to thread .. . 


come equipped with two spools of thread. Standard S.A.E. nuts, 
bolts and set screws are used throughout for easy replacement. 
P High speed, heavy duty Minneapolis Sewing Machines are de 
y signed for long, trouble-free service . . . will increase your produc 
tion and reduce your overhead. 


q Minneapolis Models 
! M-100 HEAVY DUTY SEWING HEAD 
CV-100 MOTORIZED CONVEYOR 
DB-100 MANUAL DOLLY 
J-175 PORTABLE SUSPENSION 


10-DAY FREE TRIAL 


MINNEAPOLIS 
SEWING MACHINE CO. 


4865 OSSEO ROAD 
MINNEAPOLIS 12, MINN 


NICARAGUA. 


D 
GREENLAND ICELAND - 


MINNEAPOLIS SEWING MACHINE oo. 
4865 Osseo Road Minneapolis 12, Minn. 


Please send free literature to 


‘Ts 

Ira D. Armstrong 

SALES MANAGER — Ira D. Arm- 
strong has been made sales man- 
ager of Liberty Mills, San Antonio, 
succeeding the late A. P. Muenzier, 


who was killed in an automobile ac- 
cident last December, Mr. Armstrong 


| will direct the company’s sales ac- 
| tivities in four southwestern states 


and will make his headquarters in 
San Antonio. Mr. Armstrong has been 
connected with feed sales in the 
Southwest for some years and has 
been associated with Burrus Feed 
Mills. 


Du Pont Names Agents 
For “Two-Sixty-Two”" 


WILMINGTON, DEL The ap- 
pointment of nine new sales agents 
for “Two-Sixty-Two” feed compound 


| has been announced by the Du Pont 


Company. These, in addition to six 
sales offices of Van Waters and 
Rogers, Inc., which has long handled 
the product, provide 15 strategically 
| located service points throughout the 
country. The new system, combined 


with the regular in-transit ware- 
houses for carload shipments, is in 
tended to provide more efficient serv- 
ice to feed manufacturers. It was 
given special emphasis to serving 
less-than-carload customers. 

Agents handling the sale of “Two- 
Sixty-Two"” are: Van Waters and 
Rogers, Inc., located in Seattle; Port- 
land, Ore.; San Francisco; Los An- 
geles; Boise, Idaho; and Dallas; Agri- 
cultural Services, Inc in Minne- 
apolis; La Budde Feed & Grain Co 
in Milwaukee; Sunset Feed & Grain 
Co. in Buffalo; Carroll Swanson Sales 
Co., Des Moines, lowa; Harris-Crane, 
Inc Charlotte, N.C Bartels & 
Shores Chemical Co., Kansas City; 
R. D. Erwin Co., Nashville, Tenn.; 
Pless and Sheahan, Memphis, Tenn., 
and Davis Enterprises, Inc., Dayton 
Ohio. 


— 


| International Paper 


Sales Hit New High 


NEW YORK Farnings and sales 
by International Paper Co. and its 
subsidiaries during 1954 were at rec 
ord leve it was reported recently 
by John H. Hinman, chairman of the 
board, in the company’s 57th annua! 
report to shareholders 

The report shows total earnings 
after taxes of $73,489,746 including 
$6,014,162 from extraordinary non- 
recurring items, as compared to 1953 
earnings of $63,935,478, including ex 
traordinary items 

Mr. Hinman pointed out that a 
major factor in the improved net 
earnings was the substantial reduc- 
tion of the tax burden through ex- 
piration of the U.S. excess profits 
tax and a reduction in the amount 
provided for current taxes. Operating 
profits before income taxes were 
down $2,712,883 from 1953, but pro- 
vision for taxes based on income 
totaled $68,971,052 as compared with 
$80,617,001 in 1953 


MINNEAPOLIS BAG CLOSING MACHINES 
n 4 
1 | 


“AJACS" 
Quick Screen Change or new 


AJACSOMATIO “UNIVERSAL” 
Remote Screen Changer 


under a particular set of circumstances. . 


ALL THREE 
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Remote Screen Change 


HAMMERMILL 


FOR EVERY APPLICATION 


Your specific grinding needs are the main factors in your choice of a hammermill. Jacobson 
Engineers have designed the Ajacs, Universal and Master Hammermills to give you 
a sound basis for making your choice. Each has specific features which are advantageous 
. all have basic Jacobson qualities which have 
. come to mean dependable performance to all owners of Jacobson Hammermills. Whether 

you are interested in custom grinding, commercial grinding, or a combination of both, it will 

pay you to contact your Jacobson Sales Engineer. He can provide you with specific sugges- 


N OW tions and the Jacobson Hammermill to fit any application. 
eee 


"MASTER" 


The rapid change of granulation necessary for profit. 
able custom grinding is best achieved by one of the 
simple and efficient Jacobson methods, In the “Master,” 
two of the three stationary screens have removable 
covers controlled from the service floor by means of 
direct rods, The proper sereen is uncovered instantly 
by a pull on the control rod. 


" 
AJACS-O-MATIC 
; A simple push-pull action moves one of three screens 
; into position and the standard Jacobson screen carriage 
clamps it tightly against the screen ring . . . all by 
remote control. Compact construction makes the 
Ajacs-O-Matic only 6 inches longer than the standard 
Ajacs. Open-throat design permits feeding bulky mate- 
rials such as hay or corn without pre-shredding or 
crushing. 
| Typical Jacobson 
= Characteristics For Some Applications 
| @ Monocast Base for proper align- A Separate Motor Driven 
ment and elimination of detrimen- Fon Is 
Recommended 
tal vibration. 
| @ Instant Accessibility of all work- A separate motor driven fan insures 
| ing parts for easy inspection and maximum capacity on coarse grinding 
maintenance. and tends to eliminate chokeups. Jacob- 
' son engineers can tell you whether such 
@ Durable Replacement Parts to pro- an installation is appropriate for your 
| vide many working hours without needs. 
shutdowns. 


Which fits your needs? Contact your Jacobson Sales Engineer 


JACOBSON 


| LOOK 
30 to 200 55 to 140 
© Your Choice of Remote Screen Change Hammermills 
| 
Bal | 
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What's New in Feeding 
Putting Feed Research to Work 


Cattle Live-Weight Gains 
And Feeding Performance 
Following the Removal of 
Stilbestrol from the Ration 


@ Wise Hurroughs, W. H. Hale, Brace 
Taylor, M. McWilliams, 4. M. Scholl, 
Kenneth Barnes and Robert Zimmer- 
man, lowa State College, Ames, lowe; 
Animel Husbandry, Mimeograph 
121, February, 1066. 


The newly developed practice of 
feeding small amounts (10 mg. per 
animal daily) of diethylstilbestro! (or 
stilbestrol) in supplements for fat- 
tening beef cattle, has raised a num- 
ber of questions among feeders. An 
important and frequently asked ques- 
tion has to do with the possible ef- 


out snow, 


rain or sleet. . 


* 


fects of withdrawing stilbestro] from 


the ration upon subsequent perform- 
ance of the animals. This aspect of 
the use of stilbestrol is important for 
feeders who may wish to feed a 


supplement to 
pastured, 


stilbestrol-containing 
wintering steers to be 
either with or without supplement 
feeding, the following summer. Also, 
purchasers of feeder calves or steers 
need to know if the feeding of stil- 
bestrol prior to their purchase affects 
the performance of the animals or 
makes it necessary to continue stil- 
bestrol feeding for satisfactory re- 


sults. The data presented in this 
report represents an effort on the 
part of the lowa investigators to 


answer the above questions 
for a dry lot 


Results are given 


HAMMOND 
MULTI-WALLS 


Weather Resistant 


Hammond Multi-Walls assure complete protection of your 
products in any kind of weather. Being water resistant, they keep 
. keep contents dry and safe until 
bags are opened, and your products used, Why not call in 

the Hammond man near you. His main interest is 
in recommending the right Multi-Walls for 
the exact requirements of your products. 
Prompt deliveries are assured. 


wintering experiment in which stil- 
bestrol was included in the supple- 
ment for steers fed either grass sil- 
age or corn stalk silage as the rough- 
age portion of the ration with a con- 
trol lot of steers (not fed stilbestro]) 
on each ration. A brief summary of 
the results of this experiment is 
shown in Table I. Following the 
termination of the wintering experi- 
ment (127-day feeding period) the 
steers were held for two weeks on 
a hay ration. The steers were then 
reallotted, along with another group 
of steers, into various lots for a pas- 
ture measurement experiment. In 
this experiment, some of the lots 
were maintained on brome-alfalfa 
pasture, with or without supplement- 
ary corn or protein supplement, while 
other lots were fed brome-alfalfa 
clippings in dry lot either with or 
without supplement or corn feeding. 
The steers in the summer feeding 
experiment were all fed to the same 
slaughter grade (low choice). This 
required that some steers be fed for 
a longer period of time than others, 
because of the differences in the vari- 


/ 


For Multi- Wall bags, 


“make it a habit to depend on Hammond.” 


HAMMOND BAG & PAPER COMPANY 


Genera! Offices: Wellsburg, W.Va. 
Plants in Wellsburg, W.Va., Pine Bluff, Ark. and Charlotte, N.C. 


Representatives in the following citles NEW YORK, N.Y. e CHICAGO, ILL. ¢ MINNEAPOLIS, MINN 


KANSAS CITY, MO. « 


CLEVELAND, OHIO « ATLANTA, GA. 


WASHINGTON, D.C. 


DALLAS, TEXAS « CHARLOTTE, N.C. LIGONIER, PA. BLUEFIELD, VA. 


ous experimental rations fed. Stil- 
bestrol was not fed to any of the 
steers in this summer experiment. 

The results of the wintering ex- 
periment show that the addition of 
5 mg. of stilbestrol per day to the 
ration was effective in increasing the 
average daily gains of the steers with 
a corresponding decrease in the feed 
cost per pound of gain. On the grass 
silage rations stilbestrol feeding in- 
creased the average daily gain from 
1.15 Ib. in the control lot to 1.25 bb. 
in the treated lot, whereas on the 
cornstalk siiage ration the addition of 
stilbestrol increased the average 
daily gain to 133 lb. as compared 
with 1.20 Ib. in the control lot. Feed 
cost per pound of gain was reduced 
1.2¢ by the addition of stilbestrol to 
the supplement for the grass silage 
fed steers and 3.3¢ for the steers fed 
cornstalk silage. 

The results of the summer feeding 
phase of the experiment are shown 
in Table Il. These data show that the 
steers fed stilbestrol the previous 
winter gained faster (.07 |b. per day) 
than the steers not fed stilbestrol 
during the winter feeding period. 
This increased gain indicates a bene- 
ficial carry-over effect from stilbes- 
trol feeding, as the hormone was not 
fed to any of the steers during the 
summer. There was no statistically 
significant difference in the Federal 
carcass grades between the control 
steers and those fed stilbestrol the 
previous winter. It was calculated 
that stilbestrol feeding during the 
winter resulted in an additional profit 
per steer of from $3.92 to $4.05 at 
the end of the summer feeding period. 

In their discussion of these experi- 
ments, the authors stated: ‘These 
results showing beneficial carry-over 
effects of stilbestrol feeding into sub- 
sequent feeding periods when stil- 
bestrol is withdrawn from the ration 
should be regarded as preliminary 
observations at this time. More ex- 
periments of this type involving larg- 
er numbers of animals must be com- 
pleted before generalizations can be 
made to all feeding conditions.” 

It is further stated that apparently 
there need be no concern about pur- 
chasing feeder cattle that have been 
fed stilbestrol and that it appears 
to be safe to withdraw stilbestrol 
from the ration as was done in these 
experiments. The authors were of the 
opinion that the steers would have 
gained from 0.25 to 0.5 lb. more per 
steer per day if stilbestrol feeding 
had been continued during the sum- 
mer feeding period, but that more re- 
search is needed to prove this assump- 
tion. 

The Iowa investigators feel that a 


somewhat lower level of stilbestrol 
feeding (5 mg. daily) will prove to 
be optimum under pasture feeding 
conditions, as compared with the 10 
mg. level recommended for dry lot 
feeding 

COMMENTS: 


These results appear to be an in- 
dication that the removal! of stilbes- 
(Continued on page 56) 


FINE QUALITY CANE 


9 AYOU MOLASSES 
DISTRIBUTORS COMPANY 


823 PERDIDO STREET 
NEW ORLEANS, LOUISIANA 


PHONE RAymond 0618 
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. } Three different Merck Vitamin Bi2 Mixtures are available to Each pound equivalent to the activity of 3 milligrams of 
| meet your special needs. All three are specially formulated to vitamin Bi2 Each pound contains 2 grams of procaine 
ili ixi “ill -shell mea! carrier. 

facilitate accurate mixing and uniform distribution in your 
| feeds. 


| 
Pig on corn-soybean basal ration showing signs of vitamin Pig on same basal ration to which vitamin B,, was added 
B,2 deficiency. at the rate of 10 milligrams per ton. 
| 
When your starter, grower, and breeder rations for swine and 
poultry contain Merck Vitamin Bi2 Supplements, you get sure 
B)2 levels to stimulate growth, enhance livability, and promote MERCK VITAMIN Biz SUPPLEMENTS 
reproduction. Vitamin 812 Supplement “6” 
The vitamin Bi2 in Merck Supplements is 100% biologically Each pound equivalent to the activity of 6 milligrams of 
| active. Vitamin content is checked by a radioactive tracer tech- Bis. 
) nic that gives results parallel to those obtained in chick growth Vitamin B12 Supplement “20” 
) assays. An extensive testing program has confirmed the com- Each pound equivalent to the activity of 20 milligrams of 


patibility of Merck Vitamin B;2 with other ingredients normally vitamin B12. Carrier is corn distillers dried grains. 


used in feed formulations. PRO-PEN® with Bis “2:3” 


MERCK & CO., INC. 
Manufacturing Chemists 


RAHWAY, NEW JER BEY 


Research and Productwn for 
Better Poultry and Animal Nutrition 


Merck Co ie 


| 
| 


STARTER 


Here's the baby chick 
feed that's rated tops by 
so many leading poultry 
raisers. They rave about 
the high livability, fast 
gains, and early maturity 
on baby chicks. 


| 


| 


As an added merchandising help for you, 
the new 1955 Sargent CHICK STARTER 
features money-saving coupons! Investi- 
a your profit potential with this great 
eed. 


Write today for details of our 
attractive dealer set-up. 


SARGENT PLANTS 


Des Moines, lowa 
Monmouth, ll. 
Mo. 


Fremont, Nebraska 
Algona, 


lowa Waverly, 


1002 FLOUR EXCHANGE, MINNEAP 


| 


4. Paul Williams 


APPOINTED — Named as acting 
executive secretary of the Southwest- 
ern Poultry & Egg Assn. and the 
Virginia State Poultry Federation is 
J. Paul Williams. Mr. Williams has 
been editor of the Southeastern Poul- 
tryman and the Virginia Poultryman 
for the past 4, years and is a jour- 
nalism graduate of the University of 
Georgia. 


Work on New Aubrey 
Feed Mill Progresses 


LOUISVILLE, KY.—The construc- 
tion flag, designating completion of 
the highest point on a construction 
job, is about to fly on the new feed 
milling plant here of Aubrey Feed 
Mills. 

Construction was started last fall, 
and only about 11 days of time have 
been lost since then. 

The new plant will replace an old 
one which burned last summer. 


MAGNUS HONORED 

NEW YORK — A certificate of 
merit, an award of the city of New 
York, was given to Percy C. Magnus, 
president, representing Magnus, Ma- 
bee & Reynard, Inc., at a special 
meeting recently at the Metropolitan 
Club, New York. The award was in 
honor of the company’s 60 years of 
service to the industries it serves and 
the community. 


cooler? 


yarely cool 


greatly reduced, 


or mounted 


ft. lengths... 


Write 


different size pellets. 


on floor. 
superimposed coolers, 


under intake of upper cooler. 


Suspend from ceiling, 
or mount on floor or 
outside mill 


Wenger Horizontal Pellet Coolers carry the pellets 
through a bath of exhaust air on an endless wire mesh 
belt that handles pellets from 3/16” to range cube size. 
Variable speed drive on conveyor provides necessary 


speed variation for best cooling and moisture control of 


With 


no vertical movement of 


pellets and no baffle plates in cooler, ratio of fines is 
Cooler can be suspended from ceiling 


Also 
delivering pellets immediately 
Built in 14, 18, 24 and 30 


available in two-stage 


capacities of 3 tons to 30 tons per hour. 


caday for complete tuformation 


‘Hormone Boosts Wool 
Growth in New Zealand 


WASHINGTON A New Zealand 


researcher reports finding an in- 
creased rate of wool growth on sheep 
given pills containing a synthetic 
hormone, L-thyroxine 
| The US. Department of Agricul- 
iture says the report was given at a 
recent conference of the New Zealand 
Society of Animal Production by a 
professor of animal husbandry at 
(Canterbury Agricultural College. 

The ivestigator said that during 
ithe past two years he had increased 


ithe woo! growth rate with the hor- 


mone product. He said his experi- 
jments showed an annual wool growth 
irate 15% higher than that for the 


contro! sheep 

The experiments have been restrict- 
ed to penned Corriedales at the col- 
lege, but they will not be applied on 
100 Romney crossbred sheep on a 
Canterbury farm. The synthetic hor- 
mone L-thyroxine pills were manu- 
factured by a British chemical firm 


Down the street and around the 
block 

On your door we're sure to knock 
And when we do I’m willing to 
bet 

You'll be glad you’ve met Mister 
Agri & Mister Tech. 


LOOK ON PAGE 22 


Make Your Customers 
GOOD Customers... all year ‘round 


SUPREME Brand 


Condensed BUTTERMILK 


HERBERT K. CLOFINE, Inc. 


MILK PRODUCTS 
315 South Smedley St. Phila. 3, Pa. 


Vitamin Antibiotic 
PRE-MIX 


“PLUS” for swine, poultry, cattle. 
Also custom pre-mixes. 


Carroll Swanson Sales Co. 
Des Moines, lowa 
nits Wanted 


620 Des Bide 
Distr i nd 


BRADLEY 
BAKER 
[FEED + FERTILIZER. 


CHICK F = | 
= 
; Uneve® cooling time 
No garistactory contrat off 
| peLLet 
10 penrect 


Lime Crest Trace-Mineral Pre-Mixes are 
especially formulated for today’s feeds, 
They are made by an exclusive blending 
process. Their quality is ensured by lab- 
oratory control. They will help you pro- 
duce higher quality feeds. 

Lime Crest pioneered in the use of man- 
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ganous oxide and ferrous carbonate in 
trace-mineral pre-mixes . . . originated the 
principle of using compounds of manga- 
nese, iron, copper, and cobalt that are 
soluble in the gastric juice but not soluble 
in water. Lime Crest continues dedicated 
to improving trace-mineral pre-mixes. 


Lime Crest has prepared an interesting brochurs 


New Key to Feed fliciens 


tages of trace-mineral pre-mixes made accord 


des ri 


new principle. Send for a free copy today 


LIME CREST PRODUCTS 


are made by Limestone Products Corporation of America 
Dept. A-4 
World's Largest Producer of Crystalline Calcite Products 


Newton, N. J. 


af 
ag | — 
{ 
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Sales Promotion Decisions 


By Edwin H. Lewis 


Professor of Economics and Marketing 
University of Minnesota 


EDITOR’S NOTE: The manner in which a number of companies determine 
how to promote sales of their products and the methods used are outlined 


use some other promotional device 
such as a demonstrator or a trade 
show. These different methods of con- 
tacting prospective customers com- 
prise the marketing activity known 
as sales promotion’ 


in this article which is reprinted from Business News Notes, a publication of Since several forms of promotion 
the school of business administration, University of Minnesota. The author es allable to sellers, it becomes 
makes frequent reference te “promotional mix,” which he defines as “the with be 
and to determine the manner in 

Those who have goods or services , tion, either one in their own employ which these methods will be com- 
to sell may reach potential buyers in | or under the control of an agent; bined in order to reach the firm's 


several ways. They may sell their | the several customary advertising operating goals. A Company may de- 


products through a sales organiza- | media may be used, or the seller may | cide to use one method alone or, 
more frequently, two or more in 

some combination. In addition, there 

Distributed in Washing Oregon, Montana, 

lche and British Columbia by are choices within the major classi- 

fications such as the choice of ad- 


LEO COOK CO. 


vertising media after it has been de- 
cided to use advertising 

The combination of selling methods 
used in a given case may be called 
the ‘promotional Several ques- 


RIGHT FOR THE TOUGH JOB! 


SIZES AND MODELS 
RANGING FROM 
25 TO 200 P, 


yout 
tally 


FEATURE STRAIGHT THROUGH AIR FLOW 
af Bryant Hammermills alone are AIR- 


BRYANT HAMMERMILLS 


You can give your customers faster 
service and more personal attention 
when your Bryant Hammermill is 
equipped with a Bryant Simplex 
Screen Changer. 

a Your mill operator can select the de- 

sired screen size instantly, without 
stopping the mill . . . without leaving 
the work floor and with a minimum of 
effort. A simple push or pull on one of 
three control rods changes to a fine, 
medium or coarse screen . . . the Bryant 


ADAPTED to each individual applica- 
tion through the use of the correct size 
fan and proper H.P. to insure adequate 
conveying power for your installation. 
Bryant Hammermills alone offer un- 
limited conveying capacity both ver- 
tical and horizontal 
a Positive Air Control directs an ade- 
quate supply of air (essential for maxi- 
mum capacity) into the grinding 
chamber as well as under the screen 
the supply of air under the screen is 
extremely important as it is responsible 
for carrying the ground material away 
from the mill and into high velocity air 
stream that conveys it to dust collector 


Mill changes screens to assure your 
customer of getting the desired granu- 
lation. 


QUALITY FEED MILL MACHINERY SINCE 1911 


ENGINEERING COMPANY 
Pert Huron, Michigan 


Corn Shellers,.. Crusher Feeders... Corn Cutters and Graders... Permanent Magnets 


| the 
| mined? 


tions 
view 
mix 


from an operations point of 
can be raised concerning this 
How are the ingredients and 
proportions of the mix deter- 
What factors account for va- 
riations in the mix among types of 
products and companies and among 
product-lines and market segments 
within a company? How does a com- 
pany determine when it has the cor- 
rect mix? These are questions to 
which it is difficult to find answers 
in marketing literature 


Results of Interviews 

During the past summer the au- 
thor conducted a series of interviews 
with firms in the Twin Cities (Min- 
neapolis and St. Paul) area in order 
to get some indication, at least, of 
possible answers to these questions 
and to gain some insight into the 
thinking which lies behind promo- 
tional mix decisions.’ Several things 

re apparent from this study: 

(1) Manufacturers tend to think of 
the several forms of sales promotion 
in terms of the job which each can 
do. The expenditures for each are, 
therefore, pushed to the margin, i.e., 
the point where additional expendi- 
tures would not bring further gain to 
the company. 

(2) Expenditures for personal sell- 
Ing tend to be more stable and, there- 
fore, fluctuate less than expenditures 
for advertising and the several mis- 
cellaneous forms of sales promotion. 

(3) Advertising expenditures tend 
to be more rigidly controlled than 
selling expenditures. In some com- 
panies, personal selling expenses are 
not yet budgeted. Advertising expense 
almost invariably is. At least two 
factors seem to account for this 
difference: (a) Specific advertising 
costs, particularly media and produc- 
tion costs, can be determined fairly 
easily in advance, in most cases. Sell- 
ing costs, in some fields at least, are 
much more difficult to predict and 
vary with customer requirements and 


market conditions. (b) Companies 
seem to have more confidence in 
their personal selling expenditures 


and will permit an expansion in them 
more readily than in advertising ex- 
penditures. Many feel that it is nec- 
essary to set advertising at a specific 
figure, which appears to be reason- 
able, and then hold it at that level. 
This seems to indicate a belief that 
advertising costs, unless carefully 
watched, tend to get out of hand. 

(4) There is no agreement with re- 
gard to the best procedure for bud- 
geting selling and advertising ex- 
pense, but the general tendency is to 
use the task method (ie., deciding 
what needs to be done and then esti- 
mating what it will cost) coupled 
with the percent-to-sales approach. 
A percentage of gross margin may 
also be used as a control figure. In 
fact, the gross margin is frequently 
a major determinant of the amount 
spent for promotion. This is espe- 
cially true when competition is es- 
sentially in terms of non-price fac- 
tors 

(5) The companies contacted had 
little evidence that their promotional 
expenditures were at the optimum 
level. They seem morc certain of 


BASIC MATERIAL MANUFACTURERS 
and HEADQUARTERS FOR 
TECHNICAL INFORMATION 


Write or Wire Your Requirements 


VITAMINS, INC. 


800 W. 58th Street, Chicago Ml. 


GooD 


] 


NEW BREMEN, OHIO 


PHONE—35825— 


ALFALFA MILLS. nc. 
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the ONLY feed additive that provides 


Prevents 


Stimulates lates Growt 


Dr. Salsbury’s new product development—Polystat—gives your 
customers greater return from your feeds. This means more 
repeat sales for you. Polystat also reduces medicated feed inven- 
tories. Simplifies your medicated feed program. Increases your 
profit margins. 


Polystat is the one and only product that does all this: Aids in 
the prevention of coccidiosis, tapeworms and large round- 
worms. Also stimulates growth (9.6% faster growth on .256 


all these benefits 


pound less feed per pound of live weight, on the average). 
For the prevention of Hexamitiasis in turkeys, too. 

Tests on thousands of chickens prove Polystat is the product 
of choice for raising more broilers of better quality at lower 
cost. 

Feed manufacturers can incorporate Polystat in feeds sold in 
interstate commerce without filing papers with the Federal Food 
and Drug Administration. Write for Polystat portfolio. 


offer feed containing NITROSAL 


Prevents ates Growth 


Nitrosal is the economical feed additive that prevents coccid- 
iosis. Cuts losses in growth, feed waste, mortality, stunting 
due to coccidiosis. Nitrosal also stimulates broiler growth and 
improves broiler appearance and quality. Write for Nitrosal 
prospectus. 


Information—The use of 3-Nitro 4-Hydroxyphenylarsonic Acid (3-Nitro) 

in poulery feed or drinking water in the effective, non-toxic range of from 
0. 5 p.p.m. to 350 p.p.m. is covered by the claims of Patent No 450,866, 
assigned to the Dr. Salsbury's Laboratories. Those who hase prod 
containing 3-Nitro from Dr. Salsbury's Laboratories are free to use them 
according to directions or incorporate them in products which are used to 
provide feed concentrations of 3-Nictro in the range cited, and avoid Section 
271(b) of the patent statute—which states, “Whoever actively induces in- 
fringement of a patent shall be liable as an infringer.” 


offer feed containing 3-NITRO POWDER 


‘Stimulates ates 


3-Nitro is the low cost feed additive that provides: 
Faster Growth, Redder Combs, Yellower Skins, 
Better Feathering, Improved Feed Conversion, 
Higher Market Value! 


recommend, promote and profit from 


Increase Egg Production, too! 3-Nitro helps pullets 
mature earlier, lay up to 15 days sooner and aver- 
age 12 extra eggs per hen. Write for literature. 
DR. SALSBURY'S LABORATORIES, Charles City, lowe 


complete line of poultry medicines 


al 
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‘ 
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Sales Promotion Mix (By Type of Product) 


Food Product 
Lawn Seed 


Grocery ———4 
Malt Beverages 
Lawn Mowers 

Cellulose Tape 


+. 


Purnaces 
Feed 

Roofing 
Elect. Equip. 
Bedding 

Bulk Seed 
Insulation 
Kitchenware 
Auto Equip. 


Women's Apparel 
Paint 
Control Devices 


Faro Machinery 


Bakery Flour 


Industrial Equip. 


Paper Specialties 


10/L O/L T/L G/L 


4/1 2/1 2/11i1/1 1/2 1/3 1/4 


1/s 1/6 1/7 1/8 1/9 1/10 


Ratio of Advertising to Personal Selling 
w--- Indicates the Range of the Ratios) 


(In this chart the author points out 


greatly advertising and personal selling expenditures by 
different industries vary. The horizontal bars to the left 
of the vertical line indicate that for every dollar spent for 


graphically how 


FISCHBEIN 
'| BAG CLOSER |: 


DAVE FISCHBEIN CO. Dept.s 


38 Glenwood Avenue North 


MAIL THIS COUPON NOW 


! 
! 


© A truly portable bag closer... 
Weighs only 10 pounds. 

@ Requires no installation . . . plug into 
any ovtlet. 

@ Handles textile and paper bags. 

© Simple to operate and maintain. 

© Lowest priced bag closer on the 
market. 


Minneapolis, Minnesota 


| and 


personal selling, more than $10 is spent for advertising. 
Industries listed to the right of the vertical line, on the 
other hand, spend more for personal selling than for 
advertising.—THE 


EPITOR.) 


their selling expenditures, however, 
than of their advertising expendi- 
Very few thought that their 
personal selling costs were out of 
line, but many had _ reservations 
about the amount of advertising they 
were doing. This may be traced, in 
part, to the immediacy of personal 
selling results compared with the 
relatively long-run effects of national 
advertising 

(6) Companies selling consumers’ 
goods frequently have a promotional 
mix in which advertising expense is 
high relative to personal selling. The 
advertising weight is heaviest when 
brand is of paramount importance 
the product itself is relatively 
simple. Consumer products which can 
be sold through the use of strong 
emotional appeals tend to be heavily 
advertised. Packaged food products 
and malt beverages are typical of 
this group. 

(7) Products for which the needs 
for dealer cultivation and merchan- 
dising at the retail level are substan- 
tial will have rather high per- 
sonal selling costs relative to sales 
Whether these costs equal or exceed 
advertising costs depends on the im- 
portance of brand identification. If 
the manufacturer needs to build 
brand acceptance and preference, ad- 
vertising costs generally will exceed 
personal selling costs. If the product 
for which brand recognition 
consumers is low, persona! 


tures 


is one 
among 


selling costs will exceed advertising 
costs. Branded soft-goods lines, con- 
sumers’ durables, and some building 
materials frequently require a con- 
siderable amount of work with deal- 
ers. 

(8) Industrial products almost in- 
variably have personal selling costs 
which are substantially higher than 
advertising costs. The need to make 
many calls and to give customers 
considerable assistance both in arriv- 
ing at a decision and in putting the 
product into use increases personal 
selling costs. Relatively little can be 


accomplished by advertising other 
than making the company and the 
product known to potential users. 


| After the acquaintance is made, the 


salesman and his technical assistants 
must carry the bulk of the load. 
(9) Products which move into both 


consumer and industrial markets 
have considerably higher personal 


sales-to-advertising cost ratios when 
they are aimed at the industrial mar- 
ket. Paint is typical of this situation. 

(10) Manufacturers of distributor 
brands typically do no advertising, 
and their contacts with customers 
are almost entirely on a personal 
basis. In fact, the total promotional 
costs in this field are very low rela- 
tive to the volume of sales. 

(11) The spectrum of advertising- 
to-personal selling ratios is very 
broad, and companies and products 
are arranged along it from one ex- 
treme to the other (see the chart). 
Their position depends on such fac- 
tors as: the need for brand identi- 
fication, complexity of the product, 
scope of the market, channels of 


communication available, technical 
requirements of buyers, customer 
services and the need for dealer 
merchandising. 


(12) The promotional mix used by 
a company is not fixed over time, and 
the company may shift its position 
along the spectrum. This frequently 
occurs when it becomes necessary, 
for competitive reasons, to use more 
of one ingredient relative to the oth- 
ers. In the packaged food field, for 
example, many companies are put- 
ting greater emphasis than formerly 
on advertising and on the use of 


SAFE — POSITIVE PROTECTION 
AGAINST COECCIDIOSIS 
Arzene 
EASY TO MIX IN YOUR MASH 


Manufactured by 
GEO. H. LEE CO. Omaha, Nebr. 


THEO. STIVERS 
Broker 


Raw Materials to the Feed Industry 


1527 Candler Bidg. 
Atlanta 3, Georgia 


Nutrition’s our mission 
Let's drink a Toast 


To improvement in feeds 
And you, our Host. 


LOOK ON PAGE 4 
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New aduditions to a 
gramang stockpile of evidence --- 


practical starting rations 
require the WHEY FACTOR, 
together with other 
unidentified factors 

for maximum growth! 


e Starter feeds need the Whey Factor to give top growth performance. 
This has proven true even when practical-type rations already contain 
the Fish Factor and Grass Juice Factor. 


Recent feeding trials at a leading eastern college showed a 7% 
average boost in growth rate when the Whey Factor was added to 
a practical-type chick diet already containing the Fish and 
Grass Juice Factors. The combination of whey with other unidentified 
factors also produced marked improvement in feed efficiency. 


Similar results have been demonstrated in test after test at 
leading colleges. That’s why Peebles’ Dried Whey Products build 
extra grow power into your starter feeds . . . and provide other 
natural benefits of whey. Important, too: Peebles’ Whey 
Products are today’s most economical source of the Whey Factor. 


Experiment A — PEN-FED BROMLER CHICKS — WEEKS 
BASAL* DRIED WHEY FISH SOL. LBs. PEED PER 
2% GAIN LB. GAIN 
x 2.36 2.68 
x x 2.60 2.60 
x x 2.59 2.59 
x x x 2.77 2.56 
*Procticol-type retion containing elfalla meal 
Experiment B — PEN-FED BROILER CHICKS —9 WEEKS 
BASAL* DRIED WHEY | FISH MEAL ALFALFA TEAL LBs. FEED PER 
5% 12%% 5% GAIN LB. GAIN 
3.14 2.61 
x x 3.26 2.82 
x x 3.34 2.42 
=x x x 3.44 2.42 
ail x x x 3.23 2.50 
yx x x x 3.34 2.52 


*Pructical-type besal rotion 
Complete report of these and similar experiments ovolloble on request. 


Peebles’ Whey Products in three lactose levels 


Peebles’ Dried Whey Products offer a choice of three lactose 
levels for a variety of high-performance rations. Careful 
laboratory control and inspection assure highest analysis 
consistency the year around. Coast-to-coast plant and 
warehouse locations assure prompt shipment 

For free formula service, write the Technical 
Service Department, Appleton. 


WESTERN CONDENSING COMPANY «© Appleton, Wis. Petaluma, Calif. 


World's Largest Producer of Whey Products 
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WORLD'S OLDEST 


SOYBEANS 


SOYBEAN OIL | | iycompany with @ wide line of 
SOYBEAN MEAL 


HEDGE YOUR 


CALL OR WRITE: 
ARTHUR C. HARRISON 


Partner in charge of Commodity Department 


Mitchell, Hutchins & Co. 


MEMBERS 


Hoard of Trade 
281 6. Le Balle St. Memphis Koard of Trade 


One Wall St. 


certain devices such as premiums in 
order to develop a preference for 
their brands 

(13) Within a company, the mix 
varies by product line. The variation 
is great when the products go to 
quite different markets and involve 


products will do no advertising at all 
for many of them. The key lines will 
be advertised on the assumption that 
the institutional advertising thus cre- 
ated benefits the other products. 


Budgeting Sales and Advertising 
Expense 


| Several methods are used to prede- 
termine probable personal selling ex- 
penditures, but one frequently used 
bases the estimated cost on the job to 
be done. The desired coverage of ac- 
counts is worked out including the 
necessary call frequencies, classified 


= 


be covered. Furthermore, in this field 
the types of stores to be visited and 
the call frequencies tend to be ap- 


| proximately the same among com- 


peting firms. The growing competi- 
tive pressures in most commodity 
fields are forcing manufacturers to 
call at least as frequently as their 


| competitors. 


A number of firms indicated that 


they have about reached the satura- 


tion point in sales coverage. Their 
markets are being covered as thor- 
oughly as is necessary and, conse- 
quently, no increases in their sales 
forces are anticipated. As the sales 
of these companies increase, selling 
expenses should show some decrease 
in relation to sales. In a few in- 
stances, companies which have been 
building their sales organizations dur- 
ing the post-war period state that 
they have not yet filled their sales 
personnel quotas but are planning to 


Ohicago 4, Tl. onl teas Petasand Cottey Now York 8 by type of customer. In the food field, do so at the first opportunity. 
ST. 2-1700 and Security Exchanges Dighy 4-0700 | for example, the number of potential Competitive pressures have forced 


chandising job at the retail 


must select the specific accounts to 


“SPECIAL” feed engineering services are standard at DAWE’S 


Dawes Vitamelk provides full fortification 
in one package. Assures the finest, up-to- 
date practical fortification for each class 
of livestock and poultry feed. 


The vitamins, antibiotics, trace minerals, 
and unidentified factor components used 
in Vitamelk are all of the highest possible 
quality. 

Buy single-package Vitamelk fortification 
and center responsibility for both fortifi- 
cation and formulation in a basic producer 
devoted exclusively to the feed industry 


You simplify your buying, storing and 
manufacturing operations, reducing over- 
head while increasing quality and profit 
margin. 


But that's only port of the Vitamelk story .. . 
As a user of Vitamelk, you have at your 


disposal—without cost—all of Dawe’s val- 
uable Feed Engineering Services. 


Dawe’'s Formula Audit Bureau wil! ana- 
lyze your feeds and develop exclusive new 


AND 


Laboraipries, inc. 


Chicago 32, 


LARGEST SPECIALISTS 


formulas to meet specific requirements. 
Dawe’'s Nutritional Information Service 
will keep you up-to-date on new scientific 
discoveries which you can use in manu- 
facturing and merchandising your feeds. 
And Dawe’s assumes the continuing re- 
sponsibility for the application of new 
developments to your brand. 


Why settle for less than the best? Mail the 
coupon today and learn more about these 
and many other advantages of Dawe’s 
Vitamelk program that can improve your 
feeds and reduce your work load. 


4800 Richmond St., Dept. FS-45 


Antwerp. Mexico—Sierra Leone 755, Mexico 10, D. F. 


and Feed Engineering Services. 


ADORESS 


ciTy STATE 


retail calls is so great that manufac- 
turers which attempt to do a mer- 


Offices and worehouse stocks: Belgium—13, Courte rue des Ciaires, 


Please send me full information about Dawe's Vitamelk program 


NAME 


IN VITAMIN PRODUCTS FOR FEEDS 


some companies to up-grade their 
salesmen and to replace older sales- 
men with better-trained, higher-cali- 
ber men. As this becomes necessary, 
direct selling costs increase in terms 
of dollars but may not increase in re- 
lation to sales. Some firms have also 
increased commission rates in order 
to keep desirable salesmen and to 
maintain a compensation plan which 
is comparable with those used by 
competitors 

In the industrial field, particularly 
where men are on a straight salary, 
the ratio of selling expense to sales 
may be erratic and difficult to pre- 
dict because of the firm’s inability 
to forecast sales. For extended pe- 
riods of time, these companies main- 
tain the same organization, and the 
ratio of selling expense to sales rises 
and falls with the sales volume they 
happen to secure. One large com- 
pany indicated that it has no dollar 
budget for field selling costs at all 
but uses a manpower budget. Plans 
are made in terms of the number of 
men needed to obtain the desired 
coverage. 


The cost of alternative channels 


| may serve as a guide and a control 


for direct selling costs in some cases. 
In the food field, for example, the 
customary brokerage fees may indi- 
cate the amount which a manufac- 
turer can afford to spend for his own 
sales organization. This procedure is 
particularly useful where the manu- 
facturer does not find it necessary to 
do a better job than would be done 
by a competent broker. 

The control of selling costs for a 
new line presents special problems. 
One firm developed a plan which 
gave control of personal selling costs 
and also permitted the addition of 
new men when needed. It was deter- 


(Continued from page 24) 


MILBREW CO. 


BREWERS 
DRIED YEAST 


Processors Since 1933 

3456 N. Buffum St. 

Milwaukee 12, Wis. 
Phone: Edgewood 2-3114 


CHASE BAG COMPANY 


Gener si Sales Offices. 309 W. Jackson Bivd Chicago 6, 
30 BRANCHES AND SALES OFFICES STRATEGICALLY LOCATED 


KAFIR & MILO 


Largest Dealers 
in Southwest 


MID-CONTINENT GRAIN CO. 


Keneas City, Mo. 


i 
| 
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| 


Blue Streak 
Advance 
Custom Mili— 


Blue Streak 
Twin Spiral 
Mixer 


Blue Streak 
double chain 


Blue Streak 
Corn Cutter 
and Grader 


Blue Streak 
Vertical and 
Horizontal Screw 
Conveyors 


AN 


Blue Streak 
Advance Custom Mill 
with Pratermatic 
Screen Change 


— 


Prater 
Double Cap ~ 
Permanent Magnet 


Prater 
) Automatic Crusher 
and Feeder 


Blue Streak 
Twin Spiral Mixer 
with Semi Automatic 
Sacking Scale 


Blue Streak 


\/ \ 
Grain and Attrition 
Mill Blower 
“Ss 


Hay Chopper Feeder 
for Improved 
Mill Operation 


Triple Reduction 
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PRATERIZE 


YOUR PLANT 


FOR PROFIT 


WITH THE 


PRATERMATIC 


AUTOMATIC DEVICE 
SAVE TIME... .INCREASE PRODUCTION 


Now — you can make screen changes covering up 
to four sizes without the exertion that usually 
accompanies such an operation. With the 
ingenious PRATERMATIC remote-control 
automatic device there is no need to run 
downstairs . . . no need to stop the mill 
no need to stoop and strain. Changes are 
made quickly, simply, and surely — from 
the operating floor! All you do is unlock the 
screen... push it out... pull another in... 
then lock it up. What could be easier? It's 
another advancement toward more profitable 
milling operation — by Prater, whose vast 
engineering experience and facilities are at 
“~ your service to bring you a complete line of 
' dependable Blue Streak equipment plus such 
assistance in plant construction, layout and 
maintenance control as will render your own 
service more efficient . . . more profitable! 


| 
| 
Bive Streak Twin Prater Automatic PRATER PULVERIZER COMPANY Ve | 
Spiral Mixer Crusher and Feeder 1537 55th Court 
Blue Streak double Blue Streak Twi Gaye 
Blve Aut te Secki Show Me how | con more money and send literature on the 
ad Grad Seale ot left, There's ne obligation. 
Blue Streak Vertical Streak 
Conveyors 
Blue Streak Advance Blue Streak Grain and 
Bill with Attrition Mill Blower | 
P 
ratermatic Screen 0 Bive Ad | 
Custom Mill | 
Prater Double Gap 
Permanent Magnet Hey Chopper | 
BLUE STREAK 
| 
| 
| 


| 
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AA 
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- 
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JACK E. CARR, 
Carr Feed Co., 
Portales, N.M., 


says... 


“Our Brower Mixer has been in service over 
seven years, mixing from 20,000 to 30,000 Ibs. 
of feed a day, and it’s still operating perfectly. 
No repairs have been necessary except for 
replacing the bearings at one time. 

“We not only mix our own brand of feeds to 
sell, but we also do custom mixing for about 
150 customers. We estimate the Brower 
Mixer increased our business 50% and paid 
for itself in less than a year.” 


ly 10 minutes 
3c to 5c per ton 
floor models. 
pacities of 700, 1,200, 2,000, 
4,000 lbs. per 
steel construction 


Whitlwind 
FEED MIXER 


Mixes a perfect blend in approximate- 
~at a power cost from 
below- 
sizes—mixing ca- 
3,000 and 
Heavy welded 
built to give years 
of trouble-free service. Many outstand- 
ing features—easier and faster to op- 


Above and 
Five 


batch. 


erate. Backed by Brower’s famous 
guarantee. 
90 Day Trial. Write for full details 


BROWER MFG. CO. 


402 N. 3rd St., QUINCY, ILLINOIS 


| ference; U. 


Safety with Pacal 
When you open a grain door... 


use a puller! 


Prgmmers 
When you 


BUY PACAL 
HARD FACED 
HAMMERS 
They'll grind 3 to 
4 times longer 

in your hammermill 


County Rood B & Walnut St. adjoining Highwey 36 
6, Minn. Telephone NEsior 9454 


CONVENTION CALENDAR 


April 15-16— Oklahoma Grain & 
Feed Dealers Asen.; Youngblood Ho- 
tel, Enid, Okla.; sec., E. BR. Hum- 
phrey, 605 First National Bank Bldg., 
Enid, Okla. 

April 17-20—American Oil Chem- 
ists Society; Reosevelt Hotel, New 
Orleans, La.; chmn., Oarroll L. Hoff- 
pauir, 2100 Robert E. Lee Bivd., New 
Orleans 18, La. 

April 18-19-—— Panhandle Grain & 
Feed Dealers Assn.; Herring Hotel, 
Amarillo 


April 20—Illincis Nutrition Con- 
of Urbana, DIL; sec., 
Dr. H. M. Seott, U. of DL 

April 21-23—Oalifornia Hay, Grain 
& Feed Dealers Association; Fair- 
mont Hotel, San Francisco, Oal.; 
chm., Terry Coonan, 1400 10th St., 
Sacramento 14, Cal. 

April 22-23—Texas Grain and Feed 
Dealers Asen.; Baker Hotel, Dallas; 
Sec., Ben M. Ferguson, 614 Meacham 
Bidg., Fort Worth, Texas. 

April 25-26—Nebraska Grain and 
Feed Dealers Assan.; Hotel Paxton, 
Omaha; Sec., Howard Elm, Trust 
Blidg., Lincoln, Neb. 

Apr. Indiana Cattle Feeders 
Day; Purdue University, Lafayette; 
Sec., W. M. Beeson, Department of 
Animal Husbandry, School of Agri- 
culture, Purdue University, Lafay- 
ette, Ind. 

April 29-830 -— Kansas Grain and 
Feed Dealers Assen.; Hotel Baker, 
Hutchinson; sec., O. E. Case, 901 
Wiley Bidg., Hutchinson. 


May 15-16 — Missouri Grain, Feed 
& Seed Assn.; Hotel Governor, Jef- 
ferson Oity, Mo.; see., D. A. Meiners- 
hagen, Higginsville, Mo. 


May 17-18—National Broiler Con- 
vention; Nacogdoches, Texas; chm., 
Howard Ferm, National Broiler Assn., 
77 West Washington 8St., Chicago 2, 
mm. 


May 25-27—American Feed Manu- 
facturers Asen.; Morrison Hotel, Chi- 
cago; sec., W. T. Diamond, 538 W. 
Jackson Bivd., Chicago 4, Ill. 


dune 5-7—Indiana Grain and Feed 
Dealers Asen., Inc.; French Lick, 
Ind.; sec., Fred K. Sale, 600 Board 
of Trade Bidg., Indianapolis 4. 


June 56-7—Georgia Feed & Poul- 
try Conference; Dinkler Piaza Hotei, 
Atlanta, Ga.; sec., Will L. Kinard, 208 
William-Oliver Bidg., Atlanta 8, Ga. 


June 6-7 — Central Retail Feed 
Assn., Inc.; Hotel Schroeder, Milwau- 
kee; Sec., Eldon H. Roesler, 1712 
West St. Paul Ave., Milwaukee 3, 
Wis. 


June 12-15—Oanadian Feed Manu- 
facturers Asen., Champlain Conven- 
tion; Chateau Frontenac, Quebec, 
Jan.; J. St. Denis, Sec., Room 206, 20 
Grey Nun 8t., Montreal, Canada. 

dune 17—Pacific Northwest Grain 
Dealers Asen., Inc.; Davenport Ho- 


tel, Spokane, Wash.; sec., Pete Stall- 


Texas; sec., H. W. Gilmer, | 
Interstate Elevators, Amarillo, Texas. 


cop, 418 Peyton Bidg., Spokane 1, 
Wash. 
dune 20-24 — Grain Elevator and 
Processing Superintendents; Winni- 
peg, Man., Oan.; sec., Dean M. Olark, 
Board of Trade Bldg., Chicago. 


June 22—Ohio Experiment Station 
Turkey Day; Ohio Agricultural Ex- 
periment Station, Wooster; sec., A. RB. 
Winter, Ohio State College of Agri- 
culture, Wooster, Ohio. 


dune 22-24—Association of South- 
ern Feed and Fertilizer Oontrol Of- 
ficials; Jung Hotel, New Orleans, La.; 
sec., Bruce Poundstone, Agricultural 
Experiment Station, Lexington 29, 
Ky. 

June 22-24—Western Poultry Con- 
gress; San Diego, Cal.; Address, P.O. 
Box 534, Palo Alto, Cal. 

June 23-25—Grain Processing Ma- 
chinery Mfrs. Assn.; Northernaire, 
Three Lakes, Wis.; sec., Raymond J. 
Walter, 511 Fifth Ave., New York 17, 
N.Y. 

June 27-23—Eastern Federation of 
Feed Merchants, Inc.; Hotel Commo- 


BOWMAN 
PRODUCTS 


Bo-A and PROT-A 


e Dry Vitamin A Products) 


Bo-DEE 
Vv ne D-2 or D-3 1 dry, oll or 
lispersible forms 
Bo-DEE MINERAL STABLE 
VITAMINS D 


(Vitamin D 
when 


that will not decom 
com binec 4 with min 
era 


© L EN 
Dog Food Deodorant) 
H mwenated Animal Fat) 


PAL ATE 
(A plete Line 
fee 


XANTHOPHYLL CONCEN- 
TRATES 


(For Greater 


of Flavors for 


Poultry Pigmenta 


Bowman Feed Products, Inc. 
130 Central Ave., HOLLAND, MICH, 


BRAN SHORTS 
MIDDLINGS 
Sacked or Bulk—Any Shipment 
DREYER COMMISSION Co. 


MEMBERS 
KANSAS CITY BOARD OF TRADE 
ST. LOUIS MERCHANTS EX CHANGE 


Board of Trade Merchants Exchange 
Kansas City 5, Mo. St. Lowis 2, Me. 
Phone BA $462 Phone MA 1-2958 


Statistical Charts Furnished Vree. We 
Handie Puteres Trades in Kansas City. 


PURE CRUSHED REEF OYSTER SHELL 


SHELLBUILDER COMPANY 
MELROSE BUILDING @ HOUSTON, TEXAS 


in service over 7 yea i 
| 
| | 
y 
| 


dore, New York, N.Y.; sec., Austin W. 
Carpenter, Sherburne, N.Y. 

July 10-12—Loulsiana Poultry Im- 
provement Assn.; Bentley Hotel, Al- 
exandria; Sec., Clyde Ingram, Louis- 
_ State University, Baton Rouge, 


July 15-16—Kansas Seed Dealers 
Assn. mid-year convention; Hotel 
Broadview, Wichita; Sec., O. E. Case, 
901 Wiley Bidg., Hutchinson, Kansas. 


Aug. 15-16—Nutrition School for 
Feed Men; University of Wisconsin, 
Madison; chm., G. Bohstedt, 
ment of Animal Husbandry, 

Wis., Madison 6, Wis. 

Aug. 22-283 — Kentucky Feed & 
Grain Assn.; Seelbach Hotel, Louis- 
ville, Sec., William ©. Willock, P.O. 
Box 1914, Louisville, Ky. 


Sept. 11-18—Grain and Feed Deal- 
ers National Assn.; Haddon Hall, At- 
lantic City, N.J.; Sec., John Bowden, 
100 Merchants Exchange Bidg., St. 
Louis 2, Mo. 

Sept. 12-18 — Minnesota Animal 
Nutrition Short Course; University 
of Minn. Farm Campus, St. Paul; 
Dir., J. O. Christianson, Institute of 
Agriculture, Univ. of Minn., St. Paul 
1, Minn. 

Sept. 22-28—Arkansas Formula 
Feed Conference; Univ. of Ark., Fay- 
etteville; sec., Dr. E. L. Stephenson, 
U. of Ark., Fayetteville, Ark. 


MIX 


WITH SOLUBLES 


mers want to buy: 


content and choline content. 


extremely palatable, too 


GRAIN PRODUCTS DIVISION 
Park Ave. 


PRODULA 


NADRISO 


CORN DISTILLERS DRIED 6OLUBLES 


i you mixing well- 
balanced formula feeds? 


The feeds that promote quicker growth and greater meat 
and egg yield are the feeds your dealers and their custo- 


Produlac or Nadrisol—Grain fermentation products—now 
standardized, both products having the same riboflavin 


With either Produlac or Nadrisol you can mix highly 
nutritive formula feeds. These economy fortifiers are 
practically starch-free but are rich in proteins—vegetable 
fats—and essential Vitamin B-G Complex factors. They're 


By mixing either Produlac or Nadrisol in your formula 
feeds you can gain and hold customer acceptance. 
Sold only to manufacturers of formula feeds. 


NATIONAL DISTILLERS 
PRODUCTS CORPORATION 


New VYeork 16, N. Y. 


Because It Is 


texture. 
VALUED 


pliant. 


P.O. Box 58 


! | NOW — 43% PROTEIN GUARANTEED ! ! ! 
EXPELLER SOYBEAN OIL MEAL 
and PEASIZE CAKE 


As Basic High-Protein Ingredient for 


DOG FOOD RATIONS 


RECOGNIZED By Dog Food Manufacturers from Coast to Coast 


PREFERRED for its high fat content and uniformity in size and 


for its golden-brown color, flavor and digestibility. 
AVAILABLE throughout the entire year from our centrally located 


ILLINOIS SOY PRODUCTS CO. 
SOYBEAN PROCESSORS 
SPRINGFIELD, ILLINOIS 


Phone 23391 


Texas A&M, College Station, Texas. 
Oct. 12—Virginia State Feed Assn; 


can Feed Control Officials; Shoreham 
Hotel, Washington, D.C.; 
Bopst, Univ. of Maryland, Oollege 
Park, Md. 

Oct. 13-14—Virginia State Poultry 
Federation; Hotel Jefferson, Rich- 
mond; Sec., J. Paul Williams, 615 E. 
Franklin St., Richmond 19, Va. 

Oct. 28—Illinois Sheep Production 
Day; University of Llinois, Urbana; 
Chmn., U. 8. Garrigus, Dept. of Ani- 
mal Science, U. of UL, Urbana, UL 

Nov. 68 — National Renderers 
Asen.; Bismarck Hotel, Chicago; Sec., 
John J. Hamel, Jr., 130 N. Wells 
Street, Chicago 6, Til. 

Dec. 8-9 — North Oarolina Feed 
Manufacturers Assn. Nutrition Con- 
ference; College Union Bidg., N. ©. 
State College, Raleigh; sec., William 
Hoyle, Laurinburg Milling Oo., Laur- 
inburg, N.O. 


1966 
Jan. 23-25 — Southeastern Poultry 
and Egg Assn.; Municipal Auditori- 
um, Atlanta, Ga.; Sec, J. Paul Wil- 
Hams, 615 EF. Franklin Street, Rich- 
mond, Va. 


Ground Milo Gives 
Better Lamb Gain 


MANHATTAN, KANSAS—Ground 
milo put slightly greater gains on 
fattening lambs at a slightly lower 
cost than did whole milo in tests con- 
ducted by Kansas State College, Man- 
hattan, this year. 

Given a basic ration of milo, Ax- 
tell stover, cottonseed meal, salt, and 
limestone the lambs that got ground 
milo put on a .27-lb. average daily 
gain at a cost of $18.75 cwt. for 
105-day feeding period. Lambs fed 
whole milo put on an average of .26 
lb. a day at a cost of $19 cwt 

T. Donald Bell, who was in charge 
of the sheep investigations, noted 
that it is important that milo not be 
ground fine or lambs may have trou- 
ble with choking and digestion. 
Cracked or rolled milo apparently 
gives the best results 

In other tests this year it was 
found profitable to “sweeten” feeder 
lamb rations with up to 6 bb. of 
alfalfa. The alfalfa does something 
to the ration beyond its apparent 
food value, Mr. Bell said. The lambs 
getting alfalfa generally ate better 
and were “good-doing” lambs 

Lambs on Axtell stover, whole milo, 
and % Ib. of alfalfa a day gained 27 
Ib. daily at a cost of $16.72 cwt. of 
gain. The value of the alfalfa in the 
ration was many times over its actual! 
cost per ton because of the cheaper 
gain when it was fed. 


McMillen Feed Mills 
Markets New Cattle Feed 


FT. WAYNE, IND. — Following 
numerous tests, a heavy molasses 
pelleted feed for beef cattle was 
recently marketed by McMillen Feed 
Mills, Ft. Wayne, Ind. It is called 
by the trade name, Master Mix Beef 
Sweets. 

Designed for use with almost all 
Classes of beef cattle, the new prod- 
a soft % in. pellet, containing 
with a molasses level in excess 
% 


paper bags. 


as an n anti-oxidant 


and is packaged in | 


"The Polka Dot Folks’ 
BOARD OF TRADE 
KANSAS CITY 5, MO. 


SCROGGINS GRAIN CO. 


Phone: BR 3913 — Teletype: MP 344 
WHOLE and GROUND GRAINS 


and SCREENINGS 
MINNEAPOLIS, MINNESOTA 
= 
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| Aug. 26-27—North Carolina Feed | Sept. 22-23 — National Mineral 
Manufacturers Assn.; Mayview Ma- Feeds Assn.; Bismarck Hotel, Ohi- : 
nor, Blowing Rock; sec., William | cago; Sec., Peter W. Janss, 212 Equit- 
Hoyle, Laurinburg Milling Co., Laur- | able Bidg., Des Moines, Ia. 
inburg, N.C. Oct. 3-4—Pennsyivania Millers & 
Feed Dealers Assn.; Nittany Lion Ian, 
State College, Pa. sec., Richard 
| Ammon, P.O. Box 329, Ephrata, Pa. 
Oct. 6-7—Texas Nutrition Confer- 
Station, Texas; Sec., J. BR. Couch, 
Hotel Jefferson, Richmond; Sec., J. 
4 Paul Williams, 615 EB. Franklin St., 
&§ Richmond 19, Va. 
| Oct. 12-13—Association of Ameri- 
| 
| 
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come your feed 
sales are so good ... and 
that your customers 

are 80 satisfied?”’ 


As a feed mixer, you know 
that your best feeds are made 
with ingredients containing a 
high level of animal proteins. 
The animal protein adds vital 
nutrients not available from 


“TI use Wilson’s Red W 
Brand Animal Protein 
Concentrates and Vitagen 

Feeding Fat. That gives me 
a big edge on competitors.” 


any other source. That is why 
you can produce feeds with 
that extra quality that brings 
in extra business. Use Wilson’s 
Animal Protein Concentrates 
and Vitagen Feeding Fat 


Red W Brand 60% Digester 


Vitagen Feeding Fat 


is specially prepared animal fat 
that supplies 244 times as much 
energy as the digestible carbo- 


hydrates of grain It is ideal for 
the produ tion of the new high 
energy feeds for all classes of 
livestock and poultry 


For better feeds, use Wilson’s dependable, uniform 
products, backed by the Wilson name. 


Red W Brand 50% Meat & Bone Scraps 


Tankage 


Red W Brand Special Prepared Bone Mea! 
(70% Bone Phosphate of Lime—minimum) 
Red W Brand Vitagen Feeding Fat 


Write or telephone for quotations on any quantity 
you need... carloads or truckloads 


CEDAR RAPIDS CHICAGO 
KANSAS CITY OMAHA 
OKLAHOMA Ciry LOS ANGELES 


ALBERT LEA 
DENVER 


whatever your 


Wiring problem, a 


Powders Insecticides 
Paint Pigments Swee 
Livestock Feeds pounds 

Flour 


PEERLESS 
MIXER 


does the job 


Here's the most adaptable mixer 
ever built! 

Specially-designed beating arms 
The 


(designed 


speed mixing operations 
agitators or flights 
eral thousand 


fold 


igitate each par 


after checking 


mixing operat beot 


overlap and 


ticle thoroughly All-Welded 
Steel Construction for extra 
strength anti-friction bear 
ings for extra smooth operation 
Consult our Engineering Depart 
ment for your specific require 


ments 


ESSMU 


without obligation 


gineers 


1230 5S, STH ST. 


ST. LOUIS 4, MO. 


OREIGHTON MILL OPENS—Linda, six-year-old daughter of Mr. and Mrs. 
George Snyder, Warsaw, Ind., picked out the winners of the door prizes 
awarded at the grand opening of Creighton Brothers feed mill. First place 
winner of 100 Creighton pullet chicks was J. 
are Hobart Creighton and Russell Creighton. Hundreds of visitors watched 


H. Webb, Warsaw. Watching 


| the modern mill in operation during the open house held recently. The mill 
| has a capacity for turning out 4,000 Ib. feed every L5 minutes. Machinery has 
been installed for the eflicient handling of bagged and bulk feeds. Creighton’s 
| will sell a complete line of poultry and livestock feeds. 


Stockman's Handbook 


Publication Announced 
PULLMAN, Stock- 


man's Handbook,” a 598-page hand- 


DOOK the production of cattle 
sheep vine and horses, has been 
published and is now offered for sale 


The author is Dr M. E 
partment of 


Ensminger 
ani 


State 


chairman of the ad 

mal husbandry, 

Coll ge 
The 


ing 


Washington 


feed 
pastures, hay and 
buildings and 
health, disease 


book's 19 sections cover 
ding, 
management, 


animal 


pres 
Sllage 


equipment 


prevention and parasite control, se- 
lecting and judging livestock, mar- 
keting, classes and grades of wool and 
mohair rodent control and other 
topics 


_H. Reisman Corp. Moves 
Into Expanded Quarters 
NEW YORK H 


manufacturers’ representative 
into expanded quarters April 1 
new address is 114 Liberty St 
York 6, N.Y to H 
man, president firm 


Reisman Corp 
moved 
The 
New 
according Reis 
of the 


ACTING MANAGER 


GAYS MILLS, WIS.—Myron John- 

named actin 
iwford Farm Supply 
Feed Mill here 


manage! 


Co 


son has bee 
of the C 
operative 


Writc today for FREE 


Dairy Production Manual! 


HALES & HUNTER CO. 


LEXINGTON, KY 


WILMINGTON, DEL 


INVESTIGATE 


@ Steamed ROLLED OATS 
@ Steamed CRIMPED OATS 
@ PULVERIZED OATS 


Write for information 
DES MOINES OAT 
PRODUCTS CO. 


Phone 6-3155 
Des Moines, Iowa 


BUY and SELL through WANT ADS 


CORBEL S. C. 


(Association of Ten Belgian Twine and Cordage Mills) 


Specialists in Superior Quality 


BALER and BINDER TWINE 


Made from East African Sisal 


USA—Sales Division 
Emile Regniers Co. (USA) Inc. 


415 Lexington Avenue 


Distributor Inquiries Invited 


New York 17, N. Y. 


ANIMAL 
| BEV 
DEMON 
BA more | | 
Anything! 
Record Automobile | 
| 


J. J. Smith 
Tampa, Fla. 


bi 


John Nichols 
Tampa, Fla. 


K. S. Crittendon W. F. Smith 
Charlotte, N. C. Limestone, Tenn. 


CORONET appoints 


Exclusive Southeastern Sales Agents 


Wm. B. Crittendon 
Charlotte, N. C. 


W. T. Houston 
Charlotte, N. C. 


K. S. Crittendon, Inc., of Charlotte, N. C., and 
Smith Grain Company of Limestone, Tenn., have been 
made exclusive sales agents and distributors for 


CORONET DEFLUORINATED PHOSPHATE in the 
southeast. 


This new distribution plan offers numerous advan- 
tages to users of this increasingly accepted product. 
Both K. S. Crittendon, Inc., and Smith Grain Company 
have established high reputations for integrity, 
financial responsibility and service. 


These two outstanding firms will remain inde- 
pendent in their present operations but have combined 
and established sub-agents under the name of 
CRITTENDON-SMITH, Inc., with offices in Atlanta, 
Ga., and Tampa, Fla. This will give complete sales 
coverage in the southeast, including the states of 
Virginia, North Carolina, South Carolina, Florida, 
Georgia, Alabama and the eastern halves of Tennessee 
and Kentucky. 


These companies will sell and distribute a full 
line of grain and feed ingredients to offer feed 
manufacturers an all around service unmatched in 
the southeast. Prompt handling and delivery are 
assured on all carload shipments. In smaller lots, fast 
service is accomplished through convenient trucking 
and storage facilities. 


K. S. CRITTENDON, INC. 


120 E. Third St., Charlotte, N.C. 


SMITH GRAIN COMPANY 


Limestone, Tenn. 


CRITTEN DON - SMITH, INC. 


Tampa, Fia. 
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CASH IN WITH 


PBELL’ 


CONCENTRATED 


LIQUID FERTILIZERS 


Setistied users everywhere report 

increased yields ranging up to 50%. ai <2» 
32% Nitrogen Booster and 10-15-5 a 

Balanced with Foliage Dietene. een 


Packaged in attractive lithographed 

‘1 and 5 gal. cans—30 and 55 gal. 
drums—also shipped in tank truck 
and tank car lots. 


FULL LINE OF STORAGE Rts 
TANKS AND SPRAY 


EQUIPMENT 


Vertical and horizontal storage tanks. Cam-Coat, non- 
corrosive and rust-resistant lined. 5,000 to 20,000 gal. 
capacity. Cam-Coat lined field sprayer and dual pur- 
pose tanks—125 to 1,000 capacity. 


Write for prices and information on dealership 


D. CAMPBE 


FARM PRODUCTS On 
ROCHELLE 13, 


confirm leadership * 


* The duplication of 
Feedstuffs circulation in areas 
served by competing regional 
publications is amazingly 
small. To advertisers, this 
means that of every 10 Feed- 
stuffs readers in a regional 
area served by a competing 
regional publication only 2.4 to 
3.7 readers also receive that 
regional publication. 


LUG ff, 


GET THE DETAILS: This is but one of the read- 


ership preference facts confirmed by an indepen- 
dent comprehensive study of businesspapers serv- 
ing the feed industry, Additional detailed informa- 
tion is available. Write—wire—phone the Feed- 
stuffs’ office nearest you. 


FEEDSTUFFS 


2501 Wayzata Blivd., Minneapolis 5, Minn. 
BRANCH OFFICES: New York, Chicago, Kansas City, Toronto 


NEW OFFICERS—tThe Distillers Feed Research Council elected new officers 
at ite tenth annual conference in Cincinnati. The officers (1. to r.) are: Millard 
Cox, Louisville, treasurer; Dr. Frank M. Shipman, Brown-Forman Distillers 
Corp., Louisville, second vice president; Dr. 8. L. Adams, Joseph E. Seagram 
& Sons, Inc., Louisville, president; Dr. L. E. Carpenter, Cincinnati, executive 
director, and Howard T. Jones, Washington, secretary. Reports of the con- 
ference appeared in Feedstuffs March 5 (p.4) and March 12 (p. 54). 


McMillen Warehouse BORDEN FOST 
NEW YORK—The appointment of 
Nears Completion Harold R. Fagerson as sales director 


FAIRMONT CITY. ILL. — Con- | of the Borden Co.’s Chicago-Central 
é d district has been announced by O. N. 


struction is rapidly nearing comple- Koenig. district chairman. Mr. Fa. 
tion on a new feed warehouse at gerson most recently was vice presi- 
Fairmont City, Ill, for McMillen | dent in charge of sales for Borden’s 
Feed Mills, according to an an-| Chicago milk division. He has been 
nouncement by D. W. McMillen, Jr., | with the Borden company for more 
company president. than 30 years. 

The one-story structure, covering 
more than 10,000 sq. ft., is the initial 
installation on an 8-acre tract lo- 
cated on US. highway 40 at the 
edge of Fairmont City, a suburb of 
East St. Louis, Ill. Expected to reach 
completion early in June, 1955, the 
new operation will feature warehous- 


ing facilities for the company’s line Specializing in supplying 
of feeds and concentrates. YOUR requirements for 

| > VITAMINS A and D 

COD LIVER OILS — FEEDING OILS 
GLF Exchange Honors OIL. — EMULSIONS 
Long-Time Employees IMPROVED STABILITY DRY A 

BUFFALO—Fifty-seven employees Ds end De 

of the Mills Division of Cooperative Spot or futare shipments te any quontition 


GLF Exchange, Inc., were honored DAYTON OIL Co. 
for service ranging from five to 30 

years at a dinner in Hotel Statler. a OHIO 

J. C. Corwith, president, spoke. 

Charles N. Silcox, general manager, NEW YORK CITY 
presented a jeweled emblem to Oscar Grvtes “tiding 
H. Schmitt, traffic manager, for 30 
years’ service. Gold wrist watches 
were presented to employees for 25 
years’ service. 


VETERAN FEED MAN RETIRES 

TAMA, IOWA — Ed Prusha has 
purchased the Joseph Bohacek Feed 
Store here. Mr. Bohacek is retiring 
after being in business for 60 years. 


SAVE BY HAULING BOTH BULK AND 
SACKED FEED ON SAME TRIP 


WRITE TODAY for complete information about a Simonsen 
Unloader to fit any truck with a standard grain or stock box. 


SIMONSEN MFG., Dept. F. $., QUIMBY, IOWA 


| 
| 
| 
|! 


@ These 2-week-old chicks were fed identical rations 
.. . except the phosphorus source was varied. The 
left chick’s diet contained .3% phosphorus, sup- 
plied by a dynamic new feed phosphate from Inter- 
national. The chick from the other group received 
the same amount of phosphorus, supplied by a dif- 
ferent commercial source. 

The graphic results, shown above, help explain 
why constant checks are made of biological avail- 
ability as standard procedure at International’s 
research laboratory. 

All phosphorus sources are continuously com- 
pared for usability by poultry and livestock. Run- 


Only the kind Phosphorus was different 


ning control is kept of every International Minerals’ 
product — a unique program in the industry. 

Benefits of this thorough and long-standing 
research are significant if you have a part in the 
manufacture of modern feeds. 

They include the development of new feed phos- 
phorus products which are from 2 to 4 times more 
effective nutritionally than some sources previously 
used ... supply “harder working” phosphates that 
meet the stepped-up requirements of our livestock 
and poultry today. 

“Through research - more dynamic Sac 
feed phosphorus products” 


INTERNATIONAL MINERALS & CHEMICAL CORPORATION 


the Nation’s Largest Producer of Phosphates * General Offices: 20 North Wacker Drive, Chicago 6 


- 


Sales Agents: A. G. GREENE CO., Charlotte (N. Carolina) + BLOMFIELD-SWANSON, Minneapolis CHARLES F. WILLEN ©O., INC., Birmingham (Ala) + 
JAMES FARRELL & CO., Seattle and Los Angeles GRANDONE, INC., Needham (Mass.) M. A. McCLELLAND CO., Kaness City (Mo.) MERCHANTS CHEMICAL CO., Omaha + P. MARKLEY, INC., Philadelphia 0. ERWIN 


Nashville STANDARD SALES CO., Meridien (Miss.) SUNSET FEED & GRAIN CO, INC., Buffalo» N. 0. HOGG, Toronto 


A. CARTER BROKERAGE CO., Tampa EDWARD SMITH Atlanta 
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Why Tuxedo Dealer 
DIFFERENT 


First, it’s the quality of the feeds he sells. Tux- 
edo is a top-quality line ... has been for 73 years 
... and every feed is fairly priced. 


Second, it’s the quality of the advertising that 
backs up his own selling efforts. In all of 
Tuxedo’s advertising—and there’s a lot of it— 
you'll never find exaggerated claims or never- 
never promises of miraculous results. Each feed 
will do exactly what Tuxedo’s advertising says 
it will do and more! 


Tuxedo customers have caught on to these facts, 
with the result that once a feeder switches to 
Tuxedo, he stays with Tuxedo! 

One more thing: There’s a “family” feeling 
between this Company and its dealers that is 
hard to put into words . . . but it means better 
business all around. 


THE EARLY & DANIEL CO. CINCINNATI 2, OHIO 


Our 74th Year 


FEEDS 


FOR LIVESTOCK and POULTRY 


Distributed in Utah and Southern Idaho by 


BADER,INC. 


214 24th Sereet 
P. O. Box 267 Ogden, Unh 


Telephone: Ogden 9325 


1 
2 


DRIED BEET PULP 


ONE OF THE GREATEST 
FEEDS FOR ALL LIVESTOCK 


Dried Beet Pulp is flexible—fits 
right into any ration you want 
to feed. 


Dried Beet Pulp is bulky—swells 
to many, many times its original é 4 
volume to allow the gastric juices 
to circulate freely. 


Dried Beet Pulp opens up read- 
ily to aid in the digestion of 
other feeds. 


Dried Beet Pulp is highly palatable— 
animals relish its succulent flavor. 


Dried Beet Pulp is rich in M-S-F ... the mysterious Milk Stimu- 
lating Factor. 


There's nothing like it. Ne wonder Dried Beet 
Pulp is the standard of all dairy and beef feeds 


NOBODY TRIES TO MAKE A RECORD WITHOUT DRIED BEET PULP! 


YEAR "ROUND PASTURE 


MOWAT, WILSON & CO. 


Detroit 35, Michigan 


Three small boys were gathered on 
a curb. Two were engaged in typical 
extrovert activities. A third sat read- 
ing an issue of “Esquire.” 

A kindly old man, approaching the 
group, paused to ask what occupa- 
tions the lads wished to follow when 
they grew up. (There are always 
kindly old men, it seems, to ask these 
foolish questions.) 

One boy promptly responded that 
he wanted to be an airplane pilot. 
Another chose the life of a fireman. 
The third boy looked up from his 
magazine and blurted: “Aw, heck, I 
just want to grow up!” 


“Thankful,” grumbled the sourpuss 
to the sunshine spreader. “What have 
I got to be thankful for? Why I 
can’t even pay my bills.” 

“In that case,” prompted the other, 
“be thankful that you aren’t one of 
your creditors.” 


Another advantage of the stream- 
lined car is that you can often get 
by with parking it on the wrong side 
of the street 


Fortunately for us, says the opti- 
mist, we're on bad terms with Russia 
and China and don’t have to support 
THEM 


“I'm sorry,” said the diner, who 
hoped to get away with it, “but I 
haven't any money to pay for that 
meal,” 

“That's all right,” said the cashier. 
“We'll write your name on the wall, 
and you can pay the next time you 
come in.” 

“Don't do that. Everybody who 
comes in will see it.” 

“Oh, no, they won’t. Your overcoat 
will be hanging over it.” 


Sign in pet shop window: “Healthy 
kitten wants good home. Honest, 
loyal, sober, will do light mousework.”’ 


Hypochondriac: A man who can’t 
leave being well enough alone. 


PUZZLED 


Over Fortifications 
and Pormulas? 


PERPLEXED 


About Tags and 
Registretions? 


GET HAPPY... 


Let ULTRA-LIPE 
Take The Lead 
From Your 


Shoulders! 


Yes, let ULTRA-LIFE take « load 
from your shoulders. The profit- 
preved Ultra-Life Pregram is a com- 
plete program fer the feed manufac- 
turer: Ultra-Life Viteamin-—T race 
Mineral preductse fer feed fortifica- 
tien, free formula service, free tags 
and registration help. And se one 
weeds te tell « feed manufacturer 
how costly tage are, and the head- 
aches involved ta making ap regis- 
trations. Ultre-life furnishes you 


Why mot get the facts about ALL 
the heips of the Ultra-Life Program? 
Write teday. We will be giad te send 
you full detalis. 


HIAWATHA 
GRAIN COMPANY 


910 GRAIN EXCHANGE 
Minneapolis 15, Minn. 


For POULTRY WHEAT 
SCREENINGS 


Ground or Unground 


FEED BARLEY 
FEED OATS 


Wire or write for prices 


IS BETTER 
THAN EVER 


Let Us Serve Your Shell Needs 
POTOMAC POULTRY FOOD 


802 KEYSER 
BUILDING 


BALTIMORE 2, MD 


LEXINGYON 
99-0774 


| 
— 
| 
| PF tage free of charge, and prepares 
registration papers fer you 
Ray Cuing | | 
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Sales Official Says 


Guard Against Buyers 
W-WHAMMERMILL 


MILWAUKEE Salesmen who 
tackle a selling job with the thought 
that the customer is going to beat 
the seller down on price will wind up 
not selling, but merely attempting to 
get an order by accepting an unprofit- 
able sale. Likewise unprofitable is the 
sale made in order to meet the lower 
price reputedly offered by a competi- 
tor 

L. M. Sweeney, vice president in 
charge of sales for Massey-Harris- 
Ferguson, Inc., of Racine, Wis., thus 
admonished members of the Wiscon- 
sin Implement Dealers Assn. recently 

Mr. Sweeney claimed that if deal- 
ers create a desire for their products, 
much of the pressure for lower prices 
would disappear. 

Mr. Sweeney said that most manu- 
facturers and dealers look for a bet- 
ter year in 1955. Others see the year 
ahead as comparing favorably with 
1954, he said. Some look for more ag- 
gressive competition, he added. But 
he predicted success if dealers would 
follow good management, canvass 
their territories and sell regularly, 
provide demonstrations and offer ade- 
quate service 

Word of Warning 

lL. M. Henderson, head of the for- 
mula feed division of Doughboy In- 
dustries, New Richmond and former 
faculty member at Rutgers Univer- 
sity, urged consumers not to get “too 
far away from natural products such 
as milk.’ He denied that milk is fat- 
tening, unless more than four quarts 
ire drunk per day. Milk is not fatten- 
ing because its calories are “ar- 
mored” rather than “naked,” he said 

“What little sugar you do get in 
milk is animal sugar, which is better 
because this is galactose. There are 
indications that it increases longevi- 
Mr. Henderson said 

“The cow can't merchandise her 
milk; we have to do that for her,” 
said Mr. Henderson. “Sometimes just 
changing the color of the package 
increases sales. One company boosted 
sales of its pasteurized sour cream 
300 by calling it Devonshire style 
cream 

Mr. Henderson said that dairy pro- 
cessors are unwilling to do the mer- 
chandising that is done on “synthetic” 
products. He said that his firm had 
been unable to get a milk dispenser 
from a dairy, although soft drink 
companies had furnished them in the 
plant for several years. The firm 
finally bought such a machine and 


DEHYDRATED 


ALFALFA MEAL 


MILLER 
ALFALFA CO. 


Year ‘round production 
HIGHEST QUALITY MEAL 


Phone - Wire - Write 


Offic Piants at 
Main Office Defiance, Ohio 
DEFIANCE, OHIO Beardstown, 


Phone 27010-51211 Seeley, Cal. 


CORONET DEFLUORINATED PHOSPHATE 
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YOU EXPECT MORE OF THE 


get 


now milk sales outnumber soft drink CONVENIENT TIME PAYMENTS 
20 to 1. he said ARRANGED LP DESIRED 
When you grind with the 
William Kochenderfer, Jr., Foun- eden the 
tain City, president of the Wisconsin best. Progressive design 
group, predicted that the present ing with over a half cen 
competitive conditions will continue has 
made the W-W Hammer 
for a long time. But the operator who mill, America’s Ne. 1. 
will go out and work will do more Now it will give smooth, 
volume than ever before, he added Vibrationless perform 


ance, using less horse 
power than any other 


Mr. Kochenderfer urged fellow 


members to provide a few extras in make and will last a life 
today’s competitive market. These why there's so many in 
would include taking time to congrat- = Find out by writing Write for New Catalog 
ulate farmers who win an award, ex- OF complete literature 


and specifying your par of Complete Line 


tending sympathy in deaths, provid- ticular grinding problem 


ing film projectors and installing a 
W-W GRINDER CORP. DEPT. 311 WICHITA, KANSAS 
(DIETHYLSTILBESTROL PREMIX, LILLY) 


makes the difference... 


VIN YOUR SHARE OF THE BEEF FEED BUSINESS 
VIN YOUR CUSTOMERS’ BEEF FEEDING PROFITS 


‘Stilbosol’ is a powerful new tool for increasing your TOTAL SALES INCREASING 


“ef feed business. If you are not yet using ‘Stilbosol’ in 
be I y y id { The other change is the one you ve breve nm anxious to bring 
our “el latte J tions, you should consider it. 
your be fat ning about lor a long Total sale ol ln et fatte ning supple 


‘Stilbosol’ is a two-edged tool. With ‘Stilbosol’ in your ments are increasing. It's too soon to measure how much 
beef fattening ration, you deliver both a gain-booster and on an industry-wide basis. But the strong trend in this 
a manufacturing service. That’s why it can help you direction has begun. Manufacturers with ‘Stilbosol’ in 
carve more beef business. their rations can best measure this for themselves 


Stilbosol’ is already making important differences. It can 


CATTLE FEEDERS NEED THIS HELP 


help you increase your share of the beef feed business, It 
Cattle feeders have been in need of a beef profit-builder 


can do 80 because you are offering your customers both 
Feeding margins have been tight. They've welcomed this a gain-booster and a manufacturing service tools they 
nutritional advance because it will help them get more need and want to help build profit margins 
beef at a lower cost 
‘ 
With ‘Stilbosol’-fortified supplements, gain increases have " yee ore net yet using Silbesel in your beef fattening 
" rations, we invite your inquiries. We would like to 


averaged about 20% with increases of as much as 37% al 
e ace this sales-building additive in 
reported. Feed costs have been cut as much as 20% and PP v 9 e your rations 


cost per pound of gain lowered from 2 to 4 cents a pound Stilbosol’ is Eli Lilly and Company's trademark for Diethylstilbestrol 
These factors have combined to increase profit margins Premix, Lilly, “Stilbosol’ is compounded under license from the lowa 


per steer by as much as $25 to $30. State College Research Foundation, Inc 


RAPID CHANGE TO ‘STILBOSOL’ SUPPLEMENTS 
Benefits of this kind didn’t escape America’s cattle feeders 
That's why an estimated 38% of the nation’s cattle are S 
growing faster on less feed with ‘Stilbosol’ in the ration 
... all within the short period of three months 
If you’re marketing a beef fattening supplement contain 
ing ‘Stilbosol,” you've possibly noted two changes . and 
are watching them with interest. One change has been the 
rapid switch from regular beef fattening supplements to — 


Manufacturers are reporting from one-third to two-thirds 


of their beef supplement tonnage in the ‘Stilbosol’-fortified 
category. Those who've offered this product longest, get 
erally ! e the highest percentage of their sales made 


lay 


up of supplements containing ‘Stilbosol.’ 


ELI LILLY AND COMPANY, AGRICULTURAL PRODUCTS DIVISION, INDIANAPOLIS 6, INDIANA 
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to help your turkey growers 


Grow more turkeys 


.for more profit! 


Now-—you can give your turkey growers even better protection against 
BLACKHEAD. You can now incorporate in your feeds the new ENHEPTIN-A 
PREMIX 15%—a more active form of the drug which has long been preferred both 
for prevention and for control of blackhead. 


ENHEPTIN.-A is effective at lower concentrations. Less drug is needed to obtain 
powerful action against blackhead. At the same time, you secure a wider margin of safety. 


Recommend the continuous feeding of ENHEPTIN-A when birds are ready 
to go on the floor or on the range and continue all the way through to market... for 
the prevention of blackhead. Recommend feeds containing higher levels of ENHEPTIN-A for t 
control of outbreaks of blackhead followed by continuous feeding of preventive levels to 
avoid relapses. Write for literature and for feeding recommendations. 


AMERICAN (yanamid LOM PANY 


YAN 


Fine Chemicals Division : Fine Chemicals 
30 ROCKEFELLER PLAZA NEW YORK 20, N. Y. = 
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T-P EXTRA LONG FIBERS 
MEAN BETTER PAPER SACKS 


volume bag users find Thomas Phillips 
TUFFPAK sacks tougher, better built 
at no extra cost... 


Having breakage trouble in your ship 
ping sacks? Why continue with standard 
quality when T-P TUFFPAK is avail! 
able at no extra TUFFPAK is 
made by a Phillips 
process that gives each square inch of 
paper more and longer fibers 


cost? 


special Thomas 


These extra strength papers are carefully 
into pape! 
mean less loss during filling, shipping 
and warehousing. 


made shipping sacks that 


If your breakage is running above normal, 
why not let a Thomas Phillips repre 
sentative demonstrate TUFFPAK in 
your plant? There's no obligation. 
TUFFPAK is made into bags from 2 to 

100 lb. capacities, Sewn or Pasted Open 
Mouth, Sewn or Pasted Valve, one to 
five walls. 


BAG USERS: SEND FOR LATEST BROCHU / f 


THE THOMAS PHILLIPS COMPANY ~~ 
AKRON, OHIO 


LABORATORY CONTROL SERVICES — 


Feeds 
Nitrogen solubility 
Nitrophenide 


Gossypol 

Vitamin A 

Stability tests for fats 
Diethylstilbestrol 


——= WOODSON-TENENT LABORATORIES —— 


Official Chemists 


265 So. Front St. 
Memphis, Tenn. 


1514 High St. 
Des Moines, lowa 


9 So. Clinton St. Bldg. 42 West 7th St. 
Chicago, Ill. Little Rock, Ark. 


“Over ONE BILLION Dollars Worth of Products 


A nal ys ed 


Since 1935” 


KASCO CLUBS—As new members of the “Million Pound” and “Two Million 
Pound” clubs of Kasco Mills, the 16 salesmen shown here were recognized 
recently for each having sold at least a million pounds of dog food, or a total 
of 22 million pounds in a year. Special awards were given to six men for 
having sold at least 2 million pounds during the same period. Those who re- 
ceived the “Two Million” awards are shown seated with Wallace 8. Young, 
and Edwin M. Knapp, vice president in charge of dog 
from the left: Delbert Craig, Wilkes-Barre, Pa.; Flynn 
Thomas, Houston, Texas; Ernest Wiggs, Richmond, Ohio; Mr. Young, Mr. 
Knapp, Floyd Webster, N. Rayham, Mass.; Ray Hamm, Buffalo, N.Y., and 
Walter DeWitt, Center Tuftonboro, N.H,. Those who sold at least a million 
pounds of Kasco during the year are shown standing. They are, from the left: 
George Theuerkauf, West Richfield, Ohio; Thomas Brown, San Antonio, 
Texas; John McAfee, Wyandotte, Mich.; Willard Slaughter, Glenmora, La.; 
Raymond Moore, High Point, N.C.; Jack Pruden, Lake Hiawatha, N.J.; Bruce 
McLaughlin, Syracuse, N.Y.; Jack Dux, Baltimore, Md.; Barney Holliday, 
Waverly, N.Y., and George Wilcox, Sr., Baltimore, Md. 


company president 
food sales. They are, 


in the 


Keystone 
Hotel, McCook, Neb., Crete (Neb.) Mills honored Victor feed dealers in the 
area. The event climaxed a sales contest held this year among the dealers of 
Victor feeds, Shown above are the dealers and their families who attended 
the dinner, 


HONOR VICTOR DEALERS—At a dinner held recently 


it pays to DISPLAY 


PILOT 


OYSTER SHELL 


OYSTER SHELL 


yes fos |) Featured on 70 outstanding Radio Stations and in leading 
ies Farm and Poultry Journals. PILOT BRAND Oyster Shell 
damn nme \ has been Nationally Advertised for over 30 years 


Through this consistent publicity, your customers know 
all about PILOT BRAND. They know of its superior, 
dependable quality—its pure, clean, 100% usability— 
its low cost per usable pound. They’re told to 

“Look for the Bag with the Big Blue Pilot Wheel.’’ 


Cash in on this universal customer-acceptance. Always 
stock PILOT BRAND Oyster Shell. And keep a couple 
of bags of PILOT BRAND prominently displayed in 
your store. That's the way to get your full share 

of the profitable year-‘round PILOT BRAND business 


ORDER FROM YOUR DISTRIBUTOR—OR WRITE TO US 


FOR POULTRY 


. PILOT Oyster Shell Products Corp. 


OYSTER SHELL New Rochelle, St. Lowis Me 
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Like a 
Brooks and his employees trudged 
from the Hotel Manitou through the 
April dusk to the Brooks Feed Mill 
for the monthly sales training meet- 


faithful regiment, Joe 


ing. They really had something to 
trudge on, too, because Joe always 
provided them with a steak dinner, 
complete with apple pie, coffee and 
a cigar, as an introduction to these 
meetings. Joe always operated best 
on a full stomach, provided he had 
a short walk afterward, and he felt 
that his employees did, too. 

“Well, it won’t be long before 
spring will be here,” said Milt, shiv- 
ering against the cold wind. “Then 
I can park my convertible by some 
river bank, roll down the window 
and oo-la-la.” 

Pop Henley, the veteran employee 
who was quite sharp despite his 70 
years, emitted a snort. “Here he 
goes talkin’ about women again, Joe. 
I thought 
the feed business during these sales 
training nights.” 

“Who said anything about wom- 
en?" Milt said in an injured tone. 
“All I said was that when it 


“Ww 
| other. 
“But 


well, 


thinking!” snapped Pop 
| have to say it. And—” 

“Why don’t you fellows quit talk- 
ing about that subject out here on | ously. 


no,” stammered the , the street,” 
| might overhear you 
we knew what you were | we do at our sales meetings is dis- 


mom 


A Farmer’s Age Is Important 


Joe 


. “You didn't | 


cuss women.” 
“Wouldn't be a 
change,” Milt 


warned. 
and think all 


bad 


suggested 


“People 


idea for a 
mischiev- 
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“All right, Joe,” snapped Pop, “if 
he’s so smart why don't you call on 
him first for an idea at the meeting?” 

“I'l. do that,” Joe promised. “And 
how would you like to be second, 
Pop?” 

Pop coughed real hard and Milt 
snickered,. “Okay,” Pop said in a loud 
voice, “If Milt can do it I can.” 

“Nice the way these fellows get 
into arguments,” Smiley Johnson 
said to Windy Kramer, the routeman 
as he walked along puffing on his 
cigar. ‘Then Joe calls on them first 
and we can sit and dream.” 

“You can be third with an idea, 
Smiley,” Joe suggested a little grimly 

“That will teach me to keep my 
trap shut,” Smiley muttered, “I don't 
blame Joe though. Steaks are high 
priced and he wants something back 
for his money—besides talk about 
women,” 

“T'm glad somebody finally realized 
that,” Joe remarked. “After all, I've 
just come through tax time bearing 
40) 


(Continued on page 


he promised to stick to | 


gets | 


warm I'll park my convertible by a | 


win- 
did 


roll down the 
mention women, 


river bank and 
dows. I didn’t 
I, Butterball?” 


FEED INGREDIENTS & oan 


MIXER" 


GREENULES® 


Fremont, Nebr. « Phone 3555 


VITAMIN OILS 
Fortified Coed Liver Olis 
CEVOLKGD MON-DEST. 
OfVOLD A & D FEEDING us 


OEVOLD VITAMIN A GILS aise 
PEDER WHEAT GERM 


. 


Accurate Within .25 of 1% 


The extreme accuracy of the 400G Steinlite iw « 
matter of record. Its continued reliability has been 


proved 


® Measure Entire Sample 
By testing the whole sample, a more a 

curate moisture content of mixed mois- 
ture content grains can be determined 


® Wider Moisture Range 

Now you can make tests from 1'4", 
moisture in 
without readjusting the instrument in 
any way. 


with over 20,000 succesafu! installations 


nuts to 45% in corn 


W.. _. Make a 60 second moisture test — 


your 


GRAIN-FEED-SEED 
with a 


new model 400G 


MOISTURE OISTURE TESTER 


® Easier to Operate 


New dial-type selector switch gives im- 


mediate readings. 
ter assures proper conversions 


Built-in thermome- 
Handy 


charts convert to final determinations — 
all in 60 seconds. 


® Trouble-Free Operation 


Li 400G Steinlite ia guaranteed to perform as ad 


Newly designed and strengthened chas- 
sis—double glass meter cover —stainless 
steel control panel all make the new 
400G the sturdiest and most dependable 
tester available 


Money-Back Guarantee 


, of your money beck and against de 


fective parte and workmanship for « full year 


CUT TIME AND SAVE MONEY 
Dept. 


SEEDBURO BQUIPMENT COMPANY, 
O18 W. Jackson Hive 
Chicago 6, 


NAME 


CITY. 


Please send me full information on the New 4006 Steinlite 
otature Tester for Grains, 
Flour and many other commodities of consistent chemical and 
Granular nature 


ADDRESS 


Mixed Feeds, Nuts, Meal 


STATE 


i 
4 
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Feed Firms Apply for 
Small Business Loans 


WASHINGTON—Several feed and | 


grain companies were among those 
whose applications for business loans 
were recently given tentative ap- 
proval by the Small Business Admin- 
istration. Included were the follow- 
ing firme: 

Harry E. McDaniel, Rock, Kansas 


PERFORMANCE 
PRE - MIX 


| 


—grain elevator; Belgrade (Mont.) | 
Alfalfa Mills Co.—alfalfa dehydrator; 
Rogers Grain Co., Beaver City, Neb. 


—grain elevator; Kaw Grain Co. Inc.. 
Kaw City. Okla cattie feed manu- 
facturer; Allied Industries, Inc.. Wau- 
paca, Wis.—-feeds and seeds; Harleys- 
ville (Pa.) Mills, Inc.—grain firm and 
feed mill; Allen T. North. Vail. Iowa 

grain elevator and Cedartown 


(Ga.) Dairy Products. Inc feed mill 


and cheese plant 


Distributed in Minnesota, North and South Dekowu 
and Wenern Wisconsin by: 


Blomfield-Swanson 


6000 Wavtata B 16, Minw 


In Canada fo Increase 


1955, with the previous year’s figures 
in brackets are spring wheat 22,954.,- 
200 acres (23,556,800); oats for grain 
11,177,000 acres (10,160,600); barley 
9,814,800 acres (7,855,900); spring 
| rye 222,000 acres (178,000); flaxseed 
| 1,665,000 (1,206,000). 
| The corresponding figures for the 
three prairie provinces are spring 
Increased acreages will be devoted | wheat 22,828,000 acres, (23,437,000): 
to oats, barley and flaxseed. Current | oats for grain 7,679,000 acres, (6,715,- 
price relationships, marketing quota | 000); barley 9,524,000 acres, (7,568,- 
arrangements in the prairie provinces | 000), spring rye 222,000 acres, (178.- 
and the high incidence of rust in some | 000); flaxseed 1,665,000 acres, (1,206,- 


Feed Grain Acreages 


TORONTO—tThere will be more of 
the major feed grains and less wheat 
grown in Canada in 1955, according 
to a survey made by the Dominion 
Bureau of Statistics. 


areas especially Saskatchewan— | 000). 

may have influenced the intended — 

shift. However, weather conditions at | FORMAL OPENING 
planting time may affect the inten- | MAYNARD, MINN A formal 


tion figures opening of the Maynard (Minn.) Co 


the 


Puows: ORcHAR This indicated acreages for operative Co. was observed here re 
| various grains for all of Canada for | cently 
4 


FEEDSTUFF PRICES VARY... YOU’RE 
AT A BUYING ADVANTAGE WITH 
FORMULA FLEXIBILITY THROUGH 


Methionine- 
supplementation 


you can depend on DOW AGRICULTL R 4L CHEMICALS 


When the ticker lists a good buy for broiler and turkey feeds 
—remember that methionine-supplementation gives you wider 
formula latitude. You can adjust formulas to take advantage 
of current prices. In high-energy feeds, proteins supplemented 
with methionine are better utilized as building blocks. You 
have greater versatility in choice of high-energy ingredients of 
relative nutritive value. You can lower formulation costs with- 
out lowering feed quality because added methionine balances 
feed 


ingredients interchangeably. That is why many feed mixers 


any variation in natural methionine when you use 
include methionine-supplement in all registrations of broiler 
and turkey feed formulas. We shall be glad to furnish your 
nutritional adviser with complete information. THE pow 
CHEMICAL COMPANY, Agricultural Chemical Sales Department, 


Midland, Michigan. 


DOW 
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Dried Potato Pulp 
Tested as Feed 
For Dairy Cows 


ORONO, MAINE—This year, for 
the first time, dried potato pulp, a 
new feed for dairy cattle, will ap- 
pear on the market, according to 
Dr. Howard C. Dickey, head of the 
department of animal industry at the 
University of Maine. 

In a report in “Maine Farm Re- 
search,” Dr. Dickey points out that 
Dr. Matthew E. Highlands of the 
Maine Experiment Station carried out 
much of the orginial research in 
developing dried potato pulp. At the 
present time, he adds, the station is 
repeating some of the feeding work 
to determine the value of dried po- 
tato pulp for dairy cows. 

This new feed product results 
from the pressing and dehydrating 
of the wet by-product from the po- 
tato starch factories. 

The chemical analysis of the prod- 
uct is: water, 12.51%; protein, 3.5%; 
fat, 47%; fiber, 11.23%; nitrogen- 
free extract, 64.64%; minerals, 
7.65%. 

“From this analysis, it appears 
that dried potato pulp is low in pro- 
tein and fat and high in fiber con- 
tent and other carbohydrates,” Dr. 
Dickey said. “If the pulp is fed to 
milking cows at the 20% level in a 
grain mixture containing 18 or 19% 


protein and which contains grains | 


that are low in fiber and high in fat, 
it gives very satisfactory results. 


Palatable for Cows 
“We have found that dried potato 
pulp is very palatable for dairy cows. 
It is high in sugar content, bulky and 
frec from dust, all of which helps its 
palatability.” 
In a previous feeding trial at the 


Maine station, the dried potato pulp | 
was fed at a level of 20% of the | 


grain mixture, replacing an equal 
amount of hominy feed. The results 
of this feeding trial are shown in 
the accompanying table. 


The dried potato pulp has a feed- | 


ing value almost equal to corn or 
hominy feed, Dr. Dickey said. 


To make the test, five cows were | 
fed a control ration along with mixed | 


grass hay and grass silage, and an- 
other group of five cows was fed 
graiti containing dried potato pulp 
for a period of 105 days. The cows 


receiving the control ration produced | 
slightly more milk and gained more | 


weight than the cows receiving the 
grain and potato pulp. 


“When dried potato pulp is sup- | 


plemented with additional amounts 
of protein and with feeds that are 
low in fiber content, the resulting 
grain mixture will be very satisfac- 
tory for dairy cows,” Dr. Dickey said. 

“Dried potato pulp can also be 
mixed with oats and with a 32 or 
36% protein supplement for dairy 
cows. Two examples of grain mixture 
that will contain 16% protein afe 
(1) 300 Ib. of dried potato pulp, 
900 Ib. of ground oats and 500 Ib. of 


Feed Mixers 
Products 
CcOLBY 


PULVERIZED 


Oats or Barley 


ROLLED OATS 
AND 
FEEDING OATMEAL 


Inc. 


Sell— Yse — Feed 
HI MO LASS 


Contains 42% or More Sugars 


DOANE FEED PRODUCTS CO. 


Board of Trade Bidg., Kansas City, Mo. 


FEEDSTUFFPS, April 9, 1955-39 


32% supplement; (2) 300 Ib. of dried 


potato pulp, 900 Ib. of ground oats 
and 400 Ib. of 36% supplement.” 


Dried potato pup is for Quality Feed Dealers 


in color, has a pleasant odor, and 
comes in the form of granules rang- 
ing in size from the head of a pin 
up to % in. in rough diameter. vol pa 


Weight Changes—Milk Predaction ayo’s 
Cone A leader 


Average body weight, 
initial (ib.) .. 1,278 1,272 


weight (ib.) PURE REEF 


Concentrate con- 
eumed/day/cow ... 9.7 OYSTER SHELL 
Production of 4% usaee 
F. C. M./day/cow .. 26.0 26.9 A 
pprova 
SHELL CORR 
Feed Store, Elevator 


Managers in lowa to Meet ah 


AMES, IOWA—June 7-9 has been Write or wire 
set as the elevator and farm supply 


managers’ conference to be held at MAYO SHELL CORPORATION 


Iowa State College. The conference P. 0. BOX TE4 HOUSTON, TEXAS Phone OR. 9441 


will be co-sponsored by the college 


GOLDSBERRY 
AT THE RATE OF A 
TON EVERY 90 SECONDS 


FASTEST AND CLEANEST 
FEED DELIVERY 


SUBSTITUTES MOTOR POWER 
FOR EXPENSIVE MAN POWER 


CUTS LOSSES FROM SACK 
DAMAGE, PESTS, RODENTS 


_ DELIVERS DAIRY AND POULTRY 
FEEDS ON SAME TRIP 


FEEDS STAY FRESHER 
MORE PALATABLE 


INCREASES MILL CAPACITY G L D . B R 


AND PROFITS 
| : BULK FEED SYSTEMS 


_ ATTRACTS AND HOLDS 


| PROFITABLE NEW BUSINESS FASTEST DELIVERY ATTRACTS 


AND HOLDS NEW BUSINESS 


The modern trend is to delivery of dairy and poultry feed 
in bulk. And the big switch is to proved-in-service 
GOLDSBERRY BULK DELIVERY SYSTEMS. Let us 
show you how you can save up to $7.00 per ton, attract 
new customers, speed up and make more feed deliveries 
per day. Let us show you how you'll profit from improved 
working conditions, elimination of sack damage, sewing 
and storage space. Remember too, feeds stay fresher, pest 
and rodent losses are banished. You'll benefit greatly from 
a GOLDSBERRY SYSTEM. The coupon below will bring 
you the amazing story of successful Goldsberry Feed 
Delivery Systems. Mail it today! 


TANK TOP DELIVERY 
TO HEIGHTS UP TO 18 FT. 


ELIMINATES SACK PILING, 
STORAGE AND SEWING 


UP TO 1000 LBS. LIGHTER 
IN WEIGHT 


SELF-CLEANING PADDLES 
PROVIDE FASTEST CLEANOUT 


1 GET THE PROFIT-MAKING 


MAIL COUPON FOR BULLETIN 


FOOD MACHINERY AND CHEMICAL CORPORATION 
MATERIALS HANDLING SECTION © RIVERSIDE, CALIFORNIA 


Please send Goldsberry Bulk Feed Systems Bulletin 


FOOD MACHINERY 


CHEMICAL CORPORATION NAME 
COMPANY 
MATERIALS HANDLING SECTION 
RIVERSIDE, CALIFORNIA ADDRESS 
® CITY STATE 


7 and Iowa grain and feed associations. | 
| 
| 
a 
| 
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RED A FEEDS ® 


@ WE ALSO OFFER COMPLETE MIXED CAR SERVICE * GRAIN © 


Aubrey Feed Mills No. 4 Mill now under construction. 
addition to our three other Falls City mills which are in operation serving 
the great Southeast. 


This 


mill is in 


SINCE 1898 


HE’S GOING UP TO FIND SOME MORE OF 
THAT FIRST-QUALITY CALCUTTA BURLAP FOR 


PERCY KENT BAG COMPANY 


JOE BROOKS 


(Continued from page 37) 


mortal scars, and no feed dealer is 
the sarne during tax time as he is 
when things look brighter.” 


So the rest of the trip was made in 


ilence. In the warm salesroom, how- 

er, everyone seemed to relax as 
coats and hats were shed, cigars re 

hted were stretched and bot- 
ton allixed to the seats of folding 
cnairs 

“I was readin’ a magazine article 
the othe: Windy Kramer said 
ind the ithor said it was neve! 
ise to get nervous and tense just 
belore a event. So we shouldn't 
be nervous now that Joe expects us 
to come up with ideas which will put 
more dollars in the cash register 
Maybe if we just relax and relax, like 
that article said, then the ideas will 
easie! 

‘It’s all right to relax,” Joe com- 


mented with a grin. “But don’t relax 


so much you fall asleep. Seems to me 
at some of these meetings it was 
hard te tell whether some of you 
were awake or asleep. Okay, Milt 


you are slated to bring up the first 
idea.” 

Milt looked very thoughtful. “Well, 
Joe, I looking at Pop, and 
I figured that here I am a young guy 


just 


was 


and there he is an old guy.” 

“Hey, wait a minute!” snorted Pop 
his round face getting red as a beet 
“No mor mkey shines now 

“I'm serious as I can be, Joe,” con- 
tinued Milt. “I'm young and Pop's 
old and yet both of us have a deep 
interest in life I hope. We both want 
to have some fun now and then. Both 
of us want to accomplish things, and 
both of us want recognition. Now 
that same type of psychology also 
applies to larmers of all ages 

“I don’t think he knows what he's 
talking about, Joe,” burst forth Pop 
“He hasn't got an idea and he’s jest 
saying words so he can stall a little 
longer.” 

Joe held up his hand, “Explain 
further, Milt 


Special Week 


“Well,” went on Milt, “why can’t 
we stage a special week of sales and 
offer five prizes to the oldest farmers 
who register and five prizes to the 
youngest farmers who register? In 
that way the old and the new can 
mix; it will build traffic for our 
store, and that should mean more 
sales. Besides, it's a swell chance to 


build a mailing list, because all those 
fellows would have to register.” 

Joe Brooks began to smile. “Maybe 
that would work, Milt,” he said. “But 
how would we distinguish between 
retired old farmers and old farmers 
who still operate their farms ?"’ 

“Well, give a couple of prizes like 


new pipes and a can of Copenhagen 
to the oldest retired farmers Milt 
said, “and then give a free bag of 
feed to the three oldest farmers who 


are still operating their farms. If I 
know people they'll travel miles to 


BROWER CREEP FEEDER 


speeds 


Growth 


> 


Ends need for homemade creep pens 

saves time and labor costs! Designed for 
pigs ONLY — low canopy keeps sows 
away from feed troughs. The most ef- 
ficient creep feeding method yet devised! 
Ne. 4CF — Body of 20 ga. rust resisting 
Armco Zincgrip. Heavy steel top. Weather- 


proof, sanitary, easy te fll. 8 bu. cap. Ac- 
commodates 75 pigs. Length #¢'; height 
36%"; width 63°. Shipped KD (176 ibe.) 
Kasily assembled. 


PRICE: $51.50 F.O.B. Quincy. 
See Your Brower Dealer or Write 


BROWER MFG. CO. S15 Quincy, 


| 


Advertisement 


FEED For 
THOUGHT 


Efficiency With 


Economy 

Recent publica- 
tions from the 
Iowa, Maryland 
and Wisconsin 
Stations demon- 
Strate that re- 
search workers 


are increasing 


ly aware that economy 
as well as efliciency of rations is es- 


sential. The “ads” of some feed manu- 
facturers suggest that efficiency, as 
measured by maximum growth or 
production and feed utilization, is 
sufficient criterion of economical! pro- 
duction. But there is growing recog- 
nition that efficiency is a means, not 
an end in itself. 

The interest in producing greater 
gains on k feed was sparked in the 


Connecticut broil 
furthered 


at Cornell on 


poultry field by the 


er ration. Th has been 
by the excellent studies 
nts tor 


The 


nas helped to focus 


productive energy requirem«¢ 


rowth and « production use 


of fats in feed 


attention on need to consider 


economic as well as nutritional rela 


tionships 
The “least-cost 


rations for swine by 


Catron and associates exemplify this 
trend toward economical! eflfici« ncy 
sjird of Wisconsin and Combs of 
Maryland recently have contributed 
invaluable papers on the economics 


efficient 
production 


involved in formulating ra 
for 
Both 


protein 


tions for egg and 


broiler production, respectively 
that 
comprise the 
Both 


identical formulas for de 


emphasize energy and 
major 


independently 


cost items In a 


ration evolved 
practically 
termining relative costs of energy 
and protein in individual ingredients 
They furnish the basis for feed manu- 
facturers to utilize constantly in pro 
ducing “least-cost” rations for eco- 
nomical as well as efficient 
tion. These principles can undoubted- 


ly be applied with appropriate modi 


produc- 


fications to rations for other livestock 


Combs presents in addition important 


data on protein-productive energy 


ratios required for maximum growth 


and feed utilization. It is logical! to 


assume that requirements for miner 


als and vitamins can also be ex 


pressed in relation to productive en 
ergy 
such 


Research is needed to establish 
definitely. Confirmation 
the data of 
Fraps and associates on productive 
energy content of feed ingredients 


are likewise needed 


ratios 


and extension of basic 


Incidentally, it is refreshing to note 
the recognition tnat tamin 


latively 


for- 
tritnutes A re 
of the total cost of nu 
trients in a ration, especially in con- 
trast to energy and protein. May all 
buyers think in terms of cost of for- 
tification per ton of feed, not just the 
cost per ton of fortification 


tification 


minor portion 


Dr. H. S. Wilgus 


PETER HAND FOUNDATION 
1000 W. North’Ave. 


Chicago 22, 
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get a prize, if they think they are phasis there is on quality rather than 
eligible.” | quantity, and to that end the English 

“On the young fellows,” Smiley dehydrators are devoting more atten- 
Johnson said, “you would have to tion to land drainage and fertilization 


distinguish between the young farm- of the crop in order to produce the 

ers who actually own, rent or other- best possible plant growth. 

wise operate a farm and the 4-H It is Mr. Crouch's opinion that de- 

boys who just do part time work on hydrators will profit more by produc- 

1 farm ing fewer tons and delivering a higher DE HYD RAT i D 
Joe nodded. “Yes. that could be quality product, and that quality 

done.” should never be sacrified for the sake 


Pop Comes Through of quantity. 


. Eighty per cent of the production 
hus the meeting went on. Pop of aietiaed forage 3 in Eng- 
came up with an idea for each em- | and consists of alfalfa, but Derek 
ployee to dig up poultry feed tips Crouch, Ltd., produces 80% dehy- 
nd t e feede for drated grass, with only 20% of their 
tip pas tet on cards or letterheads 

production devoted to alfalfa. 
and signed by the employee, while my, at ty en een Also All Grades and Grinds Sun-Cured 
wife, left England Jan. 21, visiting 
ach India, Ceylon, and spent five weeks in 

Australia. In this country the 

“T'll bet when I go to bed tonight - 4 d 


traveled from San Francisco to Mil- T A CA LE co 
I'l) dream up lots of good ideas, waukee, Chicago, Kansas City, spent H . . P 7 


aid Butterball. “That always hap- some time at the Elk Valley Dehy- 

pens after a meeting like this. MY | drating Mills in bedupentionsn, Kan- Telede 5, Ohie 
brain can't quiet down.” | gas, and will depart from New York 

Milt pulled a black book from his | Appi) 3. 

pocket and began flipping through 
the pages. “I'll just go home and 
dream,” he said innocently, giving 
shocked Pop Henley a big wink. 


Smiley Johnson suggested that a bell 
ing each time a related sale was 


English Dehydrating 
Operations Late, Reports 
Visitor to ADA Offices 


KANSAS CITY—Derek Crouch, of 
Derek Crouch, Ltd., Peterborough, 
England, called at the office of the 
American Dehydrators Assn. in Kan- 
sas City, March 29. 

Dehydrators are late in starting 
their operations in England due to 
the sub-normal temperatures and pre- 
cipitation suffered there this spring, 
Mr. Crouch said. Normally operations 
would start about April 15, but this 
year they will not get underway un- 
til after May 1 

Commenting on market conditions, | 
Mr. Crouch said prices had been very 
good for the past six months, follow- 
ing about 18 months of very low 
prices and difficult selling conditions. 
Last year only about half of the de- 
hydrators in England were in opera- 
tion. Their prospects for this year are 
good despite the late start of produc- 
tion, and there is a keen demand for 
a high quality meal. Low grades are 
increasingly difficult to sell. The em- 


including 
7q Your Feeds with DUST CONTROL 


To merely say, ‘“Times Have Changed,” regarding the stereoscope 
of Granddad’s day and the TV of today would surely be an under- 


“Something to Crow About” statement. Times Have Changed . . . so have industry's methods 


Dust control methods have changed drastically during the past 


FOX Cc @) few years and we have played our part in changing them with a 
FLAVITEIN new concept, a new design in dust filtering. The DAY High 


Pressure, Reverse Jet Dust Filter manufactured under DAY and 
Hersey patents is a real departure from ‘“‘yesterday's’’ type filter 
The DAY advanced type Dust Filter is progress for industry. It 
saves valuable plant space because it requires a smaller unit to 
handle more dust laden air. It saves valuable time because it is 
pre-assembled at the factory and installation time is cut to a mini- 
| mum. New facts about modern dust filtering are fully disclosed 
in a folder which is free to you. Write toDAY for Bulletin 528R 


The Fox Co. 


ewfield, N. 


Y sett 


THE DAY “AC” FILTER, using high pres- mum cleaning efficiency with minimum filter 
sure, reverse jet cleaning was introduced wear, No other blow ring can clean filter 
in 1949. This reverse jet multiple small tube tubes as effectively os the DAY Self-Adjust- 
filter brought to industry such advanced ing Cleaning Ring 


features as square-to-round streamlined DAY High Pressure Reverse Jet Filtering 

dust laden air inlets and multiple screw con- hos been used by leading componies for 

Vi veyor discharges. In 1954 DAY introduced 5 years, 87% of DAY Filter users have 

~ . Because it's the ““ the most important feature of reverse jet ordered additional DAY Filters. The DAY 
BEST-KNOWN, ALL-PURPOSE filters, the DAY Self-Adjusting Cleaning Ring. organization is nation wide and ready to 
FARM DISINFECTANT SPRAY / This cleaning ring makes better contact with serve you and counsel you on any dust 


the unstable filter medium to provide maxi- problem. Write for our Bulletin 5288 


The DAY Company 


619 Third Ave. WN. E. . Mi polis, Mi ot 


COLUMBIA SOFT PHOSPHATE CANADA, F.0. tox 700, Wilton, Ono 


Ss. Dept. of Agricultare tests* indicate Branch Plants: Buffalo, Ft. Worth and Toronto, Ontario 


Cutaway view of the DAY Dust Filter —evailable 
this phesephate is 609% as available - 

bene Representatives in Principal Cities housed or unhoosed — for use on either vecuem 
of phosphorus) considerably less than of pressure. (Licensed by H. J. Hersey, Ir.) 


one-half as mach. 
*Journ. of Veb., 1945. 


Write for information and prices 


COLUMBIA PHOSPHATE CO. AIR POLLUTION with DAY DUST CONTROL 


1007 Washington Ave. St. Louls 1, Me. 


Al 
au 
| 
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No. 5155—Corn 
Cracking Machine 
The Klein Machine Co., Inc., offers 


new descriptive literature on the 


Klein-Buckley grinder, which 


reduce pellets to crumbles or crack 
corn, The company says no dust 
whatever flows out of this machine 


and men can work around it in com 
fort. It is made in three sizes of 
750, 3,000 and 6,000 Ib. per hour 
Literature also is available describ- 


ave 
ni | 
3 


pe 
ing the firm's complete corn crack- 
ing machine. The machine cracks 
corn, removes the feed meal, sep- 
arates the baby chick feed from the 
cracked corn, aspirating and polish- 
ing both the baby chick feed and 
cracked corn all in one operation, 
it is claimed, The Klein-Buckley di 
vider which will divide any dry ma 
terfal that will flow in a spout also 
is deseribed, For this literature or 
further information about the Klein 
machines, check No, 5155 on the cou- 
pon and mail it to Feedstuffs 


New Products 
New Services 
New Literature 


This reader service department announces the development of new and improved 
products, new services and new literature offered by menulecturers end suppliers 
Claims made in this depertment ere those of the firm concerned. Use the eccom- 
panying coupon to obtain the desired information. 


will | 


No. 5156—Feeding 
Handbook 


Profitable Hog Production is the 
title of a new feeding handbook 
which ha een prepared by Crete 
Mills The I abook cove! 1 com 
plete swine | ram from weaning 
fo market includes reeding, 
management initation ¢ din 
Fully illustrated. with pictur: and 
charts, the bo ivailable without 
charge by che No. 5156 on the 


coupon and mailing it to the address 


provided 


No. 5160—Poultry 


Vaccination 

Vineland Poultry Laboratories has 
made available for free distribution 
a 30 page fully istrated catalog 


pha ‘ of poultry vac 


guide to al 
cination. The booklet expla in de 


tail the means of epar and ap 
plying poultry vaccines for the con 
trol of all common poult: diseases 
for which vaccine ire manufactured 
Particular stre placed ecog 
nition and control of Newcastle, bron 
chitis, trach ind fowl pox dis 
eases, It is 1 pared in a tion and 
answer forn nd the catalo illu 
strated with photos showing the pro 
cedure for each ethod of vaccine 
application. Recognition of ymp 
toms, preparation of vaccines, and 
the when, why and how of vaccina 
tion are included, Readers desiring 
a free copy iy check No. 5160 
on the coupon and mail it 


No, 5155 


No 
No 
No 
No 


5156 
5160 
5158 
5159 


Others (list 


COMPANY 
ADDRESS 


CLIP OUT FOLD OVER OW THIS LINE 


Send me information on the items marked: 


—Corn Cracking 
Machine 
Feeding Handbook 
Poultry Vaccination 
Scalper 
Supplement Booklet 
No. 5161—Trailers 


FASTEN (STAPLE, TAPE, GLUE) man 


FIRST CLASS 
PERMIT o. 2 


BUSINESS REPLY ENVEL( 


No portage stamp necessary if matied in the Un 


PE 
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Reader Service Dept. 


POSTAGE WILL BE PAID BY— 


P. O. Box 67, 
Minneapolis 1, Minn. 


No. 5158—Sealper 


The addition of a new reciprocat- 


ing scalper to its materials-handling | 


line has been announced by the 
Strong-Scott Mfg. Co. Called the 
Power-Flo, this sieve type scalper 


incorporates the use of positive drive 
action to remove foreign matter from 
grain. A special model 
pellets and crumbles is 
also avail A high-speed recipro- 
cation motion is transmitted to the 
screen bed through an _ eccentric 


feed or whole 


for 


SiZing 


apie 


counter-balanced drive. This ball- 
bearing mounted eccentric is counter- 
balanced to minimize 
220/440, 3 phase, 60 cylcle motor is 
included with the unit. The scalper 
is of steel construction (with stand- 
ard wood shoe or optional! steel shoe) ; 
available in 24, 36, 48 and 60 in 
widths. The three models include: 


A singlk 


a special pellet-crumble model. Spe- 
cial sizes are also available when 
required. To secure more complete 


details check No. 5158 on the coupon 
and mail it 


No. 5159—Supple- 
ment Booklet 


The Nopeo Chemical Company has 
released a two-color, eight page book- 
let designed to introduce to the feed 
industry line of feed supplements 
for poultry and swine. Publication 
of the follows reformulation 
of the firm’s feed supplements. Al- 
lowances of vitamins A and B com- 
plex, as well as newly recognized 
growth factors including vitamins E 
and K, have been increased and the 
booklet description of 


book let 


contains a 


each formulation, including a pre- 
cise, guaranteed analysis of the con- 
tents. There is also a section devoted 


to suggested feed formulas. Check 
No, 5159 on the coupon and mail it 
to secure the booklet. 


No. 5161—Trailers 


Dorsey Trailers has introduced 
three new trailers—a platform trail- 
er and two outside-post aluminum 
vans. This brings the line to more 
than 40 models. The new deep-frame 
platform trailer with one-piece cross- 
members welded into holes through 


the 18-in. longitudinal channel mem- 
bers, has an optional grain body. 
More complete details may be se- 
cured by checking No, 5161 on the 


coupon and dropping it in the mail 


Also Available 


The following new products have 
been described in previous issues 
of Feedstuffs and information about 
them may still be obtained by jotting 
the appropriate number on the cou- 
pon and forwarding it to Feedstuffs 


No, 3663—Small fork trucks, Mor- 


ket Forge Co 

No. 3681—-Rubber mat, Wear Proof 
Mat Co 

No, 5114-—-Bagging scale, Richard- 


son Scale Co. 

No. 5115—Feed Booklet, 
Sherman Co 

No. 5116— Vitamin A, Nopco Chem 
ical Co 

No. 
vania Salt Manufacturing Co 

No, 5118—Temperature controller 
Fenwal, Inc 

No, 6119—Slurry adapter, Panogen, 
Inc 


Myers- 


No, 6120—Box car door puller, 
Lug-All Co 
No. 5121 — Electrica! floor - level 


platform scale, Baldwin-Lima-Hamil- 
ton Corp 


vibration. A | 


creen, a double screen and | 


5117—Resin coating, Pennsyl- | 


No, 5122—-Portable feed processor, 
Myers-Sherman Co 

No. 5123—Feeding bulletin, Nation- 
al Cottonseed Products Assn. 

No. 5124—-Seed treating film, Pan- 
ogen, Inc. 

No. 5125—Cost calculator, Grace 
Chemical Co 

No. 5126—Moisture tester, 
buro Equipment Co. 

No. 5127 Transparent plastic 
| hover for chicks, E-Z-C Hover Co. 

No. 5128—Whey for chickens and 
turkeys, Blatchford Calf Meal Co. 

No, 5129 Proportioning system 
bulletin, Richardson Scale Co. 

No. 5130—-Polyethylene packaging, 
Bemis Bro. Bag Co 

No. 5131—-Veterinary advisory ser- 
vice, Dr. LeGear Medicine Co 
No, 5132—-F low control instrument, 
| Scrayco. 

No. 5133—Weighing and filling ma- 
chine, Trescott Co. 

No. 51384 
unit, Barnard & Leas Mfg. Co., Inc. 

No. 5135—-Bulk delivery, Highway 
Equipment Co., Inc. 

No. 5136—Vitamin A, Nopco Chem- 
ical Co. 

No. 51387 
and poultry feeds, 
Meal Co 

No. 5188-—Variable cavity 
Hypro Engineering, Inc. 

No. 5139-—-Feed pre-mix for black- 
head treatment, Lederle Laboratories 
Division, American Cyanamid Co 

No, 5140—-Dock boards and truck 
ramps, Copperloy Corp 

No. 5141—Tariff booklet, 
Tariff League, 19 West 44th St., New 
York 36, N.Y. 

No. 5142—F loor matting, American 
Floor Products Co. 


Seed- 


Feed additive for turkey 
Blatchford Calf 


pump, 


No. 51438—Calf feeding display, 
| Blatchford Calf Meal Co 
No. 5144—Feed sales booklet, 


Doane Agricultural Service, Inc. 

No, 5145—Filling machine, Kraft 
Bag Corp. 

No. 5146—Temperature indicating 
system, PTC Cable Co 

No. 5147—-Spray product, 
Chemical Mfg. Co., Inc. 

No. 5148-——Vaccines, Dr. Salsbury’s 
Laboratories. 

No. 5149--Soybean Blue Book, $3 a 
copy, American Soybean Assn., Hud- 
son, Iowa. 


Signal 


No, 5150—-Purifier, V. D. Anderson 
Co. 
No, 5151—Metal detector, Allis- 


Chalmers Manufacturing Co. 

No. 5152—Pig pre-starter, Honeg- 
gers’ & Co 

No. 5158—F lexible metal hose, Uni- 
versal Metal Hose Co. 

No, 5154—Space fumigant, Eston 
Chemicals Division, American Potash 
& Chemica! Corp 

No, 5166—Window streamer, Vitex 
Laboratories 

No. 6212—-Bag handling, Arkell & 
Smiths 


LOW IN COST 


write 
' FLAVOR CORPORATION OF AMERICA 
| 9037 N. CLARK ST., CHICAGO 14, ILL. 


| Sells goed ! 
| 


Portable feed processing 


American 
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100 feet tall as a monument to the growth of the firm. The main 
structure of the building was completed last December, but some 
finishing work is still going on inside. Walls are built entirely of 
reinforced concrete representing over 3,000 cubic yards of ready- 
mix concrete, supplied day and night for ten days. 


An inside view of the Ames Reliable Products Company showing 
the new Strong-Scott Elevator Legs and head drive. Note the 
smooth, modern leg construction; the absence of bulky rivets; the 
overall tighter construction. The new Strong-Scott Elevator Legs 
are designed in a revolutionary way to last a lifetime and give 
trouble-free performance for years and years. 


Above is another illustration of the modern Ames Reliable 
Products Plant at Ontario, Iowa. In the foreground is a Strong- 
Scott Triple Action Mixer with its now famous, triple-action 
ribbon operation. Alongside the mixer are four Strong-Scott 
Elevator Legs which provide fast, efficient and economical 
materials handling in the plant operation. 


MODERN CONSTRUCTION—MODERN EQUIPMENT! 
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Advertisement 


NTARIO, IOWA, HAS A NEW PROCESSING PLANT! 


Hogenson Construction Co. Builds New Plant 
Uses Strong-Scott Mixing and 
Conveying Equipment Throughout! 


The new feed processing plant just completed by the Hogenson Construction 
Company of Minneapolis for the Ames Reliable Products Company in 


Ontario, Iowa, reflects the 


foresight 


and initiative of the late W. T 


(Billy) Barr, who pioneered the business, and his son, Charley Barr, who 
shared with his father in the expansion plans completed last December 


The Ames Reliable Feed Mill is 
feed to the farmer but to produce a 
better-balanced and more nutritious 
type of feed at the same time. Farm- 
ers may supplement their home 
grown grains with this scientifically 
prepared feed. 

About a year ago Ames Reliable 
decided to modernize their operation. 
They contacted the Hogenson Con- 
struction Company of Minneapolis 
and construction on the new plant 
at Ontario started. Built entirely of 
reinforced concrete, and rising 100 
feet, output will be increased many 
times over. 

“The new plant will produce as 
much in two hours as we turned out 
25 years ago in 12 hours,” Charley 
Barr told John Hogenson, president 
of the Hogenson Construction Co 

“When they started 32 years ago,” 
Hogenson went on, “they literally 
mixed feed with a scoop shovel. But 
with the new mixing equipment the 
only time ingredients of the feed will 
be handled by hand will be in the 
bagging and warehousing of the feed,” 
he concluded. 

As illustrated to the left be- 
low new Strong-Scott Triple Action 
Mixers are being 
employed to han- 
die the mixing 
problems of the 
plant. And newly 
designed welded 
steel] Elevator 
Legs built by 
the Strong- 
Scott Mfg. Co. 
of Minneapolis 
will handle the 


John Hogenson 
bulk of material handling. 


Below is shown a Strong-Scott 
pre-mix bin feeding into a mixer 
which is another Strong-Scott piece 
of equipment. The different ingre- 
dients go into this batch bin, then 
to the mixer where they receive 
a thorough mixing. The mixture then 


designed not only to get lower cost 


drops to a surge bin of two-ton cap- 
acity and is taken by elevator to the 
top of the plant. Strong-Scott equip- 
ment promises to 
reduce the dust 
problem, increase 
the overall capac- 
ity and produce 
a more uniform 
end product. 

Clare Towne 
handled the de- 
tail work on the 
plant construc- 
tion for the Ho- 
genson Construc- 
tion Company and wants to pay 
tribute to Grace Greenwood for the 
wonderful assistance she gave during 
the initial planning and detail work 
following. 


Unique Batching System 
There are 18 storage bins of 100-ton 
capacity and four bins of 50-ton cap- 
acity 

The batching system is unique in 
many ways, Batches are made up di 
rectly from the storage bins, each 
ingredient being separately weighed 
on an individual scale, Each storage 
bin is equipped with a device for 
taking the required amount of ingre- 
dients off the bottom of the bin. 

The construction of this new plant 
at Ontario, Iowa, will also provide 
farmers in the area with every type 
of elevator convenience. New modern 
equipment will increase overall pro- 
duction and the Ames Reliable Prod- 
ucts Company at Ontario, Iowa, 
should stand as a landmark for better 
plant development in the future 

The new Strong-Scott mixing and 
conveying equipment used throughout 
the plant will provide a highly effi. 
cient and economical operation plus 
years of trouble-free performance 


= 
> 


THE STRONG-SCOTT MFG. CO. 


451 Taft St. N. E. 


bu 
. 


i 


Minneapolis 13, Minn. 


Advertisement 
NEW PRODUCT NEWS= 
: 
— a 
The Ames Reliable Products building at Ontario, Iowa, now stands 


“4-——FEEDSTUFFS, April 9, 1955 


with THE NEW 


This elevator bucket made from 
special plastic, reduces fire and 
explosion hazard because it is spark 
proof and static free, 


ano DuraBuket cives you tHese 
IMPORTANT EXTRA FEATURES: 
1, ~ Self-cleaning, sanitary 
2. ~ Longer life 
3. ~ Light weight — high speed 
4. Saves labor and power 
§.- Rust and corrosion proof 


For complete information write to 
Dura-Buket oivision 


NATIONAL OATS COMPANY WA 
EAST ST, LOUIS, ILLINOIS 


d Efficienc ys 
Afr 
| lh, 


veg 


f 

ARGANILIC ACID ADDITIVE 

Assured Abbott) Salety 


PHONE 
ABBOTT LABORATORIES Chemica! Sales Division 


WRITE WIRE 


NORTH CHICAGO, ILLINOIS 


Davis Arick 


PROMOTED — The promotion of 
Davis Arick to territory manager in 
southwestern Wisconsin was recently 
Dr. J. L. Krider, vice 
president and director of feed sales 


announced by 


| of MeMillen Feed Mills. A graduate 
| of Indiana University, Mr. Arick has 


been associated with McMillen Feed 
Mills since January, 1952. He was 
an assistant territory manager prior 
to his promotion. 


Eriez Buys Magnetic 


Separator Interests 


Of Richmond Company 


to | 


ERIE, PA.—Eriez Manufacturing 
Co., Erie, Pa., has purchased the 
Niagara magnetic separator business 
and equipment of Richmond Manu- 
facturing Co. of Lockport, N.Y., it 
was announced by R. F. Merwin, 
president. 

The Richmond company, a sub- | 
sidiary of Wallace & Tiernan, Inc., 
Belleville, N.J., has closed its doors 
in Lockport, selling its sifter line 
Sprout, Waldron & Co., Inc., Muncy, 


magnet business to the 
Approximately 70 were 
the Lockport operation 


Pa., and the 
Erie company 
employed in 


Mr. Merwin stated the purchase in- 
clude in addition to finished goods, 
parts inventory and production equip 
ment, the sales records and existing 
magnet patents 

Niagara magnetic separators are 
now being built in Erie and the Eriez 
Manufacturing Co, will handle serv 
ice and repair parts on Richmond 
magnets in the fleld. 


YOUR CUSTOMERS GET... 
© 40-50 lb. pigs in 8 weeks 

© Easier transition to dry feeds 
Maximum antibiotics and vitamins 


© Lower fiber content 


Pigs wean quicker 


Ask Your Distributor For Pig-Pab! 


West Coast Division 
Nompe, 


Main Plant & Offices Midwest Division 
WAUKEGAN, ILL. Des Moines, lo 


Bemis packaging 
will help you 


Use Bemilin Dress 
Prints - Cotton Sheet- 
| 


ing Bags « Multiwall 
Paper Bags + Burlap 
Bags + Waterproof | 
Bags « Bemis Special 
Thread 


The Best Yeast 
for Your Feeds 


1429 WALNUT ST., PHILA. 2, PA. 
LOcust 4-1400 


PACO 


GRAIN DISTILLERS DRIED YEAST 


Price and Samples 


101 ARSENAL ST., ST. LOUIS, MO. 
PRospect 6-0858 


Ask us about savings on freight 


CONTINENTAL DISTILLING CORPORATION 


Animal Feed Sales Department 


on Request 
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SALES PROMOTION 


(Continued on page 46) 


mined that the acceptable range of 
selling expense to sales was 10 to 
15% during the early growth period 
of this product. Salesmen were hired 
until selling costs rose to 15% of 
sales. The organization was then sta- 
bilized to permit the new men to be- 
come established. As their sales in- 
creased, direct selling costs gradually 
decreased until they were about 10% 
of sales. New men were then added 
until the 15% ceiling was reached 
again. This cycle was repeated until 
the sales organization was large 
enough to do an effective job of cov- 
ering the market. Now that the prod- 
uct has become well established in 
the national market, costs have fallen 
below 10%. 

Like personal selling expenditures, 
advertising expenditures are most 


frequently established in terms of 
what is needed. In a few cases this 
results in a very flexible advertising 
budget which permits expenditures 
to be changed quickly to meet new 
conditions in the market. For exam- 
ple, the sale of malt beverages is 
strongly influenced by weather condi- 
tions. Budgets, therefore, are pur- 
posely kept flexible so that advertis- 
ing impact can be adjusted to cli- 
matic changes. 

At the other extreme are firms 
which use an advertising ratio based 
on physical units of output and 
which consistently hold to this ratio 
regardless of the specific needs of 
the market. In a few cases, where de- 
mand is very difficult to predict, ad- 
vertising expenditures may be set en- 
tirely on the basis of the previous 
year’s expenditures. 

Many of the companies interviewed 
place in the hands of one person the 
responsibility either for all selling 
and advertising or for that portion 
which applies to a given line. This is 
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innesota 


25—44th Ave. NE. * Minneapolis 21, Minn. 


Manufacturers and 
dealers everywhere use 
Minnesota 56% meal or 
pellets. Extra protein 
sharpens appetites, boosts 
production, Wire, write 
or phone for latest 
quotes. 


STERLING 
1-9511 


* Buy and Sell Through WANT ADS « 


Two i nportant { factor 


influenced us to standardize on 


VERTICAL 
PEED 


g. Mayer Grain Co. operates 5 elevators in northern Indiana. Each 
is located in a different town and is expected to produce its share of 
the compony’s STANDARD brand feeds—as well as handle all custom 
mixing work in its area. As each elevator needs only | or 2 mixers, the 
problem was to find a machine that would do a good job with little or 
no maintenance—yet one with enough extra capacity to help out in 
rush seasons. 

Eight years ago, Mayer purchased their first Kelly Duplex Mixer. 
Now, they have 8—enough to handle the entire mixing volume in all 
elevators. 

As Mr Eikenberry states elsewhere in his letter, these machines have 
always done a fast, thorough mixing job—have produced a volume 
double that of their rated capacities when really needed—and have 
required only the barest maintenance (an occasional minor adjustment 
and then only on the 3 oldest machines). 

We're sure the Kelly Duplex Mixer can handle your problems just os 
well For full details, check and mail card today! 


The Duplex Mill and Mfg. Company, 


CUP ALONG THIS LINE FOLD OVER FASTEN 


AND MAIL TODAY! 


FIRST CLASS 


Springfield, Ohio 


PERMIT NO. 72 
(Sec. 34.9 & 
SPRINGFIELD, OHIO 


Combines bogging 
and weighing oper- 
ations, Eliminates 
heavy lifting, saves 
time, increases 


Twin Molasses . 
Mixer | 

Adds molasses in 

just the right pro 


pare 


portion assures 

thorough, even mix- 

ing without 6 Capacities Kelly Oupier Vertical Peed 
bolling or ere comiretted entirety of arc welded 
lumping. staat fer trevite-free service end long lite. Made 


6 te 5 ton re quiet 
and fost, require lees power. 


ViA AIR MAIL 
BUSINESS REPLY ENVELOPE 


; No postage necessary if mailed in the United Stotes 


7¢ — POSTAGE WILL BE PAID BY — 


The Duplex Mill and Manufacturing Company 
Springfield, Ohio 


Feed Mixer twin Metosse Miner 
Springfield Vertical Screw Elevator Forced 

pile Gorn Cotte: ond Groder Chain Brag 

right, Please send me full infor- Potten Core C) Bower 

mation on these mochines withows Corn Shatter Gorn Seatpar 

eny obligation. Magnetic Attrition itt Blower 
= Gee Coster Grain Feeder 

ime 

om y 


; 
There's QUALITY DIFFERENCE 
MINNESOTA LINSEED OIL COMPANY | 
nas 4 {wo 
+ we pure yealize 
Duplex we was very ° of ite rated 
Righ have ght Ke ver our increes opines +o 
then, ery or whent of these yators- a 
since 4, was necess e have enough of ovr ele ' 
! placong it--until now ve in ell 
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BURROWS 
Portable Elevator 


New 
All Bolted 


Construction 


e 8, 12, 16, 20, 24 
and 28 ft. lengths 

e Gas engine or electric power 

e Extend any model with 4 ft. sections 


With this elevator, one man can do the work of two 
Start with any model—2-8 ft. 


Handles ap te 500 ba 


shelled 


by 


com '° sections can be expanded to 28 ft 
insert + | 4 ft. extensions. Thies new model has « replaceable wearstrip for chain— 
takeup for chain at foot shaft-—-hook for hanging on sideboard. Ideal for poultry litter, 


ear corn, grain, feed, fertilizer, ete. Will pay for itecif 


EZE MOVE SCALE VACUUM CLEANER AUGER ELEVATOR 
Equipped with 1000-Ib. Handles any cleaning For filling or loading 
Vairbanks seale—grav- problem—12 gal. tank, out big bins — moves 
ity discharge — avail- 14, H.P. motor—blow- grain fast with 
able many sizes — er unit can be removed minimum manpower— 
weighs to the ounce as to be used as a port- sturdily built—easy to 
material Is handled— able blower. Lower move about—sizes 25- 


save time and money. priced, 30-35-40-50 ft. 


All Your Needs — All The Time 


WRITE FOR COMPLETE INFORMATION 


EQUIPMENT COMPANY 


1316-C Sherman Ave. 


Evanston, 


CHAIN REACTION 


with your buying 
— Dollars — 


One call, to any one office, and you set 5 
companies to work to help you buy what 
you need, when you need it 


DCA, Inc. 
Ohicago 4, Tlinols 
4000 Board of Trade 

Tel.——Wabash 2-0028 Save 
Teletype—OG 1188 


7 Buying 
be. 


221 So. Church Street 
Oharlotte, North Oarolina 
Tel. EDison 2-6148 


Teletype—OE 164 


T.D.F. Co. 


Chamber of Commerce 
Buffalo, New York 
Tel.—Madison 23828 
Teletype—BU 484 


Schuster Feed Co. 

405 Merchants Exchange 
St. 
Tel.—Central 1-5541 


Louis 2, Missouri 


Charles J. Koelsch Grain Co., Inc. 


209 Grain & Flour Exchange 
Boston 9, Massachusetts 
Tel—Hancock 6-3115 
Teletype—BS 587 


We are linked together to give you better service in all 
commodities. Our nationwide coverage, with private 
leased wires connecting all offices, assures prompt, effi- 
client brokerage service, Try us on your next transaction. 


BROKERS IN FEED INGREDIENTS 


a satisfactory way of controlling the 


sales promotion mix when the exec- | 


utive knows and appreciates the uses 
of each form of sales promotion. He 
is in a position to take full advan- 
tage of each and to coordinate the 
efforts employed in the several pro- 
motional media. 

Most firms base their sales and ad- 
vertising budgets on data prepared 
originally by these departments. In 
large companies, the controller may 
assemble the departments’ require- 
ments and work out an over-all bud- 
get. The department requests fre- 
quently are examined and discussed 
by a top management committee 
which in turn makes recommenda- 


tions to the president or the board | 


of directors. Sometimes a manage- 
ment committee will have the au- 
thority to approve a sales budget. In 
at least one case, it was found that 
the advertising budget is determined 
by the president, primarily on his 
own initiative. 
Sales Budget 

The need for a sales budget is il- 
lustrated by the experiences of one 
firm which does a national business. 
This organization had not been bud- 
geting sales expenditures and found 
that selling costs had risen to about 
23% of sales. It was felt that selling 
expense was excessive and could be 
cut in half. Costs were, therefore, 
budgeted at 12% for 1954. Actual 
expenses are running a little under 
15%. Advertising expense has been 
cut by about two thirds and selling 
expense by about 40%. The personal 
sales-to-advertising cost ratio which 
formerly stood at 3 to 1 is now about 
5 to 1. At the moment, the sales 
results of this mix appear to be sat- 
isfactory. 

The proportions in which companies 
use personal! selling, advertising, and 
other forms of promotion vary widely 
among the several product fields. The 
Twin Cities sample included firms 
which at times have done no adver- 
tising at all. At the other extreme, 
were one or two companies in which 
personal selling has been of very 
minor importance. In each of these 
cases, however, the firms have in- 
creased the use of the less-favored 
promotional factor during recent 
years and are now depending on both 
advertising and selling in addition to 
other promotional devices 

Manufacturers of packaged food 
products rely heavily on all forms of 
promotion. The promotional mix va- 


| ries, however, even among firms pro- 
ducing essentially the same type of 
products. Thus, some firms may have 
al to 1 ratio of advertising to per- 
sonal selling while others will have 
a ratio as high as 2% to 1 in favor 
of advertising. One manufacturer of 
| a specialty food product has very 
low personal selling costs but ex- 
ceedingly high advertising costs. The 
resulting advertising-to-personal-sales 
ratio is far in excess of that found 
| among manufacturers of similar 
| products. Manufacturers of malt bev- 

erages also tend to lean toward ad- 

vertising, and their advertising-to- 

personal-sales ratio approximates 2 
| to 1. 

When the pulling power of a brand 
is important, as is true of packaged 
| food, manufacturers use advertising 
as an attempt to develop a high de- 
gree of brand consciousness among 


You Can Count On 


"Cc 


Leadership Research 
© Quality Control 
© Outstanding Facilities , 


Quick Service 


Trace Mineral Premixes. . . lodized-Man- 
ganesed Calcium (any desired level)... 
Manganesed Calcium (any desired level) 
Electro (free-flowing) Calcium... Pellet 
Machine Calcium...Regular(plain) Calcium 

. .» Dustiess (piain) Calcium . . . Shelimaker 
Calcium Grit . . . Farm-Cal (Barnlime) 


Write —-Wire—Phone 


Calcium Carbonate Co. 


CHICAGO 6, ILL CARTHAGE, MO. OMAHA, WEBRASKA 
222 W. Adems Box 409 325 WOW. Bidg 


Add Phos-Feed to your feeds for phosphorus content 


© The feed ingredient with phosphorus (18'4% and 
21%) and calcium in most available form 


BRAND 


@ Contains LESS fluorine, less than .004% (less than 
40 parts per million!) 

e A pure, economical source of phosphorus, derived 

from 99.9% pure Elemental Phosphorus 

Blends well ...completely stable... stores 
without caking 

© A dependable supply, assured by quality- 
control from mine to user 

Available in 100-ib. bags or bulk (any quantity). 

For informative booklet, prices, and samples, 

call or write today. 


WRITE OR CALL CHEMICAL SALES DIVISION 


The AMERICAN AGRICULTURAL CHEMICAL Co. 


50 Church Street, New York 7, N.Y., Telephone BArclay 7-1400 


PERFORMANCE 
PRE-MIXES 


Distributed in Nebraska, Kansas, 


Missouri and Eanern Colorasto by 


The Robert E. McCully 
Compeny 


$25 Eas Armour Bivd Kansas City 9, Missouri 


Phone Velenting 7621 


| | 
| 
BURROWS 
| 
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| 
More Phosphorus—Less Fluorine in 
ant 
1UM HATE 
MINERAL EMENT FOR FEED MIXTURES 
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POULTRY! 


Efficient management begi 
with good housing. The JAZZ 
Better-Built Poultry House is 
pre-built to provide the farmer 
with a scientifically planned 
house easily erected. Modern 
methods of mass production and 
quantity buying enable the farmer 
to buy and erect a Jazz house for Jess money 
any comparable house he could build himself. An 
easy-to-sell high profit item for you! 


QUALITY LEGHORNS 


= quality award-winning birds with proven 
ability to produce large white eggs in record 
breaking volume. Under the JAZZ Trio Exclu- 
sive —- Franchise plan you sell these profit 
iC ucing birds to the farmer, along with 

JAZZ Better-Built houses and JAZZ feeds! 


\ 


COSBY-HODGES IS THE ONLY MAJOR FEED COMPANY 
IN THE SOUTH TO OFFER THIS TYPE OF PROGRAM TO 
THE DEALER. WRITE NOW FOR COMPLETE DETAILS 
SHOWING HOW YOU CAN TRIPLE YOUR PROFITS : 
WITH AN EXCLUSIVE JAZZ TRIO DEALER FRANCHISE.  - 


COSBY-HODGES 


JAZZ Scientific FEEDS 


A complete line of scientifically made 
and tested feeds for every need. In the 
poultry field, proven quality JAZZ feeds give 

better egg production at lower cost— 
developed by Cosby-Hodges at the South's 
most modern electronically controlled 
push-button feed mill at 

Birmingham, Alabama. 


UNDER THE JAZZ TRIO PLAN YOU SUPPLY ALL THREE 


You have exclusive territory franchise. You supply your cus- 
tomers’ entire needs for a profitable poultry operation. Exten- 
sive consumer advertising assures you of big volume inquiries 
and sales. A complete sales promotion and merchandising pro- 
gram is yours as soon as you start selling the JAZZ Trio Package. 


COSBY-HODGES Milling Company, Birmingham, Ale. 


Please send me (without obligation) complete information on 


the “Jazz Trio” exclusive dealer franchise plan. , 


ADDRESS 


CITY STATE 


BIRMINGHAM, ALABAMA 


NAME 
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consumers, Salesmen are used pri- 
marily for merchandising at the re- 


| media such as general and women’s 
tail level and have the job of build- | 


magazines, television, and radio. with 
a high degree of frequen y in order 
to create brand 
When products are relatively simple, 


ing good-will in the trade. Advertis- 
ing is placed in the more expensive 


acceptance for the 


The right answer comes easy 
Using the tools of our trade. 
So welcome the “Tech Twins’ 
and you've “gol it made’. 


This automatic ply-assembly and tub- 
ing machine turns out thousands of 
better-built V-C Bags an hour. Two- to 
six-ply bags are manufactured by the 
same machine with equal efficiency. 


After ply-assembly, tubing and cutting, 
comes top and bottom sewing. Operator 
above is inspecting finished sewn-bags 
as they come from sewing machine. 


making 


One of V-C’s modern printing presses. 
Capable of printing from one to four 
colors, V-C presses help put “sell” in 
your bags and faithfully reproduce 
your trade design. 


Virginia-Carolina Chemical Corporation 


BAG DIVISION: 9th and Perry Streets, Richmond 5, Virginia 
DISTRICT SALES OFTICES: 


Wilmington, N New 


Atlanta, Ga. 


quirements with a V-( 


| easily presented, and subjected 


to 
strong emotional appeals, advertising 


| can do an effective promotional job 


Among the products for which ad- 
vertising and personal selling ex- 
penses are approximately equal are 
consumers’ durables. Manufacturers 
of these products likewise need to de- 
velop brand preferences, and although 
there are technical differences among 
the products, these features can be 
highlighted in their advertising. Fur- 
thermore, durables frequently are 
sold under a policy of limited distri- 
bution and, therefore, the number 
of sales contacts is relatively low. 
Lawn mowers and heating equipment 
are characteristic of this group 
Heavily advertised consumer special- 
ties may also have a similar pattern. 

At the other end of the scale are 
the various industrial products, most 
of which have promotional ratios 
heavily in favor of persona! selling. 
Frequently, a number of carefully 


| prepared personal contacts are nec- 
| essary before the sale is made. One 


V-C’s Modern Equipment 
Means Better Bags for You 


The most modern methods, materials and machines are 
used in manufacturing V-C Multiwall Bags. This means 
you get the advantages of the latest developments in bag- 
some of which have been pioneered by V-C. Write 
for full information about V-C Bags, or discuss your re- 


York, 


manufacturer of highly specialized 
industrial equipment, for example, in- 


representative. It will pay you to 


get V-C’s free technical assistance. 


Cincinnati. Ohio 


E. St. Louis, I. * 


dicated that his men make six calls, 
on the average, before a sale is com- 
pleted. In addition, there is a very 


| important service problem following 


| that. 


the sale of these products which also 
requires personal contact 
Advertising may be helpful in 
making industrial products and their 
companies known to potential buyers 
but it cannot do much more than 
Also, the advertising media 
which can be used effectively in the 
industrial field are quite limited. The 
bulk of the advertising expenditures 


| are for trade papers and direct mail 


with which considerable coverage can 
be obtained at a relatively low cost. 
This situation is quite the opposite 
of that prevailing in most consumers’ 
goods 

Ratios of personal selling costs to 
advertising for industrial products 
are likely to be at least 6 to 1, and 
may be considerably higher. Some 
firms do practically no advertising 
and depend on their reputation in 
the field to prepare the way for sales- 
men. In one instance a manufactur- 
er of heavy equipment had a ratio 
which was approximately 1 to 1, but 
he pointed out that most of the ad- 
vertising expenditures probably were 
too high 

Firms which sell in both a con- 
sumer and an industrial market ad- 
vertise more heavily than those 
which sell exclusively to industrial 
users. This is true in paint, for ex- 
ample, where a firm of the former 
type may have a personal sales-to-ad- 
vertising cost ratio of 2 to 1 while 
the latter may have a ratio nearer 
5 tol 

Building materials, which have a 
low degree of brand preference, have 
a promotional ratio which reflects this 
situation. The need in this field is to 
cultivate dealers and to persuade 
them to carry the line. A personal 
sales-to-advertising cost ratio of 2% 


| SUDDEN } 
SERVICE 
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Every Good Feed 
Get your supplies from 


HENRY K. FAUST 


Successor to King Brothers & Co. 
The Bourse, Philadciphia 6, Pa. 
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A new concept in COCCIDIOSIS CONTROL 


that gives maximum effectiveness with a minimum drug dosage 


Two important medical principles — never before applied to the 
problem of coccidiosis control — combined in WHITSYN to give 
poultrymen a “minimum drug dosage” product, effective against 
all types of this disease — stubborn intestinal as well as cecal. 
These two principles are 


SYNERGISM and MULTIPLE-BLOCKING 


These are words worth remembering, for they may mean almost 
unlimited sales possibilities for you as soon as poultrymen realize 
how truly potent WHITSYN is. 


SYNERGISM: Whitmoyer scientists have discovered that 2 power- 
ful anti-coccidial drugs used in combination control this disease 
many, many times more effectively than would normally be ex- 
pected by adding the individual effect of each drug. This is called 
synergism between drugs. Each makes the other work better! 


MULTIPLE-BLOCKING: Whitmoyer also discovered that these two 
synergistic drugs attacked the coccidial organism at not just 
one, but at several vital spots simultaneously. WHITSYN has a 
multiple action. 


HERE'S WHAT WHITSYN TESTS SHOW: Thorough, fast action on all 
types of coccidiosis the stubborn intestinal type... Less 
mortality ... Less loss in weight ... Fewer culls... Less morbidity. 


WHITSYN has been used successfully where hemorrhagic dis- 
ease complicates the coccidiosis without further aggravating the 
tendency to hemorrhage. There is apparently less tendency to 
undesirable side effects because the synergistic action makes 
lower than normal drug levels so highly effective. 


This safer, more economical, more complete control of all types 
of coccidiosis means steady, profitable, repeat business for you. 


PRICED RIGHT: WHITSYN costs no more. This offers youa double- 
edge sales weapon — premium effectiveness without a “premium” 
price. 


3 TYPES OF WHITSYN: So that you will be able to recommend and 
sell a WHITSYN product for each phase of coccidiosis control, 
there will be three easy-to-use forms: 


(1 ) WHITSYN- 5 for control of outbreaks of coccidiosis; 


(2) WHITSYN-10 (available soon) for prevention; 
(both are dry, free-flowing and mix readily in the feed ) 


(3) WHITSYN-S for treatment in the drinking water. 


Wpulmoyer. antieiorics 


NEW Whitmoyer AQUATRACIN for poultry drinking water 
Dissolves instantly and completely 


As the latest addition to its line of profitable poultry specialties, 
Whitmoyer is proud to announce AQUATRACIN...a new anti- 
biotic drinking-water control for Blue Comb Disease, Pullet Disease, 
Mud Fever, Non-specific Enteritis, Chronic Respiratory Disease. 


Your customers will like AQUATRACIN. They'll find it is instantly 
and completely soluble, easy-to-use—really does the job. You'll like it 
because it is the kind of product that sells rapidly and profitably. 


Whitmoyer Laboratories is convinced that with AQWATRACIN, 
they are able to offer you a practical, tested antibiotic that will be- 
come invaluable to poultrymen. It is quick, effective, economical. 


NEW Whitmoyer KEMITRACIN 
Growth-stimulating and therapeutic antibiotic for feeds 


Improve your feed formula with “low levels” of growth-stimulating 
KEMITRACIN ... the new miracle drug of the antibiotic family that 
will put more weight-gain per pound into your feed. 


Use it at “high levels” to make up a mash that can be fed to help 
control outbreaks of Blue Comb, Non-specific Enteritis, and Chronic 
Respiratory Disease. 

Customers will like feed supplemented with KEMITRACIN — they'll 
find their flocks are healthier, more productive. You'll like welling 
feed supplemented with KEMITRACIN — you'll find repeat busi- 
ness steadier, profits greater. 


KEMITRACIN is a free-flowing, non-caking powder, impervious to 
insects. It's stable on storage, easy-to-use. 


FOR COMPLETE INFORMATION AND PRICES 
on WHITSYN, AQUATRACIN and KEMITRACIN, write to 
Whitmoyer Laboratories, Inc., Bex F-54, Myerstown, Penna. 


— 
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We are Planning 


an Unusual Issue 


on FEEDSTUFFS' 
25th Birthday 
ww 


Next May 


HARVEY E. YANTIS 


Editor 


To celebrate Feedstuffs’ 25th year, we will publish May 21 an 
issue of unusual interest, containing editorial features de- 
signed to be of permanent value to the feed industry. One of 
these will be a special section — “A Progress Report to the 
American Feeder’ — which will chart the contribution of for- 
mula feeds to the development of U.S. Agriculture. We hope 
this document will fill an existing 
need in telling the story of the impor- 
tance of the feed industry to everyone 
| in agriculture, government and other 
= business. Watch for this and the other 
special features of Feedstuffs’ May 21 
issue. You will want to preserve them. 


This concise “Progress 
Report” section will point 

out to feeders, to govern- 
ment, to teachers and students, 
and to others the vital part 
played by the formula feed in- 
dustry in the development of a 
more efficient and profitable agri- F EK, j 
culture. It will be suitable and DS FFS 
available for widespread distri- 
bution by the feed manufactur- 
ers. Ask us about it. 


250! Wayzata Blvd., Minneapolis 5, Minn. 
BRANCH OFFICES: New York, Chicago, Kansas City 
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to 1 may, therefore, be a satisfac- 
tory mix for this type of product. 
Private-brand business, of course, 
creates special promotional problems. 
A manufacturer who limits output to 
private brands will typically do no 
advertising at all, although the dis- 
tributor may induce him to do some 
advertising for the private brand. 


Ohanges in the Promotional Mix 

In some instances, a company may 
work out a mix which appears to be 
satisfactory, and it may remain rela- 
tively unchanged for a long period. 
Generally, however, competitive pres- 
sures force manufacturers to re-ex- 
amine the mix periodically and make 
changes dictated by market needs. 

In the grocery products field, for 
example, advertising and sales pro- 
motion costs are increasing relative 
to persona! selling costs. Selling costs 
are based on the necessary calls on 


selected customers. After this satura- 
tion point has been reached, selling 
costs will not increase further, and 
relation to sales volume may actually 


decrease. The need for advertising 
and sales promotion grows, however, 
with the entrance of new brands ane 
lines into the market. Attempts to in- 
fluence choice by the use of premiums 
appealing to women and children and 


LTOoOre. 
FOR POULTRY 
Hilltop Laboratories Waser 


| the extensive use of a wide range of 


advertising media indicate the need 
to keep brand names prominently 
before the buying public. As brand 
competition becomes more intense in 
this field, manufacturers are forced 
to find new and more effective ways 
of presenting their advertising mes- 
sage and to spend more money rela- 
tive to sales to do it. 

In another very competitive prod- 
uct field, malt beverages, total pro- 
motional costs per barrel are increas- 
ing as manufacturers of national 
brands compete among themselves in 
an attempt to get a larger share of 
markets which have been dominated 
by regional brands. Advertising costs 
per barrel which in 1953 were about 
$1.40, on the average, are now clos- 
er to $1.50. In addition, expenses for 
personal selling are also increasing 
because of the need to maintain good 
working relations with establishments 
serving these products. 

Some manufacturers of industrial 
equipment feel that their advertis- 
ing has been excessive, and in cer- 
tain cases steps have been taken to 
cut it. These decisions are not made 
on the basis of definite evidence of 
advertising results but in the belief 
that advertising costs seem to be too 
high. 

One factor in the mix which is dif- 
ficult to evaluate is the qualitative 
aspect of the several mix compon- 
ents. One large company had a prod- 
uct which had been unprofitable for 
a long period of time. Increased ex- 
penditures for advertising seemed 
not to make much difference in sales. 
It was, therefore, decided to reduce 


PERFORMANCE 
PRE- MIXES 


ot? 


Distributed in lowa by 


V. A. MAGNUSON 


SALES COMPANY 


804 10th Street West Des Moines, lowe 
Des Moines 9-7897 


NO 


A MOLASSES BLENDER 
THAT HANDLES ALL MATERIAL 
AS FAST AS YOU CAN BAG IT! 


Patents Applied For 


FORCED 
FEED 


MOLASSES BLENDER 


This forced feeding of materials into the 
blending cylinder lets you handle hay 
end other light, bulky moteriols ato 
considerably faster rate without requir- 
ing increased horsepower. Assures a 
steady, continuous flow into and out of 
the blender without bridging or choking. 
Permits you to apply moloses, in ony 
proportion that con be absorbed, with 
completely uniform, thorough penetre- 
tion without balling or lumping. 


A FORDS Forced Feed Blender gives you solid, heavy-duty truction, 
control grouping ... is outstanding for efficient, economical 


“VOR” 
1088 
of Chember 


> 


operation... and is adapt- 


able to aimost any equip orrang 


NATIONWIDE SALES AND SERVICE ON FORDS’ HAMMERMILLS, 


MOLASSES 


VERTICAL MIXERS, COUN 
PNEUMATIC GRAINVAYORS, PORTABLE PROCESSING 


Write for Literature and Name of Neorest Distributor 


MYERS-SHERMAN COMPANY 


1501 S. ILLINOIS STREET 


STREATOR, ILLINOIS 


TOTAL SUGARS 
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Free flowing under all conditions. 


Eliminates al! undesirable characteristics 

of liquid molasses, i.e., no sticky mess in 
summer, no heating in winter, no heavy 

drums—no special handling required 


Remember the high total sugars is the 
equivalent of approximate 80% liquid 
molasses. This helps maintain high 

quality feeds. 


Have you considered that high sugars, low 
moisture, low fibre, high palatability and 
12% protein level makes this a reasonably 
priced supplement? 


ion 


This scientifically balanced supplement is made 
from CORN SUGAR MOLASSES (Hydrol) CORN 
OIL MEAL and CORN GLUTEN MEAL. 


BUY DEX-MO-LASS Now 


CLINTON FOODS INC. 


confirm FrEepsturFs leadership* 


ZN 


GET THE DETAILS: This is but one of the read- 


ership preference facts confirmed by an indepen- 
dent comprehensive study of businesspapers serv- 
ing the feed industry. Additional detailed informa- 
tion is available. Write—wire—phone the Feed- 


stuffs’ office nearest you. 


FEEDSTUFFS 


250! Wayzata Blivd., Minneapolis 5, Minn. 
BRANCH OFFICES: New York, Chicago, Kansas City, Toronto 


xx Feed industry readers 
located in regions served by 
a competing regional publica- 
tion show an overwhelming 
reader preference for Feed- 
stuffs over competing publica- 
tions, including the regional 


magazine. 
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COMPLETELY. 


NEW | it 


Whether building 
an individual plant 
or combination all- 
in-one compact 
unit, you'll benefit 
from Ibberson’s ex- 
perience in build- 
ing and remodeling 
Peed and Seed 
Plants, and Eleva- 


years. 
Klemme Co-op. Grain Co 


Kiemme, 


IBBERSON € 


Minneapetis, Mint 


the advertising substantially in an 
attempt to cut promotional costs and 
the product on a profitable 
basis. This was done, and sales of 
the product increased. The answer 
to this apparent paradox is that the 
agency devised a better campaign 
than had been used when the budget 
was substantially larger. A smaller 
amount of advertising was more ef- 
fective simply because of better ideas 
Differences in Mix Among Products 
and Product Lines 
Manufacturers with several prod- 


place 


uct lines are not likely to use the 
same mix for every line. However, 
some do so purposely, and others 


have no satisfactory way of allocat- 
ing promotional costs to individual 
lines 

The milling companies, as a case in 
point, have quite different personal 
sales-to-advertising cost ratios for 
their grocery products, bakery flour 
and feed lines. Advertising costs for 
bakery flour are very small, while 
advertising and sales promotion costs 


1954 Total: 


1951 


Yes, nfz sets another production record in 1954. 


Over 300,000,000 birds were fed nfz-medicated 
feeds during the past year. That's an increase of 120 
million over the previous year. 

But, that’s not all of the story. America’s finest 
coccidiostat is making friends at a record rate. In 
1953, 390 feed manufacturers changed to nfz. In 
1954, a total of 458 feed manufacturers changed to 
nfz as their coccidiostat. There must be a reason 
why—write and ask us about the 10 advantages with 
nfz. Feed Products Division, Dr. Hess & Clark, 
Inc., Ashland, Ohio. 


1950 1951 
3 million birds 21 million birds 
were fed... 


were fed... niz 


310 Million Birds 


1954 increase: 120 million 
1953 increase: 108 million 
1952 increase: 61 million 


increase: 18 million 


for family flour and packaged grocery 
products are substantially in excess 
of personal selling costs for these 
products. Furthermore, in relation to 
sales volume, personal selling costs 
for bakery flour are likely to be no 
more than one-fifth as large as the 
selling costs for grocery products. 
Personal selling costs for feed are 
larger than the advertising costs and 
will run 50 to 100% above the ad- 
vertising expenditures. 

The markets for packaged grocery 
products and flour are very broad. 
These brands must be brought to the 
attention of prospective customers 
prominently and frequently. Adver- 
tising is the most efficient way to 
reach this national family market. 
Bakery flour, on the other hand, is 
sold to a limited number of buyers 
who have special technical require- 
ments and who are primarily inter- 
ested in price and quality rather than 
brand name. Advertising can do lit- 
tle to advance sales in this market. 
Feed, likewise, requires intensive per- 
sonal selling, although brand pref- 
erences can be established among 
consumers through advertising. Con- 
sequently, the promotion ratio for 
feed lies between the ratios for 
grocery products and bakery flour. 

As another illustration, a seed dis- 
tributor has quite different mixes for 
the several items in the line. Products 
such as farm seed and garden seed, 
which are sold in bulk, have a per- 
sonal sales-to-advertising cost ratio 
of about 3 to 1. On the other hand, 
products which are sold primarily to 
the ultimate consumer, such as lawn 
seed, have a mix which is the re- 


verse. In this instance, advertising 
will be 3 or 4 times the personal-sell- 
ing cost. 


In general, sales promotion costs 


Branded premixes of superior 
quality. Write for information. 


HOLT PRODUCTS CO. 
Box $40, Milwaukee 1, Wis. 


NELLIS 


FEED COMPANY 
Brokers 
of Feed Ingredients 


255 Board of Trade Bldg.) 
WAbash 2-7322 Chicago 4, Til. i} 
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Master Mix Dealers are ready \ 
the big push hog 
...are YOU? 


Yes, Master Mix Dealers are primed and ready for the Big Sales Push 
on Hog Feeds! Ready with powerful new sales tools . . . a complete program 
of effective advertising and “point-of-purchase” material to reach every 
feeder in their areas. 


“Hog Happy on the Master Plan,” a striking new and different adver- 
tising program, starts the ball rolling with 2-color insertions in leading state 
and national farm publications. Master Mix Dealers follow through to their 
own prospects with the biggest, most colorful and varied merchandising 
plan ever ... new direct mail pieces . . . easy to read PICTURE BOOKS 
and new cooperative ads for local newspapers which bring feeders to the 
mill. Point-of-purchase motion displays and posters make sales easy . . . 
help Master Mix Dealers get more of the feeder’s business while he is in the 
mill. Animated sound and color films are ready now to help stage sales 
clinching feeder meetings that will be the talk of the town. 


This close “tie-in” of Master Mix national advertising with each 
and every Master Mix Dealer is just the start of the Big Sales Push 
on Hog Feeds... ASTART TOWARDS GREATER PROFITS FOR 
EVERY MASTER MIX DEALER! More proof why MFM* is becom- 
ing known the nation over as... 


*McMillen Feed Mills MFM Master Feed Merchandisers 


This Promotion Can Be Yours « WRITE TODAY 


McMILLEN FEED MILLS, Fort Wayne, Indiana 
Tell me more about the profitable Master Feed Merchandising 


Plans for 1955, and how | can become a Master Mix Dealer. 


NAME 


ADDRESS 


CITY STATE 
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MAGNETS 


FOR EVERY 


PURPOSE 
Thirty Day Free Trial ... No Down Payment 


Save 20% to 40%—UNCONDITIONALLY GUARANTEED 


Collet = METAL KATCHER CO, INC. nx 


CHEROKEE STATION, LOUISVILLE, KY. 


“SERVING THE FEED INDUSTRY SINCE 1905” 


tend to be higher on high-gross mar- 


degree of product differentiation. It 


| gin line than on low-gross margin | carries a higher margin than other 
lines. Several firms indicated that products and can absorb a higher 


they calculate back from the selling 
price in order to see how much they 
can “afford” to spend for promotion 
They have more leeway in the high- 
gross margin lines and, consequently 
feel that they can spend more. This 
appears to be a fairly common pro- 
cedure, even though expenditures are 
made in terms of the margin avail- 
able rather than in accordance with 
the need for promotion, or any evi- 
dence of the results of promotion. 

As a case in point, advertising ex- 
penditures for women’s apparel may 
range from 1% to 5% of sales. The 
highest percentages will be applied 
to items which have high gross mar 
gins and are less affected by price 
competition. One firm in this field, 
however, indicated that the same per- 
centage is spent for all of its lines 
because it is felt that all should 
have about the same advertising sup- 
port 

The seed distributor mentioned 
above, has a promotional ratio for a 
hybrid-seed line which is 3 or 4 times 
the total percentage spent on bulk 


percentage of selling expense since 
apparently a relatively high price 
does not materially reduce unit sales 


Key Lines 


Firms with many items in the line 
tend to advertise the key lines and 
not the others. The lesser brands 
thus ride along on the demand de- 
veloped for the major products. This 
is done in paint and some other lines 
of home furnishings. In the case of 
one major Twin Cities company, this 
policy has resulted in loading a heavy 
advertising charge on the company’s 
leading product. This puts a definite 
limit on the amount of advertising 
which can be done for this particular 
line. Actually, part of this advertis- 
ing has an institutional effect, and 
the other lines benefit but bear no 


| charge. If advertising costs were al- 


located in part to other lines, more 
could be spent on the major line 
since its sales are subject to further 
growth. 

All company advertising tends to 
be institutional to some degree, and 
it is not always desirable to attempt 


Theo W.Martin & Son 


farm seed. In this case, the hybria 


Jobbers 


brokers Phone: Atwood S811, 1461 Peachtree Bidg., Atianta, (a 


FEEDS and FEEDING, 2!st Edition 
By Frank B. Morrison 
Part I—Fundamentals of Animal Nutrition 


Designed for introductory courses in livestock. In this second edition all statistics 


breeding 
and @isease and parasite control of livestock are %6 00 
Comprehensive, yet elementary . 


DAIRY CATTLE FEEDING and MANAGEMENT, 4th 
Edition 
By H. O. Henderson and Paul M. Reaves 


Based on the original work by Carl W. Larson and Fred 5. Puteey. b* mnded 
10%, the Fourth Edition adds new chapters on minerals and vitemins, an mach 
recent material on hay-crop silage, grass land farming, dairy cettic health pro 
grams, and digestion in the ramen and milk secretion. Designed for ase $4 50 
profitably by the student and the practicing dairyman. 


DAIRY CATTLE—Selection, Feeding and Management, 
4th Edition (1955) 


W. W. Yapp and W. B. Nevens, Agricultural Experiment 

Station, University of Illinois. 

Part Selection and Breeding; Pert -~Feeding; Part 4 
6—Financial Aapects; Part 6—Milk Seoretion; Care ant Mer 
chandising; Part 7—Froducing Reoughages; Part §—lroviding Geed Buildings; 

o—The Future of Dairying. A recognised text of creat veluc $4 75 

engaged in dairying, eapecially to students 


have been brought up to date and the most recent findings in feeding 


line is heavily advertised and is a | to allocate the costs to individual 
specialty product with a substantial ' lines, particularly since the 


PRINCIPLES OF FEEDING FARM ANIMALS (1949) 
By Sleeter Bull, M.S., and W. E. Carroll, Ph.D 


4 text for elementary courses in animal feeding and valuable to the farmer who 
has not had a technical education in agriculture. Separate chapters on $3 50 


many available farm feeds, Well indexed. 400 pages, cloth bound 


SCIENTIFIC FEEDING OF CHICKENS— 


By Dr. H. W. Titus 
4 small bet absolutely authentic and concise treatment of vital information for 
feeders and feed manufacturers. 43 formulas for diets and mashes, vitamin con- 
tent of over 60 feedstuffs; what feedstuffs are best, deficiency diseases; $ 
also relationship between feed consumption and egg production....... 2.80 


SWINE PRODUCTION— 


“| Part Il—Feedingstuffs By W. E. Carroll and J. L. Krider 
a Part I1—Feeding Farm Animals A guide to organization, establishment, management, feeding and . 
An accepted manual of feeds and feeding since the $7 00 marketing operations in raising of hogs, 498 pages, 65 illustrations... .. 6.00 
first edition in 1900 . 
ANIMAL NUTRITION, 3rd Edition POULTRY NUTRITION, Fourth Edition Revised and 
i. By Leonard A. Maynard Enlarged 
it covers the standard, constantly ont ame By Ww Ray Ewing 
the newly discovered facts about how certain acids, minerals, vitamins, 1.500 133 Mastratt for teed fac 
help t int healthier, re productive animals + . pages ustrations, practical, factual information for manufac 
4th Edition 
Gear SANTEE, POULTRY HUSBANDRY, Third Edition 
By Roscoe R. Snapp 
Covers breeding, feeds, feeding, economic trends, equipment, etc. Includes « report y orley A. Ju 
of hundreds of feeding experiments, Has a special chapter on sterility by Dr 526 pages, 254 iustrations, covers all aspects of the poultry business, from plan 
Harry Hardenbrooks, Jr., assistant professor of veterinary 56 50 ning and building poultry plant to preparing poultry products for market. Breed 
medicine, University of Iilinols. 641 pages ° ing techniques, feeding procedures, disease control, incubation : $ 
ING SWINE it is an “encyclopedia” of poultry raising ote : 6.50 
RAIS we POULTRY PRODUCTION— 
By George P. Deyoe By Leslie E, Card. PhD 
7 A practical swine raiser's handbook, Stock selection, record keeping, feeding, care y Lesiie £. ard, LL. 
: and handling, marketing techniques and preparing pork for home $4 75 Kighth Edition, 416 pages, 216 illustrations and four plates. Deals with broiler 
use, 47 pages, 201 illustrations, 40 tables . production, fleck management and marketing, breeding and $ 
KMAN'S HANDBOOK ( 1955) selection, nutrition, disease control, etc. ............... 5.00 
THE STOC KEEPING CHICKENS IN CAGES, Third Edition 
Dr. M. E. Ensminger By Roland C. Hert nat 
Dr, is Chairman of Department of Animal Huasbendry, State College y n artman, £ditor, Pacific Poultryman 
; of Washington, and consultant to the Nucleonics Dept. of General Pleetric Co, Deals with practices for keeping chickens in individual single deck laying cages 
N Contains nineteen sections and in its scope is the equivalent of a doren books on in areas having « relatively mild climate. Based on methods used eaccnesfulle 
all phases of livestock breeding, feeding, management and ‘g 50 in California and now being adopted largely s ’ 
marketing, Indexed for ready reference . im southern states 3.50 
RAISING LIVESTOCK— SUCCESSFUL POULTRY MANAGEMENT, 2nd Edition 
By Walter H. Peters and G. P. Deyoe By Morley A. Jull 
This hook provides the owner, manager or caretaker of farm or ranch with easily 147 pages, 188 illustrations, based on practical experience, brings practical helps 
; found, specific suggestions for solving probleme confronted in predacing handling for choosing breeds, increasing broiler and exe production, bailding range 
i and managing livestock. including preparing for market, selecting, feeding, hous shelters, estimating egg output, buying feed, 35 00 
ing, breediff® and marketing influences. It tells of Jobe to $5 75 candiing eggs, ete 
fon nd exactiy how to do them, 519 pages, 140 . 
ona RAISING TURKEYS, DUCKS, GEESE and GAME BIRDS 
LIVESTOCK PRODUCTION, New 2nd Edition (1954 ee ae 
By Walter H. Peters and Robert H. Grummer 4 guide to the raiser of specialized poultry. Based on forty years’ experience in 
fh the feld. A doliar-wise help in all aspects of this business. 


*6.00 


467 peges, illustrations 


THE FEED MIXERS HANDBOOK (1/95! ) 


By Ross M. Sherwood 


A text for feed mixers with special reference to the nutritional aspects of feed 
formulation. A practical handbook for practical men. $3 00 
. > 


190 pages, cloth bound , 
THE NORTHWESTERN MILLER ALMANACK, |955 


Annual statistical compilation, giving information about milling, grain, forcign 
markets, baking, materials and production. A standard $2 00 


guide for over forty years. 144 pages 


No C. O. D.’s 
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SHENANDOAH VALLEY GROUP — 
newly-formed Feed Sales Improvement Assn., an associ- 
ation for furthering the broiler, turkey and livestock in- 
dustries of the Shenandoah Valley area are shown here. 
Seated, left to right: Thurston J. Pfoutz, Allied Mills, 
Inc.; Don Whitmore, Fox Co.; George T. Wallace, III, 
Lindsey-Robinson & Co., Inc., secretary-treasurer; R. B. 
Myers, Whitmoyer Laboratories, Inc., president; Russell 
N. Coffman, Maritime Milling Co., vice president; Max 
B. Wine, publicity director. Standing, left to right: George 


Roberts, Southern States Cooperative; Homer Quonn, 
Radio Station WSVA; Ronald 8S. Kaetzel, Maritime Mill- 
ing Co.; Paul Bollinger; Lyle Armentrout, Detrick-Gam- 
bill Co.; R. P. Henderson, Consolidated Products Co.; 
Robert Day, Maritime Milling Co.; 8. Mason Carbaugh, 
Quaker Oats Co.; John Gardner, Wampler Feed & Seed 
Co., Inc.; M, B. Wine, Stock-Gro, Inc.; Samuel Flagg, 
Tioga Mills; W. A. Butler, W. A. Butler Oo.; Charles 
Somers, Ubiko Milling Co.; Tom Wrathall, grain broker. 
The group plans to work closely with feeders. 


Members of the 


dures available for allocating costs 
are far from precise. In the indus- 
trial field, much of the advertising 
is frankly institutional, and often no 
attempt is made to promote individu- 
al products. Industrial companies de- 
velop a reputation for service and 


ATED Dry YEAST 


FOR FCUK FOOTED ANIMALS 


| product 
| may facilitate obtaining leads, how- 


FIRST IN 


Hudson 
MULTIWALLS 


THE FIELD! 


Hudson 
Pulp & Paper Corp. 
477 Madison Ave. 


New York 22, N. Y. 
BEST 


Deliver the Goods 


Instead of trying to protect 
vitamin E that may be lacking in 
the first place, it's sounder 
economics just to add some 


Vitamin E 
FEED SUPPLEMENT 


Information and prices from 
Distillation Products Industries, 
Rochester 3, N.Y. 


Distillation Products Industries 


is a division of 


Eastman Kodak Company 


performance. Advertising 
ever, which are then used by sales- 
men. 

The promotional mix for industrial 
products varies widely within the 
same firm. Selling costs are typically 
high in relation to advertising, but 
the ratio may be as high as 7 to 1 
in some cases and as low as 2 to 1 in 
others. Industrial selling costs vary 
with the type of customer, the 
amount of service needed, the size of 
the order, and the selling methods 
used. A number of industrial com- 
panies indicated that they sell almost 
their entire output of one or more 
lines to one buyer. This situation 
typically results in low selling costs 
relative to sales. 

The development of a satisfactory 
sales-promotion mix by an individu- 
al company requires continuous study 
of the market and the competitive 
situation in it. The optimum mix 
probably is seldom attained, but com- 
panies must continue to experiment 
with the several methods of sales 
promotion and to use them in various 
combinations in order to make their 
sales efforts more effective. In many 
product fields, selling costs are being 
forced upward by competitive pres- 
sures. The individual firm has no 
choice but to attempt to find the 
promotional mix which seems to give 
the best results. 


‘Like many terms, sales promotion does 
not have a standardized meaning. It te 
sometimes used to include certain forms of 
promotion which, strictly speaking, are not 
within the fields of either advertising or 
personal selling but supplement them and 
make them more effective. Retailers fre- 
quentiy use it to cover their special sales 
or other promotional activities. In this 
study the term refers to al! selling meth- 
ods used by a company. Thus it includes 
personai selling, advertising, and the other 
forma which selling activities may take 

°A similar concept, “marketing mix,” has 
been developed and used by Professor Neil 
H. Borden of the Graduate School of Busi 
ness Administration of Harvard University 
who has done some of the pioneering work 
in this field 

*Personal interviews were conducted with 
38 manufacturers who have their headquar- 
tere in the Twin Cities (Minneapolis and 
st Paul) Most of these companies are 
leading firme in their fields, and the large 
majority sell in the national market. They 
represent a cross section of industry rang 
ing from food and soft-goods lines to con- 
summers’ durables and industrial producta. 
Among the lines covered were grain-mill 
products, malt beverages, women's apparel, 
home furnishings and equipment, paper 
products, building materials, paint, and sev- 
eral types of machinery and industrial 
equipment. A varied group of consumer 
specialty products was also included. 


BOX 2654 


— This Sign of PROMPT SERVICE 


Means more than just quick shipment from our Memphis 
warehouse stocks of leading vitamins, antibiotics, growth 
factors and minerals. It means Personal Service, too, in 
helping with formulation, registration and in other ways 
when our customers need it. Call us. 


MEMPHIS, TENN. 


TELEPHONE &-6411 


| moyer 


&, 


Feed Sales Association 
New Industry Group 


HARRISONBURG, VA. — Regular 
meetings of the newly-organized Feed 
Sales Improvement Assn. are now be- 
ing held, with R. B. Myers, Whit 
Laboratories, Inec., Harrison- 
burg, Va., serving as president of the 
group 

Other officers of the association 
are: Russell N. Coffman, Maritime 
Milling Co.; George T. Wallace III, 
Lindsey-Robinson & Co., Inc., secre- 
tary-treasurer, and Max Wine, Stock 
Gro, Inc., publicity director. Mr. Coff- 
man is from Woodstock, Va., and Mr 
Wallace and Mr. Wine from Harrison- 
burg 

The association is composed of serv- 
icemen and salesmen associated with 
the broiler, turkey and livestock in- 
dustries in the Shenandoah Valley 
area and supports present groups, 
producers and dealers connected 
with these industries. Its plan is 
to work for the betterment of the 
broiler, turkey and livestock indus- 
tries and to study and attempt to 
solve problems connected with them. 
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Higher Seed Prices, 


Smaller Supplies Due 


To Cut Retail Sales 


WASHINGTON~—-Higher prices for 
most seeds, together with smaller 
supplies than a year earlier, are ex 
pected to decrease retail sales this 
year, according to the Farm Cost 
Situation, a U.S. Department of Agri 
culture publication 

Nevertheless, there is a greater po 
tential demand for this year 
than last, the publication states 

Thousands of acres of legumes and 


seeds 


grasses will have to be sown this 
spring or next fall because of the 
drought in the summer and fall of 


1954. Furthermore, many acres which 
normally would be planted to such 
crops as wheat and corn, now in sur- 
plus supply, are expected to be sown 
to hay and pasture crops for live- 
stock, Because of the below-average 
supplies of legume and grass seeds 
and the strong potential demand, 
farmers should not delay the pur- 
chase of seeds needed for spring 
planting, the publication continues 

Retail prices of seeds have in- 
creased sharply since last spring. The 
index of prices paid by farmers for 
seeds was 12% higher in mid-Feb- 
ruary than it was a year earlier, 

Prices of many grass and legume 
seeds are a third to a half higher 
than a year ago, and nearly all are 
higher than last fall 

The supply (1954 production plus 
carryover) of 18 seeds for sowing in 
the 1954-55 season and for which pro- 
duction estimates were made was 699 
million pounds, 7% less than in the 
preceding year and 2% below the 
1943-52 average. Imports of these 
seeds July 1, 1954-January 31, 1955, 
totaled 27 million pounds, a fourth 
less than for the same period a year 
earlier and a fifth less than the aver- 
age for the previous 5 years 


80,000-BU. ADDITION 


LOHRVILLE, IOWA-—The Mill & 
Elevator Service Co., Des Moines, 
has begun work on an 80,000-bu, an- 
nex for the Rinard Farmers Elevator 
Co. here. Work is expected to be 
completed by July 15. 


Distributed in Arkansas, 


Porn Worth, Texas 


3417 Dryden Road 
Telephone: 


P.O, Box 9008, East Ridge Station 


Heywoop & Rass, INC. 


JOBBERS © BROKERS © CARRIERS 
GRAIN & FEED INGREDIENTS 


Serving the Entine Southwest 
CHATTANOOGA, TENNESSEE 


3923 Ringgold Roed 


Phone 9-4347 TWx CT 7048 


"WOW’ — what a jolt 


The Tech Twins will make 
When their mission's explained. 


Let's moke it a date. 


TOOK ON 


| Bolo 
| 
‘ Oklahoma and Texas by 
Ray Ewing | The Tommy Thompson Co. 
| 
"XK )) 


Climbing sales prove the popu- 
larity of the poultry shell that’s 
“Aged in the waters of Mobile 
Bay.” It’s 100% Pure Reef 


Oyster Shell—a soft, digestible 
calcium f 


YOU CAN GUARANTEE 
EGGSHELL BRAND 
WITH CONFIDENCE 
AND WE'LL BACK 

YOU UP! 


“Lotta Dozen” 


HOW TO 
breed — feed — 
manage — care for — 
— judge — and market 


LIVESTOCK successfully 


Here is a thorough coverage of the 
most effective methods used in pro- 
ducing beef and dairy cattle, swine, 
sheep, goats, horses and mules. Live- 
stock producers, County Agricultural 
Agents, and others concerned with 


cise descriptions of 
breeds of farm animals, (2) the speci- 


the important 
fie pointers on improving them, (3) 
the factual notes on their adaptations 
to production, (4) the all-round in- 
formation for the solution of every- 
day problems, and (5) the practical 
sast practices in animal husbandry guidance in all matters essential to 
will value this book for (1) its con- successful livestock production 


Just Published 


LIVESTOCK PRODUCTION 


WALTER H. PETERS. Formerly Chief, 


Partial List’ of Contents Division of Animal and Poultry Husbandry, 
Improvemest of Animals University of Minnesota, and ROBERT H. 
t rough Breed a Associate Professor of Animal 
Progress usbandry, University of Wisconsin 
Tae Seep ane canned 2nd Ed., 416 pp., 6x9, 101 illus., $6.00 
The ting. the A McGraw-Hill Publication 
in the Agricultural Sciences 


This eathoritative manual reviews the 
that hee been made in the several major 
livesteck production, citing the importance of animales 


Juaging 
Products end Adaptations of 


helde of 


Cattle and the products secured from them. It treats the 
reeding Beef progress in animal improvement through breeding 
Feeding Beet of deals with animal feeding, and covers management 
Management and Care and care particularly with reference to disease con 
Beef Cattle trol. Discusses development of the American livestock 
Judging Beef Cattle marketing and meat distribution system and presents 
Market Classes and Grades of the factors influencing selection of the livestock enter- 
prise best suited to different regions and different 


and uses of 


uded 


types of farma. The origin, developmer 

the art of judging livestock ie also tne! 
The production of impertant kinds of 

ie treated in successive sections. The p 


Oattle 

Preducts and Adaptations of 
Dairy Oattle 

Breeding Dairy Oattie livestock 

ducts and 


~ Care of adaptations of the respective animale are discussed 

Deiry Cattle Chapters on breeding. including materia mn origin 
Judging Dairy and characteristics of the leading breeds follow 
ee plus the same detailed Succeeding information on feeding and disease and 


perasite control is particularly practical. The 
on market classifications, greding, and marketing 
fe of real dollars-and-cents value im establishing the 
commercial worth of livestock 


In the Second Edition . . . 


Some of the more recently develeped 
livestock are discussed. and photegraphe 
current livestock type and conformation. Besides re- 
flecting present statietion! data, a discussion of woo! 
has been added along with moders Sndings tim the 
feeding, breeding, and (disease and parasite control of 
Uvestook. 


Mall order vo: 
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Table I—Infiuence of Stilbestrol in Two Cattle Wintering Rations—lIowa 
Agricultural Experiment Station 


Experiment 1* 


Experiment 2*-—— 


Basal + 5 me Basal + 5 me 


Wintering rations 1963-54— Basa! stilbestrol Basa! stilbestro! 
Number of steers .. » 4 5 § 
Days on ex ment .. 127 127 127 127 
Average initial weight, Ib 664 654 661 670 
AY we nal weight, Ib 801 813 14 838 
AY gain, Ib 1.15 1.2 1.20 1.33 
AY y rations 

Milage, It 48.8 48.7 ‘ 26.0 
Brome-alfaifa hay, Ib 6.2 
Ground ear corn, Ib oe 2.4 2.7 2 1.4 
Supplement and minerals, ib 1.2 2.3 
Tot feed per 100 Ib. gain, It 1,731 1,608 1,518 1,323 
Feed cost per ib. gain 21.6¢ ‘ 17.6¢ 14.3¢ 
*Graes silage was fed in Experiment 1 and corneta 7 in Exper ent 


Table Il—COattle Results on Pasture Following Stilbestrol Withdrawal From 
Ration—Iowa Agricultural Experiment Station 


Experiment 
Pasture periment 1964 (same Plus atiibestr ria tilbesatrol 
groupe as fed previous winter) Basal previous wint Basa re ou nter 

Nur ber f at 
Day ment 175 1s 
A age weight, Ib 821 
Averag eight, ib 1,164 
Average daily gain, Ib 1.91 ’ 1.99 19 
Averag ; tion on pasture 

Supplement, Ib 0.4 0 

Br hay 0.5 

Br falfa pasture 

Tot ther than pasture 12.1 I 312.4 if 

8) t arket, % 4.0 | i 

Dre percentage 61.9 61 

Carca grade (U.8. Gov't)* 1.7 | 

*Government grade computed on basis of prime plus 9 prime 8, prime nus 7 hoice 
plus 6, choice 6, choice minus 4, good plus 3, good rood nus 1 ! 


FEED RESEARCH 


(Continued from page 16) 


tro] from the ration after feeding it 
for as long as 127 days will have no 
detrimental effects on the subsequent 
performance of the animals. How- 
ever, it should be kept in mind that 
the data presented in this report 
represents only a small number of 
animals and there might possibly be 
some question as to whether the 
growth response of the steers during 
the summer period should be attrib- 
uted to the rations fed during the 
winter or to those fed during the 
summer. At any rate, it would be 
wise to heed the statement made by 
the experienced Iowa researchers 


= 


Young pigs will consume approxi- 
mately 60 pounds of pig starter 
the first eight weeks, then they 
may be changed to the regular 
Life Guard Pig and Sow ration, 
which is a complete ration, or to 
Life Guard Hog Supplement and 
Corn, Remember Life Guard Pig 
Starter is fortified with minerals 
and vitamins, and the wonder 
drugs you have heard so much 


THE 


— 


that these results be considered as 
preliminary in nature at this time 

There is no doubt that more re- 
search is needed on all the various 
phases of stilbestrol feeding; 
ever, research with beef cattle moves 
rather slowly and some will be 
required to develop the needed infor- 
mation and to gain experience in 
feeding stilbestrol. 


how- 


time 


for 
Vitamin 
GP. sve 


for Dry 
Vitamin 
Supplements 


PIG STARTER 
ome 


lust what erdere: 
fore tt of runts 
mor 


about called Antibiotics. So, give 
your pigs that extra push with Life 
Guard Pig Starter Pellets. Buy 
your supply today. 


Ask for your 
FREE COPY 

of circular “Just 
What the Doctor 
ordered’'—contains 
complete feeding 
instructions. 


UBIKO MILLING COMPANY 


Box 455, Cincinnati 17, Ohio 


pig starter pellets 
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Lindsey-Robinson Co. 
Appoints L. A. Robbins 


ROANOKE, VA.—L. A. Robbins, 
Dallas, Texas, has accepted the posi- 
tion of finance manager of Lindsey- 
Robinson & Co.’s Fair-Acre division, 
president C. Grattan Lindsey, Jr., 
has announced. 

Mr. Robbins’ duties will involve 
the supervision of financial relations 
with the company’s franchise Fair- 
Acre dealers in seven states, and 
will include experienced counsel on 
dealer fiscal management and credit 
as well as dealer obligations to the 
feed manufacturer. The company 
stated that a finance department was 
added as part of a sales expansion 
program made possible by the re- 
cent completion of a mill re-equip- 
ment program. 

He was general credit manager of 
Burrus Feed Mills of Dallas for sev- 
en years, and is a past president of 
the Texas Feed Manufacturers Credit 
Men's Assn. He is a member of the 
National Association of Credit Men 
and the Texas-Oklahoma Flour Mill- 
ers Credit Men’s Assn. 

After leaving military service, Mr. 
Robbins was employed by the US. 
Department of State, auditing the 
various offices of the Foreign Liquid- 
ation Commissioner in Washington, 
Cairo, Rome, Paris, Shanghai, Tokyo, 
Manila, Okinawa, Guam and other 
areas, 


Pest Damaging Alfalfa 
In Southwestern Areas 


WASHINGTON—The yellow clover 
aphid is damaging alfalfa in south 
central Oklahoma and parts of Texas 
and Arizona, the U.S. Department 
of Agriculture reported this week. 
This pest seriously damaged alfalfa 
for the first time last year, in New 
Mexico, Arizona, Nevada and Cali- 
fornia. Prior to 1954 this aphid, 
though found extensively on US. 
clover, had caused little economic 
damage. 

Some alfalfa fields in Oklahoma 
have already been severely damaged 
this spring, according to the latest 
issue of USDA's cooperative eco- 
nomic insect report. The pest is build- 
ing up rapidly in many alfalfa and 
clover-growing areas of Texas. North 
central Texas alfalfa is heavily in- 
fested. In southern Arizona, the in- 
sects are on the increase on alfalfa. 

New Mexico, the state hardest hit 
by the pest in 1954, suffered an esti- 
mated $4 million in loss in alfalfa 
production last year. Losses in Ari- 
zona in 1954 were estimated at $500,- 
000 and in California at $337,900. 

Alfalfa from infested fields is of 


4§ Corn and Seed Oats 


SEED Co. 


Gree 


Growers 


reduced quality. Where much honey- 
dew is present, USDA said, it is im- 
possible to dehydrate the crop and it 
is difficult to cut and bale it. The 
aphids defoliate lower plant parts and 
deposit honeydew in which sooty 
molds often thrive. Crowns blackened 
by the aphids show up after cutting. 
USDA said satisfactory control 
measures have not yet been recom- 
mended generally. Insecticides that 
control other aphids, such as para- 
thion and malathion, have been ef- 
fective against the yellow clover 
aphid but repeated applications are 
necessary to prevent reinfestation. 


FEED MAN DIES 

TROY, N. Y.— Edward J. Foley, 
Democratic mayor of Watervliet, 
N.Y., from 1915 to 1917, died in a 
hospital here. He was 85 years old. 
Mr. Foley had operated a feed com- 
pany here for almost 50 years before 
his retirement in 1947. 


Buriop or Veneer 


Poultrymen who try Premier keep 
buying it, because Premier is the BIG 
value litter that absorbs up to 20 times 
its own weight in moisture—/oar 
times as much as other material. 

It saves time, money and chicks. Sell 
Premier—from world-wide resources. 
Write for dealer helps and full details. 


Premier Peat Moss Corp., 535 Filth Ave., New York 17, 6. Y. 


Premier is the BIGGEST selling brand Al 


Buying your vitamins, trace 
minerals and antibiotics 
premixed by Dawe’s Pre- 
scription Service eliminates 
the errors and losses caused 
by unskilled labor handling 
costly materials in minute 
amounts. Yet, you pay for 


Real savings on feed fortification operations are available to 
your company through Dawe’s Prescription Service. This 
valuable service enables you to buy your vitamins, trace 
minerals and antibiotics custom-blended to your own prescrip- 
tion and custom-packed to meet your own requirements, And it 


can easily cost you much less than what you are now doing! 


ingredients only. Think of the convenience 


and savings! 


Handy batch-size bags sim- 
plify final mixing — assure 
accuracy. Just add a bag 
of your special premix to 
each batch of feed, that’s 
all. Easy to handle, easy to 
use. More savings! More 
convenience! 


One order replaces scat- 
tered buying. One product 
replaces many individual 
ingredients . . . eliminates 


shortages and unbalanced 


cally stops chief causes of 
waste and shrinkage. 


You center responsibility for stability and 
assure yourself 
and your customers of uniform, generous forti- 


potency of your fortifier . 


Dawe’s, the pioneer of multiple vitamin fortification, is your 


obligation. 


best source of custom blends. As the world’s oldest and largest 
specialists in vitamin products for feeds, and as basic producers 
of both vitamins and antibiotics, Dawe’s offers you the widest 
selection of ingredients and the most complete service, includ- 


ing helpful cooperation with your own nutrition department. 


Any combination of vitamins, trace minerals and antibiotic 
are available through Dawe’s Prescription Service. Your com- 
pany can save money and increase efficiency through this 


time-tested service. Send the coupon now, There is no 


ries, Inc. 


fication... hold old custom- 
ers, make new ones. You 
have more time to concen- 
trate on the main job— 
sales. Any way you figure, 
Dawe's Prescription Serv- 
ice means an improvement 
in your business operations. 


Labor 


4800 S. Richmond Street | 
Dept. F%-45 


How can we make real savings using Dawe's Prescription Service? 
Please send detailed information. 


Chicago 32, Illinois 


STATE 


Zonet 
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Classified advertisements aecept 
Wednesda 
the following Saturday 
Rates: per word; 
2.26. & 


ea 
ench week for the issue of 


minimam charge 
wanted, 104 word; 


$1.50 minimum. Count six words of sig- 
nature, whether for direct reply or keyed 
eure thie off if advert tis keyed, 
care of this office, 20¢ per insertion ad. 
ditional charged tor forwarding replies. 


Classified Ads 


Classified advertising rate not available 


for 
ments of 
services act 
mam 


advertising. Advertise- 
new machinery, products and 
epted for insertion at mini- 
rate of 89 per column inch. 
All Went Ads cash with order. 


commercial 


MACHINERY FOR SALE 


a 


WHIKLAWAY AIRDBLAST CAR LOADERS, 
J. @. Wagan Mill Machinery, Jefferson 


Olty, Mo, 

POR SALE —ONE CALIFORNIA HEAVY 
Duty Model Pellet Mill with 40 ILI mo 
tor, Address 691, Veedsatuffe, Minneapolls# 
1, Minn, 


VEED MIAER, 1-TON CAPACITY, 
anteed first-class throughout, 6 Ii!) mo 
tor drive, Addrens #774, Weedetuffs, Min 
neapolle 1, Minn 


WHEN YOU ARE IN THE MAKKET FOK 
new or used mill machinery, electric mo 
tore or any other equipment, write J. KB 
Hagan Mill Machinery, Jefferson City, Mo 


WHITE US, WE HAVE WHAT YOU NEED 
in supplies for feed and flour milis, if 
it's new or used, buy it from Hughes, 
Weyland, Mich, 


JAY BEE 38-W HAMMERMILL, 75 LP. 


direct connected, Switches and dust col 
lector. Pactory guarantee, $3,260. Write or 
phone Anderson Grain Co., Nacogdoches 
Texas, 


MORIZONTAL CONTINUOUS ROTARY 


grain toaster-~ Capacity two tons per 
heur, excellent condition, located Buf 
falo, Address 680, Weedatuffs, Minneap 
olla 1, Minn 


FPORDS @4-INCH PORTABLE MILL WITH 
vacuum controlled self feeder and 20 ft 


extension. Also screens, hammers, scales 
bag conveyor. Powered by 160 Chrys 
ler 1-16 power unit has run less than 
400 hours since new motor. Mounted on 
Dodge truck. All in excellent condition 
ready to run, Wm. F. Seiler, Box 127, 
Odessa, Neb, 

FOR BALE — 2,000-LB, HORIZONTAL 
bateh mixers, pellet cooler, 2,600 bu./hr 


grain 
steel 


ichardson automatt 
Union Special 
elevator legs; 


grain cleaner; 
and goft feed scales; 
ing machines; steel 
conveyors; complete dehydrating plant; 
30 to 100 hammermiils, J. B. Hagan 
Mill Machinery, Hox 674, Jefferson City, 
Mo. 


Limited Quantity 
TOTALLY-ENCLOBED MOTORS 


at less than open motor prices 
all 220/440 Volt—40 Oycles— 


8 phase 
1 651.00 00 
00 77,00 
5 71,00 02.00 
5 92.00 126,00 
126.00 151,00 
10 151.00 192.00 
15 192.00 208.00 
25 208.00 341.00 
341.00 
40 430.00 
50 510,00 
635.00 
ALL #TANDARD MAKES—EEBUILT 
—BALL BEAHINGS—NEMA FRAMES 


—NEW MOTOR GUARANTER 
Ver Further Information Write or 
Phene 45-4710 


THE LIMA ARMATURE WORKS, loo. 
142 Bast Peart Lima, Ohio 


“Over 30 Veare of Continueuns Service 
to Feed and Milling Industry” 


Hammermills 


USED—AS IS—$100.00 EACH 
3 No 182 Bauer 
2 No, 17 Ajax Jacobson 
1 Capec 
USED—IN OPERATING CON- 
DITION 
3 No, 416 Bauer .......3400 ea. 
13SW Jay Bee .. .8500 
2 No. 17 Ajax Jacobson $300 ea. 
REBUILT 
1 No, 416 Bauer .......$900 
13UX Jay Bee ........$550 
13SW Jay Bee ........$700 


138 Jay Bee .........§$700 
2 No. 17 Ajax Jacobson $550 ea. 
NEW 


13UX Jay Bee ....... .$900 
Write for quotation on any of 
above “used, as is mills” rebuilt 
and guaranteed. A large stock of 
rebuilt motors available. Prices 
f.o.b. Lima, Ohio. 


The Lima Armature Works, Ine. 
148 Bast Pearl Lima, Obie 
“Over 30 Years of Continuous Service 
te the Feed and Milling Industry” 


MACHINERY FOR SALE 


HELP WANTED 


SALI GCENERAI ELECTRIC MO 
700 

POR BALI 100 BLUE STREAK AD 

YOR VERTICAI WIXER, 
‘ it 

rst AL TOMATIC 
er 

lera 
v. 

FOR SALI BAKR-NUN HAMMER MILL 
with ou Ka 
Cor ppy 
Shalt 
Dr 
orig on 
Spec 
and Mé | te 
sell \ ar 


MACHINERY WANTED 


v 


WILL BUY USED UNIVERSAL PELLET 
mill Mighton Co Bedford, Ohlte 
TWO-TON MIXER AND MOTOR, 16° 
Ha ter, ele 
vator r ore 

Har on Mo 

WILL, BUY COMPLETE USED DRY PEL- 
let line ixe tor leg 
ary pellet mil cooler shake acreens 
crumbler bing, et« fal Mighton Co 
Bedford hio 

WANTED TO BUY — RICHARDSON 
scales, bag osing machines and other 
good mill, feed and elevator equipment 
J. Hagan Mill Machinery, Jefferson 
City, Mo 

WILL, BUY USED BOXING EQUIPMENT 
for boxing boxes of pelleta 
Box 3 in. 1 by 10 in. Also 
want bagging j nent for bagging it 
bags of meals Mighton Co Bed 
ford, Ohte 

BUSINESS OPPORTUNITIES 

v 

YORK SALE-—FEERD BUSINESS, 50 MILES 
north of |! ‘ lo t of irri 
ga cou bu 
er nad tta 1 amall ca elevator 
Address 634 edetuffs Minneapolis 1, 
Minn 


Contact 
MID-WEST BUSINESS EXCHANGE 
When you want to Buy or Sell 
ELEVATORS or 
FEED MILLS 
Ohio - 
Excellent Opportunities 

Halbert C Plymouth, Ind 


Indiana - Illinois 


Smith 


IMMEDIATE PROFITABLE 
trment of aggressive r 
ldresas 662, Feedstuffs 


M 


v 


OPPORT 
tler to manage new grinding- 


Min 


REPRESENTATIVES, MIN- 


TWO SALES 

ne ind Viaconsin inufacturer 
of cust feed processing equipment of 
fering many exclusive advantages. Excel 
en I fit opportunity for t man with 
sales and abilit in mill right 
and cuasator flow design Address 6298, 
FPeedetuffs, Minneapolis 1, Minr 


SOUTHEASTERN MANUFACTURER DE 


Sales Manager 


for midwest co-op feed and fertilizer 
manufacturer and jobber of complete 
farm supplies line. Sales executive ex- 
perience and ability to develop com- 
plete sales program are definite re- 
quirements. Will have complete charge 
of sales and advertising. Now travel- 
ing three salesmen. Excellent oppor- 
tunity if you are ambitious and have 
sales executive background. All re- 
plies confidential. Address 577, Feed- 
stuffs, Minneapolis 1, Mina. 


SALES ENGINEER 
wanted! 


by established manufacturer 
of nationally advertised grain 
processing equipment. Must 
travel extensively in grain 
areas contacting Grain Ele- 
and Sales 


vators processors. 


experience essential, en- 
gineering background impor- 
tant. Good salary and com- 
missions, plus car and ex- 
penses. A real opportunity 
for aggressive, temperate 
man. Give full qualifications 
prior to personal interview. 
All replies confidential 
know of this 


our men ad. 


Write to Box 677 


FEEDSTUFFS 
Minneapolis 1, Minn. 


HELP WANTED 


v 


WANTED EXPERIENCED MAN, FOR 
me to work for lfaifa plant 
E ' ebraska. St« work. Address 
68 tuff M Minn 


NUTRITIONIST—TO ASSIST IN FORMU- 
t l research. Must farm back 


gr i understa manage 
ment Minne t qualifica 
tion first lett 666, Feed 
stuffs, Minneapolis M 


SALESMEN AND JOBBERS. TERKRITOK 
les open for premium quality GRADS a 
CALF MILK-REPLACER Batablished 
Product. Complete promotion. Tri Associ 
ates, $600 Pillsbury Avenue, Minne 
apolis 20, Minn 


PELLET MILL FOREMAN WORKING 
op 


foreman. to set and ate dry pelle 
mill and eq nt Must be we ex 
perienced and willing t ocate in Bed 
ford. Pleasant working conditions. Steady 
work. Salary. 8. BE. Mighton Co., Bed 
ford, Ohio 

WANTED EXPERIENCED RETAI 
ators for ea New Yor! 
nit ellis 
ed ' pou » fa 
Pa 5 
str ent Rey Address ¢ 


Freed iff Ml neapo l Minn 


SALESMEN WANTED — AGGRESSIVE, 


young, experienced feed salesmen between 
the ages of 26 and 365 for employment 
by nationally known feed manufacturer 
now rapidly expanding in the Southeast 
Opportunity for advancment and in 
creased earnings for the right men. All 
replies ept confidential Address 604, 
Feedstuffs, Minneapolis 1, Minn 


WANTED MILL, SUPERINTENDENT - 


Very reliable company, Bogota, Colombia, 
will give one or two years contract to 
man with good feed mill supervision ex 
perience and willing to spend one or two 
years in Bogota, Colombia. Transportation 
and remuneration satisfactory. Air mall 
replies to Address 617, Feedstuffs, Minne- 


include full 


should 
et« 


Reply 


experience, 


apolis 1, Minn 
information, 


WANTED 


with pr 


FIELD SALES ORGANIZER 

ability to prod 
level. This 
ed Midwest com 
cor! te ne 


of 


qualified 
activity 
Minneapolis 1 


681 


Address Feedatuffa, 


FEED SALESMEN—SAL 
and unlim 
Complet line 
tes, minerals 
Highly 


promoted 


= 


XPERIENCED 


ary x1 car irnished 


concent 4 
id ingredients to 


ndvertised nad strongly 


witl ne the best known concerns in 
Ame in agriculture--Swift & Co. Write 
ful particulars, giving age experience, 
education and snapshot. You can make 
you permanent career with this fast 
growing department General Feed De- 
partment, Swift & Co., t 8. Yards, Chi 


cago Lil 


warehouse and office 


age, double railroad tracks. 


P. O. BOX 718 


FOR SALE: 


THE SUNSET MILLING 
AND GRAIN COMPANY 


Los Angeles, California 
An opportunity! Streamlined feed milling operation, complete 
in every detail. Reinforced concrete grain elevator, feed mill, 


Has excellent bulk loading facilities. 
Total of 36,202 sq. ft. of floor space, 115,000 bu. concrete stor- 


For Full Particulars, Write to 


THE COLORADO MILLING & ELEVATOR CO. 


DENVER 1, COLORADO 


* Buy and Sell Through WANT ADS x 


FORMULA FEED 
SALESMAN 


We have openings for sales trainees 
and territory managers in Illinois 
and Indiana territories. Sales experi- 
ence in formula feeds or an agricul- 
tural background desired. 

You would be selling a complete 
line of high quality feeds through 
dealers. Sales backed by experienced 
nutritional researchers and aggres- 
sive advertising. 

Limited traveling, company car, 
paid expenses, salary plus high po- 
tential earnings from bonus commis- 


sions. 
Viease mail complete description of 
your qualifications to the Personne! 


"A. E. STALEY MFG. CO. 
Decatur, Ill. 


SITUATIONS WANTED 
v 


HERE’S A SALES 
MANAGER WHO 
CAN DELIVER 


manager of at. 
ifacturer, but is 
things 


He's 
aggressive 
ready for 


employed as 
feed 
bigger 


forties, he's making a five 
after thirteen years in feed 
interested in meney but 
oppertanity and 


In his early 
figure salary 
selling He's 
more interested in 
challenge 

Highly personable, he meets and gets 
along with people—he can SELL. Promo 
tionally minded, he has s«park-plagged 
many tonnage bailding Two re 
cent proemetions helped preduc« “ 
and 89% increase in tonnage A sound 
planner, be knows how to set up ef- 
fective sales and training programese— 
then follows through 

He can coordinate sales and advertising. 
He's an excellent speaker 

Happily married—he owns his own home 
but is willing to relocate 

rHE one who ls looking for 
bring posi- 
sales problems, 
simply writing 
Mina. 


ideus 


If you are 
a sales manager whe can 
approach toe your 
can meet him by 


Bex 325, Minneapolis tI, 


| 
| | | 
ce of compe neressive 
pou ervice and ‘ ollege 
fle ne ri 
t n nd | ground to 
‘ Feedatuffs M neapolis 
| Minn 
| 
the farmer 
ing, by an 
manufactur 
feeds, offers a fi 
nancia return and a future career for 
an an tiou man expe nee in hiring 
and directing resale en wo help 
ful but not essential if - 
M 
ited 
of ft 
| 


SITUATIONS WANTED 
v 


MAN IN EARLY 30's, SEVERAL YEARS’ 
experience in direct selling heavy feed 
mili equipment, college graduate, 
information on position presenting great- 
er opportunities. Also have extensive ex- 
perience feed mill layout and operation. 
Address 631, Feedstuffs, Minneapolis 1, 
Minna 


BABY CHICKS FOR SALE 
v 


BABY CHICKS—AS HATCHED OR SEXED 
—Five popular breeds and one hybrid. 
Quality Quantity 
prices. Milford Hatchery, 
Randalistown, Md. 


Pennsylvania Feed 
Course Completed 


STATE COLLEGE, PA. — Special 
festivities marked the graduation of 
25 students comprising the first class 


- Bervice. Wholesale 
Liberty Road, 


of the feed dealers’ afd millers’ short | 


course conducted by Pennsylvania 


State University in cooperation with | 


the Pennsylvania Millers & Feed 
Dealers Assn. 

Graduation certificates were 
awarded the students following a din- 
ner in their honor. Sponsoring the 
dinner was the feed group. Students, 
their employers, association officers 
and university instructors were in at- 
tendance. 

Toastmaster was the association 
president, Robert E. Francis, C. Y. 
Wagner & Co., Inc., Bellefonte. Rich- 
ard I. Ammon, executive secretary, 
gave a brief talk on the history, aims 
and purposes of the Pennsylvania 
Millers & Feed Dealers Assn. 

Dr. David R. McClay, director of 
short courses for the university, com- 
mented on the objectives and future 
plans of the short course and said 
that the course had already been 
scheduled for March 9, 1956. 

Giving the main address was H. A. 
Gillott, eastern sales manager, Blatch- 
ford Calf Meal Co., who discussed 
“The Feed Industry—Past, Present 
and Future.” He outlined how early 
day industry findings have preceded 
the tremendous growth of the feed 
trade and laid a pattern for future 
expansion and opportunities for young 
men. 

The five-day course includes train- 
ing in advertising, selling, financial 
administration, grain grading, han- 
dling of seed grains and the feeding, 
nutrition and diseases of all farm 
livestock and poultry. 


BUYS FEED STORE 
SIBLEY, ITOWA-—-The Agriculture 
Service Store here has been pur- 
chased by Jake Vos, owner of the 
Vos Hatchery, Sibley. Mr. Vos pur- 


chased the store from Clyde Norris, | 


Sibley. 


desires | 


at University Park, Pa., 


PENNSYLVANIA SHORT COURSE—4raduates of the 
first feed dealers’ and millers’ short course conducted by 
the Pennsylvania State University in cooperation with the 
Pennsylvania Millers & Feed Dealers Assn. on the campus 
are shown here. 
(L. te r.): Paul W. Kintner, Kintner Milling Co., Me- 
hoopany, Pa.; Clyde Wampler, D. H. Sharrer & Son, New 
Oxford, Pa.; Kenneth R. Hixon, Ritz Bros., Hancock, Md.; 
Alfred F. Long, Walter K. Long, Center Valley, Pa.; 
Clemit L. Keiper, James H. DeLong, Inc., Orefield, Pa.; 
Lowell T. Rote, Penns Creek Flour & Feed Mill, Spring 
Mills, Pa.; Benjamin 8. Fought, R, 8. Fought & Sons, 
Hughesville, Pa.; Austin C. Armacost, farmer, Upperco, 
Md. Second row: Jay Wolgemuth, Wolgemuth Bros., Inc., 
Florin, Pa.; Ralph A. Drexler, Cumberland Valley Oo-op, 


: 


First row 


Shippensburg, Pa.; William K. 
Sons, Williamson, Pa.; George Hamill, McBroom's Feed 
& Supply Co., Derry Pa.; George Mumper, Jr., Red Top 
Grain & Feed Co., Mt. doy, Pa.; William F. Hart, Pritts 
Feed & Supply Co., Smithton, Pa.; Carl K. Todd, Pritts 
Feed & Supply Co., Smithton, Pa.; Tobias P. Shoup, ©. EB. 
Woolever, Catawissa, Pa.; Arthur ©, Leister, Quaker Clty 
Flour Mills, Inc., Hampstead, Md. Third row: 
Welles, Welles Mill Co., Wyalusing, Pa.; Willlam J. Roush, 
Cumberland Valley Co-op, Newville, Pa.; Glenn W. Ulmer, 
Good's City Mills, Inc., Williamsport, Pa.; John H. Jones, 
Good's City Mills, Inc., Williamsport, Pa.; Wilfred P. Sut- 
ton, Tidewater Grain Co., Philadelphia; Donald L. Gray, 
H. Rockwell & Son, Canton, Pa.; William Kintner, Kintner 
Milling Co., Meshoppen, Pa. 


FEEDSTUFPS, April 9, 


Snider, B. Snider & 


Lincoln 


Letters to the Editor 


To the Editor: 

May I call your attention to an 
omission in your excellent publica- 
tion that occurs in the March 27, 
1954, and March 12, 1955, issues? 

The Feedstuffs Analysis Table car- 
ries a column headed “Productive 
Energy, Calories per lb.” However, 
there is no indication of the kind or 
class of livestock for which these 
figures are compiled. In using the 
table for formulating mixed feeds or 
just for comparing values of different 
ingredients, many of your readers 
may be unaware that productive en- 
ergy values are not static as are 
other data in the table that are not 
subject to biological compilations in 
their determination. Or, confronted 


they may simply forget that different 
kinds of animals will derive different 
| amounts of net energy from a given 


FEED 
FABLES 


I don’t blame these young fellows once in a while for getting 
discouraged with the feed business and wishing maybe they could get 
into some line where maybe they could make a lot of money. But, 
these same fellows sometimes don’t stop to think that there is a lot 
more to success than the figures in the bank book. 

When I was growin’ up I got the idea, like most kids do I guess, 
that money was about the most important thing in the world. One 
night I asked my dad. I said, “Who is the richest man in town?” 
And dad looked at me over the top of his glasses and said, “Well, 


son, I guess maybe I am.” 


Of course, I knew he was kidding because we sure weren't rich 
—but before I could say anything, he said, “I have your mother and 
you kids and I wouldn't trade any of you for a million dollars and 
there aren't any other millionaires in town, are there?” 

Well, sir, it didn’t make much sense to me then, but I don’t 
suppose there is any of us but has something—family—pride- 
religion—or maybe just memories—that we wouldn't trade for all 


the money in the world—I guess 


that does make a man think he is 


about the richest man in town. Anyway, that’s the way I feel about it. 


| Published values for net energy 
| fattening 


with a single set of authentic data, | 


feed because of different degrees of 
digestibility and differences in per- 
centages of gross energy lost through 
excretion and heat increment. 

Apparently, this column of Mr. 
Hubbell’s table is meant to apply to 
poultry, since his values are in close 
agreement with other published data 
for poultry, but widely divergent 
from information on beef or dairy 
stock. 

We have encountered some con- 
fusion resulting from misinterpreta- 
tion of the table, and the matter does 
have some seriousness for us. 

Here in the West, molasses-dried 
beet pulp is a major ration constitu- 
ent for thousands of beef and dairy 
cattle and fattening lambs. Feedlot 
experience and many tests at various 
experiment stations show it to be 
similar to corn in productive value 
for 
cattle show about 700 
calories per lb. for pulp and 800 for 
corn. For dairy cattle less difference 
is shown between these two feeds. A 
recent unpublished survey of 50 com- 
parisons averaged from several ex- 
periment stations shows pulp to have 
slightly more actual productive value 
than corn in a variety of cattle and 
lamb fattening rations. 

In the face of this you will readily 
see why confusion and uncertainty 


| could result when a feed user is con- 


fronted with another set of figures 
that sets the value of pulp at only 
one fifth that of corn. 

I hope this point can be clarified to 
your subscribers 

I respectfully suggest that, in sub- 


sequent releases, productive energy 


| values be clearly assigned to the type 


which the determina- 
I would also suggest 


of animal! for 
tions are made 


| that the value of the table would be 


greatly increased if a second column 
of energy data on cattle were in- 
cluded. 
W. A. Harris 
Research Department 
Holly Sugar Corp 
Colorado Springs, Colo 


Editor's Note: While there is no 
notation in the table that figures in 
the column headed, “Productive En- 
ergy, Calories per \b.,” apply to poul- 
try, this fact is pointed out in the 
“Notes on the Feedstuffs Analysis 
Table.” (See pages 14-15, Feedstuffs, 
March 12, 1955.) Mr. Hubbell, in re- 


| 
| 


plying to Mr. Harris, points out that 
tables for other classes of livestock 
have been published in many other 
books while poultry tables are more 
difficult to find, For this reason, he 
explains, the column for poultry has 
been included while columns for other 
animals have been left out. Also, 
space limitations almost preclude the 
addition of other columns, even 
though they would be desirable, With- 
in the limitations of space it is felt, 
too, that poultry data should be pro- 
vided since poultry consume the 
largest tonnage of formula feed 
Thanks to Mr. Harris for suggestions 
in helping to clarify a doubtful point 


NEW FEED SERVICE 
GLIDDEN, IOWA—-George Steiger- 
walt has opened a new grinding and 
mixing service for the Glidden, lowa, 
area. 


HAT’S AHEAD 
poING ? 
IN YOUR INDUSTRY 


Be always in frent of 
things. Get twice each month a 
4-page, fact-packed DIGEST of 
top trade news, trends, sales 
prospects and feed outlooks, 

Also Get Twice Every Month 

a highly informative report on a 
timely feeding and industry mat- 
ter, important to feeders and 
feed sellers. Most big firms and 
hundreds of dealers take these 
12-year-old services. 
You must SEE and THY them te re- 
allse helpfulness, 


their value and 
FREE 


1 MONTH'S SERVICE 
2 Flash Issues & 2 Reports 
Just tear cat and mall this of 
address. Ne cost, ne oblige. 


name 
tien. Do tt NOW. 


National Feed Merchandising Council 


6222 Cumnor Head, Downers Greve, Il. 


Standard steel belt sed bucket type. 
shle trom stock. Ten Heavy Duty ees, from 100 to 
16.008 Bu /lir., for continwows service end four 
Light Duty sizes, from 110 to 750 Bu for inter- 
mittent service. We also manufacture screw con- 
veyers and hoppers. Send your requirements for 
GODSHALK 
Sheet Metal Fabricators 
BANGOR, PA. 
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April 9, 1955 


SINCE 1906 


FARMERS FRIEND 


TRADE MARK REG. U. G. PAT. OFF. 
all-purpose 


MINERAL FEED 


an economical source of high grade and well-balanced 


__TRACE MINERALS 


flant mineral ded with COBALT, MANGANESE, ZINC, 
BORON, IRON, COPPER, STABILIZER IODINE and other rece minerals in care- 
bully colculeted proportions to supply necesery minere! nutrition 
LIQUID BLACKSTRAP MOLASSES 
Containe IRRADIATED YEAST (source of Vitamin 
We Sell Deslers and Jobbers Warehouses from to Coast 
By the TON, TRUCKLOAD, @ CARLOAD 
Write Todey Regarding Ow Dealer Jobbing Proposition 


FARMERS FRIEND MINERAL CoO. NAPOLEON, OHIO 


FEEDSTUFFS 


LEADER IN THE FIELD 


Winners of Purina 
Research Fellowship 


Awards Announced 


ST. LOUIS—The 10 winners of 
1955-56 research fellowships award- 
ed by the Ralston Purina Co. were 
announced March 28 following a 
meeting of the awards committee. 

The winners, with the undergradu- 
school listed first, and their 
graduate school, last, are 


ate 
choice of 
as follows: 

Poultry husbandry: Robert H. 
Mayo, Oklahoma A&M College, Pur- 
due University; Winthrop C. Skog- 
lund, University of New Hampshire, 
Pennsylvania State, and Harold N. 
Benson, University of Minnesota, 
University of Minnesota. 

Dairy husbandry: Paul A. Putnam, 
University of Vermont, Cornell Uni- 
versity; Billy R. Baumgardt, Purdue 
University, Purdue, and Clark W. 
Walker, North Carolina State, Uni- 
versity of Wisconsin. 

Animal husbandry: Theodore A. 
Long, Oklahoma A&M, Oklahoma 
A&M; Donald P. Waldorf, Purdue, 
University of Wisconsin, and Wm. T. 
Berry, Jr., Texas A&M College, Tex- 
as A&M 

Veterinary medicine: Donald R. 
Casorso, University of British Colum- 


NOW! TROUBLE-FREE 


The MARION MIXES 
ANY PERCENTAGE 
MOLASSES CR OILS! 


Marion Mol quip , easily tn 
etalled with your Marion Mixer, ia of the 
simplest, most efficient design for thor 
oughiy tmpregnating dry materials re- 
quiring molasses or other heavy liquid 
percentages anywhere from aa little as 
1% up to as high as 65% (from actual 
record)! Outstanding design features of 
the Marion Molasses Equipment are 
The epray manifold that rune the entire 
length of the mixing cylinder for ecom- 
plete saturation, the rugged “gear with- 
in gear’ rotury pump that handies 
liquids of the highest viscosity, and the 
molasses meter that registers exactly 
the amount required for the formula-— 
(NO MORE ... NO LESS!) then keeps 
a cumulative record for you, if desired, 
of pounds of molasses or oll used by the 
day, week, month or year 


@ DEPENDABLE 
@ EFFICIENT and 
@ LOW COST! 


Proved to be one of the highest efficiency mixers in the Indus 
try, through the most exhaustive laboratory tests, The Marion 
Mixer ta still one of the lowest priced mixers on the market 
today. The exelusive Marion Mixing and Blending Action ts the 
key to ite efficiency because through ite design, even the barest 
trace materiels can be thoroughly and completely biended whi'« 
simultaneously being cross-biended constantly in the mix for 
aseured formula uniformity. Marion Mixers are designed for 
even the most rugged feed mixing operations and are avaliable 
in various elses suitable for any mixing requirement 


ing 


mixed 


A complete descriptive cat- 
alog of the Marion Mixer 
and accessory line. 


day after day 
profite with a Marion Mixer and Marion Molasses Equipment 
for a top quality mized product that ts absolutely uniformly 


Now Available! 
RAPIDS MACHINERY COMPANY 
Please send us prices and information on: 


MARION MIXER — Dry 


MOLASSES 
MIXING 


WITH THE 


NO DOUBT...NO GUESSING! 


Stop adding the unnecessary ingredient of “Doubt” to your mix- 


Instead, start adding to your mizing 


batch after batch 


AILRTOD A) 
887 11th St. Marion, lowa 


or Molasses | 


Y,ton || 1 ton 1% ton 2 ton 
SEND FOR YOURS TODAY! MARION FINISHER: | 
RAPIDS MACHINERY COMPANY svpress 
887 11th Street MARION, IOWA STATE........ 


bia, University of Connecticut. 
Forty-six applications were re- 
ceived for the fellowships, which 
amount to $1,560 each and are open 
to students of agriculture colleges 
throughout the US. and Canada. 
Members of the awards committee 
were Dr. H. R. Bird, University of 
Wisconsin, representing the Poultry 
Science Assn.; Dean C. A. Elvehjem, 
University of Wisconsin, represent- 
ing the Association of Land Grant 
Colleges; Dr. L. C. Ferguson, Ohio 
Agricultural Experiment Station, rep- 


resenting the American Veterinary 
Assn.; Dr. Rufus F. Cox, Kansas 
State College, representing the 


American Society of Animal Produc- 
tion, and Dr. J. W. Pou, North 
Carolina State College, representing 
the American Dairy Science Assn. 


White Laboratories 
Names Sales Agents 


KENILWORTH, N.J. — The ap- 
pointment of the Ray Ewing Co., 
Pasadena, Cal, and Peter Hand 
Foundation, Chicago, as national sales 
agents for Lipamone has been an- 
nounced by Henry W. Swanson, man- 
ager of the agricultural division of 
White Laboratories, Inc., Kenilworth. 

Lipamone is a hormone supplement 
for oral administration to market 
poultry. It is the first product to be 
made available for direct incorpora- 
tion in the feed ration for hormoniz- 
ing market chickens and young tur- 
key fryers, to improve carcass ap- 
pearance and table quality, Mr. Swan- 
son explained. 

Distribution of the hormone prod- 
uct through the Ray Ewing and Peter 
Hand organizations gives the White 
firm comprehensive sales coverage 
for the product, Mr. Swanson point- 
ed out. Pan Western Representatives 
of San Francisco will also serve as 
sales agent within California. 

Mr. Swanson said feed manufac- 
turers’ use of Lipamone in feeds is 
increasing. At the present time ship- 
ments will be made from Kenilworth 
and the Pacific Coast warehouse at 
Berkeley, Cal. 

The White product, Lipamone Es- 
trogen Suspension, supplies dienestrol 
diacetate, an organic compound with 
female sex hormone activity. 


THEO. STIVERS 


Broker 
Raw Materials to the Feed Industry 


1527 Candler Bidg. 
Atlanta 3, Georgia 


IT’S ECONOMY WISE TO JERSEEIZE 


"JEPSEE 


Made by 


the batiders of 
VITAMINIZED ond Warehouses 
MIRERALIZED CONCER. From te Coast 


TRATES since 1922 


Co. 


WRITE TODAY FOR DEALERS SALES HELPS! 


Dealers Do Better With 


WRITE + WIRE © PHONE 


HONEGGERS’ Fairbury, Illinois 


INDIANAPOLIS 
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HAPPY CONVENTIONEERS—tThese happy faces were seen at the recent 


convention of the Texas Feed Manufacturers Assn. in Mineral Wells. The 
photographer, Mrs. Wiley Akins, almost “shuttered” her husband, Wiley 
Akins, Peter Hand Foundation, Chicago, out of the top edge of the picture. 
Standing, left to right, back row: W. E. Glennon, American Feed Manu- 
facturers Assn., Chicago; James Dobbyn, Power Feed Mills, Abilene, Texas; 
Martin Newell, Feedstuffs, Kansas City; Mrs. James Dobbyn; Mrs. Newell; 
Mrs, Harry Dobbyn and Harry Dobbyn (partially obscured), Power Feed 
Mills, Abilene; George McCarthy, Universal Mills, Fort Worth; Mrs. Lloyd 
Larson, Kansas City; Mrs. B. D. Eddie, Oklahoma City; Lioyd Larson, Mid- 
west Feed Manufacturers Assn., Kansas City; Seated (left to right): Mrs. 
Rudy Eschenheimer and Rudy Fachenheimer, Rudy Eschenheimer Co., Chilli- 
cothe, Mo.; Mrs. George McCarthy; and B. D. Eddie, Superior Feed Mills, 
Oklahoma City, who was host at a hors d’oeuvres session preceding the 


annual convention banquet. 


TEXAS FEED MANUFACTURERS CONVENTION 


(Continued from page 7) 


tinue to direct our sales and service | 


activities on a high plane. If we will 
follow these important practices, re- 
membering that we have an important 
economic function to perform, then 
the feed manufacturing business will 
continue to grow and prosper.” 

Mr. May pledged to continue the 
leadership of the association in the 
same tradition of progress and service 
for the year ahead. 

During the convention, Dr. J. R 
Couch, Texas A&M College, an- 
nounced the dates for the next Texas 
nutrition conference at College Sta- 
tion, Oct. 6-7. He outlined some of 
the program highlights in prepara- 
tion, and urged the feed group to 
bring county agents and veterinarians 
to the conference. There will be a 
special breakfast meeting Oct. 6 for 
state agricultural editors, a new fea- 
ture, and plans are being made for a 
five-minute tape recorded summary 
of each talk at conference which will 
be made available by the college for 
radio and other use. 


Alfalfa Processors to 
Meet at Lima, Ohio 


LIMA, OHIO—A meeting of the 
Alfalfa Processors Assn. will be held 
at the Barr Hotel here April 15. A 
social period beginning at 5:30 p.m 
will precede a dinner at 7 p.m., fol- 
lowed by a business meeting 

Subjects to be discussed will per- 
tain to alfalfa dehydrating produc- 
tion problems, including dust con- 
trol, storage and grinding 


“the less winter gain the more sum- 
mer gain” may have to be abandoned 
as a yardstick for feeder cattle pur- 
chase 

Pointing out that stilbestrol has 
only been on the commercial feed 
market for about four months, Dr. 
Burroughs said he was confident that 
usage would increase substantially 
since the product is “working on the 
farm in the same way it worked in 
the laboratory.” 


Need of Cooperation Stressed 

Two trade association executives 
addressed one session of the meeting 
on some of the problems facing the 
industry. Lloyd S. Larson, executive 
vice president, Midwest Feed Manu- 
facturers Assn., Kansas City, pointed 
out how necessary is cooperative ef- 
fort within the industry and even 
more necessary between the industry 
and those other agencies of educa- 
tional value to the farmer-——the ex- 
tension service and the state colleges. 
It is time that the feed industry be- 
came closer partners with these other 
agencies in developing a Common pro- 
gram of helpful instruction for the 
feeder, and he cited a number of 
steps that already have been taken 
in the Midwest area along this line. 

W. E. Glennon, president of the 
American Feed Manufacturers Assn., 
Chicago, discussed present day com- 
petition in the feed industry. He said 
the association offices have gotten a 
definite impression of a step up in 
competitive practices in the industry 
in the past two years. This is not 
necessarily a bad situation, he com- 
mented, and it has its good basic 
aspects, too. Only those practices 
which are unfair and which misrep- 
resent things to the buyer are to be 
condemned, he pointed out 

Mr. Glennon also emphasized that 
there is an inevitable change in feed 
selling conditions that is going on 
constantly. Every time consumers of 
anything change their buying habits, 
it is reflected all the way back to the 
manufacturer of basic materials that 
go into the consumer goods. Thus new 
conditions and new methods arise to 
meet these basic changes, he said. 


Broken Rice Stocks on Sale 

One of the newer aspects of feed 
life was presented to the Texas group 
by Frank Daniels, of the Commodity 
Stabilization Service, Washington, 
who appeared on the platform to tell 
about the new program for the sale 
of broken rice for feed on export use 


from CCC stocks. There is about 180,- 
000 to 200,000 tons of this material 
available in the government surplus, 
he said, and it will be sold on the 
best price basis USDA can get, but 
for the present not below $25 ton, 
bulk, f.o.b. shipping point in Texas, 
Arkansas, Louisiana or Tennessee for 
domestic use. An export minimum of 
$20 now prevails. There was consider- 
able interest among the feed manu- 
facturers in this product. 

A discussion of Texas association 
activities and problems was presented 
by a panel composed of George Mc- 
Carthy, Universal Mills, Fort Worth; 
L. F. Van Stone, Uncle Johnny Mills, 
Houston; Harry Dobbyn, Power Feed 
Mills, and Chad Ogden, Chase Bag 
Co., Dallas. 

These included the discussion of a 
new feed law proposal now before the 
state legislature, plans for the com- 
ing year, and a proposal for the or- 
ganization within the association of 
an associate member section, the 
president of which would be auto- 
matically a member of the board of 
the association. 

Following the resignation of W. B. 
Orr, Bryan Feed & Seed Co., as sec- 
retary-treasurer last December, the 
association carried on the remainder 
of the year without a paid secretary 
and on a more restricted basis of 
operation, meeting its problems by 
spreading tasks among officers and 
members. During the meeting the as- 
sociation officers paid tribute to Mr. 
Orr for his extensive services during 
his term as association executive of- 
ficer. 

In his annua! report, retiring presi- 
dent Luther Pharr, Ralston Purina 
Co., Fort Worth, pointed out that the 
group was completing its 21st year 
and had survived many problems and 
tribulations. 

“The feed industry today is a vital 
and potent force in the agricultural 
progress of the nation,” Mr. Pharr 
said. “No other industry is more 
closely allied with agriculture or 
more interested in the basic sound- 
ness of this important segment of the 
national economy. ‘Service to Agri- 
culture’ is an appropriate phrase to 
express the guiding principle of our 
industry. Our continued progress is 
assured if we keep ourselves informed 
with respect to new knowledge of 
nutrition and new methods of manu- 
facturing. Let us continue to produce 
and sell quality feeds that meet the 
needs of our customers. Let us con- 


FEED RATIOS 


(Continued from page 1) 


and at 39.7¢ doz. 
March a year ago. 
Milk Prices Off 

A decline in the price of milk sold 
by farmers at wholesale, though less 
than seasonal was primarily responsi- 
ble for a 2% reduction in the dairy 
products index during the past 
month. The index at 249 in March 
was 3% below a year earlier. Prices 
received by farmers for butterfat in 
cream held steady during the past 
month, while milk sold at retail de 
clined slightly. Compared with a year 
earlier, prices for milk sold by farm- 
ers at retail averaged the same, but 
prices for butterfat in cream and for 
milk sold at wholesale were both 
down. 

The index of prices received by 
farmers for meat animals receded 
during the month ending March 15 
as lower prices for hogs and calves 
were only partially offset by in- 
creases in price of beef cattle, sheep 
and lambs. Average prices for hogs, 
at $15.40 cwt., were off $1 from mid 
February, and calves at $1740 were 
off 60¢. Beef cattle, however, at 
$16.70, were up 20¢, and lambs were 
up 50¢ to $19.80. Beef cattle aver 
aged slightly higher than in March 
1954, but other species averaged 
lower. 

Moderate declines in prices paid by 
farmers for grain, mixed feeds, and 
high protein ingredients were pri- 
marily responsible for a 1% decline 
in the index of prices paid for feed 
during the month ended March 15 
At 221, the index was 3% below a 
year ago and the lowest since De- 
cember, 1953. Prices paid by farmers 
for most feed items were below both 
last month and a year ago. Only 
wheat millfeeds showed an advance 
from mid-February, and cottonseed 
meal and hay were the only impor- 
tant items higher than a year ago 

Compared with mid-February, oil- 
seed meals were down about 2%, 
dairy feed 1%, and poultry feed 
about % of 1%. 

Prices for all feed grains declined 
except barley, which was unchanged 
Corn averaged $136 bu. down 4¢ 
from a month earlier. Hay prices 
were down in all regions, except in 
the Pacific states, where prices rose 


sharply. 


were l¢ above 
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GRAIN PROTECTANT 


(Continued from page 8) 


which was initiated in 1952. In the 
final stage last year the program 
embraced 83 bins on some 30 farms, 
the bins averaging about 800 bu 
each. 

At the same time, extensive tests 
of the material on a commercial 
scale have been conducted in nu- 
merous elevators from Colorado to 


Ohio, company officials said. About 
6 million bushels of wheat were treat- 


ed in these commercial elevators 
in the past three years with the 
same effective results obtained in 


the farm bins, according to reports 
made by company representatives at 
the meeting. 

Through experimentation, Prof 
Wilbur determined the most practical 
form of spray, a narrow-mouth quart 
jar calibrated to show how much of 
the protectant is being applied. When 
the protectant is sprayed on grain 
in storage, much of the liquid evapo- 
rates, leaving only a small deposit 
of a toxicant used in many food 
processing plants. The newly devel- 
oped product in no way affects ger- 
mination. 

“Grain that is treated as direct- 
ed is perfectly safe for human and 
livestock consumption,” Prof. 
bur said. “The protectant method 
is in line with the grain sanitation 
program for ‘clean wheat'.” 

Only wooden bins were used in 
the farm tests, Prof. Wilbur ex- 
plained, because they offer the most 
favorable conditions for the survival! 
of grain storage insects. They are 
difficult to clean and the pests thrive 
in the cracks and crevices. He rec- 
ommended that the protectant be 
sprayed on the wheat as it enters 
the bin, rather than at the combine 

“We have demonstrated to our full 
satisfaction,” Prof. Wilbur said, “that 
the protectant method of wheat 
treatment at the farm bin level is 
practical and effective and is a valu- 
able addition to chemical control 
measures for grain infesting insects 
It is the only method that we know 
of for the treatment of wheat stored 
in bins too loose for effective fumi- 
gation as in the case of so many 
farm bins.” 

In farm bin storage, the product 
can be applied by hand with a spe- 
cial sprayer, or where steel bins are 
filled by vacuum or mechanical con- 
veying equipment, means have been 
devised to move the grain through 
a spray of the protectant before it 
enters the bin. For commercial ele- 
vator use, an applicator has been 
developed which sprays the grain just 
before it is dumped from the con- 
veyor belt at the top of the bin 

The Douglas Chemical Co. will 
market the product in 22 states un- 
der the name of Tetrakote. It will 
be distributed through country ele- 
vators, local farm supply stores, 
farmers’ cooperatives, seed stores 
feed stores and other outlets for in- 
secticides and fumigants. The hand 
applicators, retailing at less than $10 
also will be available from the same 
sources. 


Feed Meeting Planned 
At Clovis, N.M., April 19 


CLOVIS, N.M An all-day live- 
stock feeders’ meeting will be held 
here at the Clovis (N.M.) Stockyards 
April 19. Stockmen, feed dealers, rep 
resentatives of the Chamber of Com- 
merce and county farm organizations 
are making the plans. 

Theme of the meeting will be “On- 
the-Farm Feeding of Livestock,” says 
W. E. Flint, extension beef cattle 
specialist at New Mexico A&M Col- 


Visitors will spend part of the day 
touring farms in the vicinity of Clovis 
to observe local on-the-farm feeding 


operations 
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THE FEED MARKETS 


* * 


* * 


Demand — Supply — Trends — Prices 


—— 


Quotations on feed ingredients shown in these and adjoining 
columns are wholesale prices, per ton, bagged, for prompt delivery, 
unless otherwise noted. They are the latest quotations available 
from Feedstuffs correspondents and are not necessarily those in 
effect on date of publication. The prices represent fair average trad- 
ing values and do not necessarily represent extreme low or high 


levels at which individual sales might have occurred 


\ descriptive 


summary of supply and demand factors prevalent in the feed mar- 


ket appears on page 2. 


ALVALFA MEAL 


Besten: Demand slow; supply adequate: 
dehydrated, 17% $72; suncured, 13% $49 

Kaneas City: Market a little stronger 
with demand fair and offerings about ade 
quate; 17% dehydrated alfaifa meal with 
100,000 unite vitamin A guaranteed on ar 
rival $66.60@60, bwuriaps, Kaneas City; 


bienders guaranteed meal $61, sacked, Kan 
waa Olty suncured prices steady and un 
changed from last week 

Omaha: Demand siow; supply 
17% dehydrated, 100,000 A, papers or 
lap, dry $60, greased $62.60 17% 
drated, non A, papers, dry $46, 
$44.60; buriaps, dry $45, greased 
No. 1 fine ground suncured $34; 
$36, No. 2 Kein. $32. 

Ft. Worth: Demand quiet; supply searc 
severe weather froze back crop in central 
Texas and offerings of 20%, 160,000 A 
withdrawn; 17%, 100,000 A 863@55, fob 
central Texas; suncured No. 1 13%, 


ample; 
bur 
dehy 
greased 
$47.60; 
No i 


$44, delivered Group |! 

Portiand: Demand «low; supply ample: 
trend unchanged to lower; 15% suncured 
$46, delivered; 16% suncured $42, f.o.b 
California; dehydrated $50, f.0.b. California 

Philadelphia: Demand dull; supply lieht; 


117% dehydrated $69,560 

Indianapolis: Demand fair to poor; trend 
steady to bower; supply adequate; 13% 845, 
17% $59, 

Seattle: Demand slow; trend strong; sup 
ply sufficient; 16% protein suncured $47.50 


ton, delivered; new crop dehydrated, 16, 
900 A unite $66 ton, delivered 
Minneapolis: Prices eased further, with 


dehydrated 


demand fair, Quotations: 17% 
| 40 


100,000 unite of vitamin A guaranteed $6 


66.60, granules $67.60, oll-treated $68.50 
60,000 unite vitamin A $54.69, non-guaran 
teed $60.60, 

Memphis: Demand moderate; trend soft 
supply ample; dehydrated, 17% protein 
guaranteed 100,000 unite vitamin A $64.50 

Demand for dehydrated fair 
euneured slow; supply of dehydrated lim 
ited, suneured ample; dehydrated 17% 
100,000 A $63.60 ton; suncured, No |! fine 
ground 13% $46 ton, f.0.b, Louis 

Buffalo: Demand poor; trend steady 
supply fair; $70, aneked, Boston 

Chicago: Demand slow; supply adequate 
17% dehydrated, with 100,000 unites ta 
min A guaranteed $6363.60; 17 with no 
A guaranteed §49.60@60; 156% suncured 
£42.60@43; 13% fine ground suncured 

Milwaukee: Demand fair; supply ample 
western dehydrated, 17% with 190,000 A 


cuarantes $62, without $54 


Cincinnati: Demand fair trend lower 
supply adequate; 17% dehydrated, 100,000 
vitamin A $68.66@70.66; 17% dehydrated 


no A $64.70; 13% fine suncured 48 
Loe Angeles: Demand fair; trend steady 


supply ample; 16% suncured $47, 17% de 
hydrated $64 

New Orleans: Demand poor, trend easy, 
supply sufficient; 17% dehydrated vitamin 
A guaranteed $466@67; non-guaranteed $51 
16% 

ALFALVA PELLETS 

Omaha: Demand siow; supply ample; 
17% dehydrated, 100,000 A $60 bulk, $62.50 
sacked 


New Orleans: Demand siow; trend easter; 
supply ample; dehydrated 17% 


BARLEY 


Heston: Demand fair; supply light; Ca 
nadian $64, 

Ogden: Supply normal; rolled t49@564 
whole $42@47 

Portiand: Demand good; supply ample 
trend unehanged; rolled $45, ground 465 
Philadeiphia: Demand dull; supply fat: 
pulverized $61.60 

Milwaukee: Demand and supply fair: 
pulverized, white $63, feed $51: needles 
1.138@1.18 bu 

Chiecage: Demand quiet; supply fair; 844 
Baltimere: Demand quiet; supply fatr 


$63 
Indianapolis: Demand improving, trend 


steady to lower; supply sufficient; whole 
£4.20 cwt., rolled $72, crimped 72 
Seattle: Demahd slow; trend easy; sup 
ply ample; whole $62 ton, ground $62 ton, 
rolieG $66 ton, all ex-warehouse, 
sacked 


Leas Angeles: Demand fair; trend steady: 
supply ample; standard rolled $3.30, stand- 
ard ground $3.26 

San Francisco: Demand fair; 
ple; rolled $46, ground $64 

New Orleans: Demand «iow: trend easy; 
ample; pulverized feed bariey $65 
o 


BLOOD FLOUR 


supply am 


Louleville: Demand dull: trend weak 
ample; $85@90 ton 

ew Orleans: Demand siow: trend steady 
supply adequate; $106@107 local plants 


BLOOD MEAL 
New Orleans: Demand siow: trend steady 
supply adequate; $195 @107 loca! plants 
Demand dull; trend weak 
ly ample; ton. 
Thieage: Demand fair: 
$136 
los 


ou 
supply ample 


t Demand fair; trend steady 


oupeey ample; $6.75 a unit of ammonta 
ttle: Demand slow; trend steady; 
ply good; $110 ton, local packing 
planta, 


Demand supply ample; 


trend 


San Franciseo: Demand siow Pp an 
ple; $ t unit of ammonta ned $4.9 
a wunit 

Cineinnath: De na fair trend stead 
to eaay; sup! lequate $120@13060 

BONE MEAL, 

New Orleans ind good end « | 
supply euff ent 

rt Worth nd good ippl suff 
clent f.o.b Ft W ort local 
manuf ire 

Loulsville De nd slow trend eak 
eupl ‘ $6 70 ton 

Cincinnati De und = fair trend stead 
to supply idequate ton 
sacked Cincinnati 

Omaha: ur strong ippls ted 

San Prancisco: Demand good; supply fair 
$68 

BONE MEAL (STEAMED) 

Indianapolia: und poor; i we 
supp 86 ton 

Iaruleville ‘ nd ju trer wenh 
supp ‘ | 76 t 

Chicago nd and alr $8 

Haffalo nd good trend steady 
i: ton i 

st Louis ind supp! 
quat 

Seattle goood rend atrong 
supT ton irehouse Le.l 

Boston quiet: sur tight $90 

Ft. Worth nd un 1 ipply 
tight ar luct 2 
ru l ‘ i $756 
H ton, last 

New Orleans and slow steady 

i} B.P.L, nitrogen 

pt ! in 10 
ne jute 

los Angeles nd fa t t | 
up! ple 9.50, domesti 

Franciaco Demand upply 


Sen 


BREWERS DRIED GRAINS 


las Angeles: D« und good: trend é 

‘ f.o.1 Van Nu $54 icked 
$50 bul 

Vhiladelphina mand dul pp fair 

Louls nd fair lequate 
m, $4 ton, « 

Haffalo poor unstead 
pt $44 bull ton 

Chieago abundant 

$41 

San Francisco: Demand upply am 
ple 4 

Louisville and lull trend weak 
ample; $43 ton 

Hoeton De nd caut upply am 
ple 6% $48 24 none offere 

New Orleans Der t 4 down 

ght ent 68.76 

Cincinnati ‘ nd poor t nd steady 
suppl id ; 47 

rt. Worth: Dx ind slow; supply suffi 
elent $47@48 prompt delivered Ft 
Worth 

Milwaukee Demand and supply fair 
26% $4 

BREWERS DRIED YEAST 

las Angeles: Demand fair; trend steady 
supp! ple ll¢ in 6-ton lots 12¢ in 
smaller le 

Pittsburgh Carlota 10¢ Ib 5-ton lots 
tor 

New Orleans iriotea 10¢ Ib }-ton lotsa 
ll¢ ton 

St. Louls ind good upI limited 
it %@Pi¢ it n ton lots 
1i@ize or 

New Vork 19-ton lots 
10¢ “we ton ote 
it 

Cincinnati ta 10¢ ton lots 
ll¢ t 

Chicago i good ipply imited 
106@11%¢ rlote 10% @i2%e ib 

Buffalo i good trend steady 
tia? wt 

Milwaukee short 
10% @11% rlot 6% @12%¢, Le.l 

Leoston fair adequate 

Louisville and = fair trend steady 
supply light o¢ Ib 

BUTTERMILK-OCONDENSED 

San Francisco: Demand fair; supply good 
$6.36 wt 

Los Angeles: Demand fa trend steady; 
supply ar le $6.26 100-1ib irume $4.75, 
lar@we bar 

New Orleans: Demand fair; trend steady: 
n te; 1 t i $4.15 04.76 

Indianapolis ead trend wun- 
changed juate t irum $3 

Philadelphia: | lerate: supply 
fair $4 

Ogden no $4.16 100~-Ib. 
drum 

Boston 1 quiet; supply adequate 
ib 

Loulsvilie Demend good trend steady 
to weak eupply ampe offering price 
64.26 owt 

Chicage: Demand fair; supply plentiful; 
$3.60 owt nh cariots 

CALATTE CRYSTALS AND FLOUR 

(All prices net siding freight and tax) 

New York: Orywtals $13.34, four 69.49 

Baffalo: Orystals $13.96, dour $10.20 


Tolede: Crystalis $154.62, flour $11.77 

Boston: Crystals $14.37, flour $10.62 

Limecrest, N.J.: Crystaia $9.50, flour $56.74. 

CALCIUM CARBONATE 

Seattie: Demand steady supply ample; 
trend unchanged; $14 ton, ex-warehouse, 
truck 

lee Angeles: Demand fair; trend un- 
changed; supply eaemple; meal and flour 


$10.63 
loadsa 
Cincinnati: Demand fair; 
adequate; $8@8. 
Minneapolis: Plain $10; lodized (% Ib 
per tor $13.60; lodized-manganesed $15 
Chicage: Piain $8.66 ton in 1006-Ib 


lelivered 


ton, carloads; grits 


CHARCOAL 

Lee Angeles: Demand fair 

ple; oak $90 ton, 

Francisco: Demand 
mple $59.60 

Chicage: Demand 

poult charcoal $93 


trend 
40-ib 
steady 


bage 


ipply a 
pI 


San 


quiet; 
ton 


supply 


in 60-Ib. mul 


New Orleans: Demand quiet 
ple trer 


poultry $2.10 
Demand and 


COCONUT MEAL 
Demand slow; trend 
$66 ton, ex-dock 
ent from Philippines 
Angeles: Demand 
trong supply limited; 
pot $66@68 

Portiand: Demand slow; 
trend hanged > 
San Francisco: 
ple: spot $68, tmported; 

COD LIVER OTL (FORTIFIED) 
Boston: Demand slow; supply good; 
. 2,260 A 300 D, 2,250 A 21¢; 
1,500 A 18%4. 

Dayten: Trend steady; 

gal. drume 

300 ICU, 
3,000 A 
f.o.b. Dayton 

New York: Trend steady; price per ! 
in 6566 gal. Grums (400-420 Ib.): 300 
760 A 16@18¢, t.0b. New Jersey; 300 
1,600 A 17% @19%¢ and 300 ICU, 2,260 
19@22¢, t.ob. Massachusetts, New Jerse 
New York, Pennsylvania; 300 ICU, 3,000 
19% @23¢, f.0.b. New Jersey, New Yor 
Pennsylvania; 600 ICU, 1,600 A 18@198% 
f.o.b New York, Pennsylvania; 600 
2,260 A 20@22¢, f.0.b. Massachusetts, 
syivania; 600 ICU, 3,000 A 22@23%¢, f.0. 
Pennsy!vania. 


CONDENSED FISH SOLUBLES 


Los Angeles: Demand fair; 
supply ample; 6¢. 


bags 


Boston: supply light; 


su 
ehi 


easy; 
30-day 


improved 
cake ex-doc 


supply amp! 


supply ar 


$66 


Demand fair 
April 


Ib 
1,600 
300 
A 20% 


price per 
300 ICU, 


600 ICU, 1,500 


$13.03 ton, car- 
trend steady; 


KI 


06. 


bags, 


steady: 


ample; 


tl 


supply am- 
1 steady; 40-Ib. oak charcoal $1.95; 


$78 


p- 
p 


trend 


k, 


n 


600 
300 


in 
A 


10U, 


b. 


ICU, 


A 
A 
k, 


10U, 
Penn- 


b. 


trend steady; 


Boston: Demand slow; supply adequate; 
4% Ib 
CORN GERM MEAL 
St. Louis: Demand fair; supply limited; 
$60 ton, bulk; $66 ton, in burlap bags, St 
Louts 
CORN GLUTEN FEED AND MEAL 
(All quotations for all cities are sacked 
basis, bulk basis $5 lees) 
Minneapolis: Feed $64.77, meal $67.77 
Atianta: Feed $61.92, meal $74.92 
Birmingham: Feed $60.18, meal $73.18 
Boston: Feed $69.15, meal $72.16 
Chicago: Feed $49, mea! 
Cleveland: Feed $56.04, meal $69.04 
Denver: Feed $68, meal $71 
Ft. Werth: Feed $66.50, meal $69.50 
Indianapolis: Feed $63.60, meal $66.50 
anease City: Feed $49, meal $62 
Louisville: Feed $56.11, meal $68.11 
New Orleans: Feed $67.88, meal $70.88 
New York: Feed $68.69, meal $71.69 
Norfolk Feed $658, meal §71 
Philadelphia: Feed $68.23, meal $71.23. 
Pittsburgh: Feed $66.60, meal $69.60. 
St. Louis: Feed $49, meal $62 
CORN OIL, MEAL 


New Orleans: Demand dull; trend steady; 


upply adequate; $61.88@62.88. 

Louisville Demand dull; trend weak; 
suppl normal; $69.81. 

Cincinnati: Demand fair; trend lower: 
supply adequate; $69.81. 
COTTONSEED OTL, MEAL 

Kaneas City: Market has leveled off a 
little with old around %60@60.60, 
sacked, Memphis; solvent about $1 ton leas 

Portiand: Demand slow; trend firm; sup- 
ply limited; $73, f.0.b. Los Angeles 

Ogden upply normal; 41% %78@83 
VPhiladeiphia: Demand fair; supply ample; 
$77.60 

Indianapolis: Demand limited; trend 
downward; supply ample; $73 ton 

Seattle and fair; trend steady; sup- 
p ¥ i: $84.50 ton, delivered, cariots, 41% 
expe ‘ oc 

Louisville Demand dull; trend weak; 
supp ample new or old process $69 

las Angeles: Demand fair trend steady; 
upp ample; $70@71 

Cincinnati: Demand poor; trend steady 
to easy supply adequate; $69@70 

San Francisco: Demand good; supply 
ample $74.38 

Wichita: Demand moderate; supply suffi- 
elent; 41% old process $72.60, 41% solvent 
$70 


New Orleans: Demand poor; 
ly lowe supply sufficient; 41% old 
5 60@ 0 pelleted $2 additional 

rt. Demand very limited; 
ample; carlots, sacked, central and nor 
Texas origin 41% old process 

ivent, 41% low gossypol, fat added $66 
67, delivered Ft. Worth; pelleta §2 
tiona 

Omaha 
41% solvent 

Boston 
s78@78.8 
Memphis 


ple 


Demand slow; 

$76, pellets $77.50 
Demand slow; supply adequat 
Demand dull; trend stead 
prime 41% protein 
ked; new process 
Demand siow; trend weak: sw 
41% $869, sacked, 
Demand and supply 
bulk, Boston 
Demand slow; supply adequat 
$71, solvent $69.50 


A AND D FEEDING OIL 

Geattic: Demand and trend steady; 
ply ample; 300 D, 3,360 A 22¢ ib.; 300 
1,600 A i8¢ 
warehouse, drums included. 
Demand slow; supply good; 
1,500 A 300 D, 
1,600 A 16¢; 300 D, 760 A 

steady; price per ib. 


ply ample 
Baffaio 
stead $79 
Chicago: 
hydraulic 


fair; 


trend slight- 
process 


$72@73 


a 


addi 


supply ample; 


y 


old proc- 
41% sol 


P- 


immediate 
trend 


sup- 
300 D, 760 A Ib., all ex- 


3,360 A 


300 ICU, 
300 ICU, 


760 A 
3,000 A 


66 gal. drume (410 Ib.) 
18¢; 300 ICU, 1,500 A 19¢; 
21¢ Dayton. 

New Werk: Trend steady; price per ib 
in 66 gal. drums (400-420 Ib.): 300 ICU, 760 
A 13% @16%4; 300 ICU, 1,600 A 16% 
f.0.b. Massachusetts, New Jersey, New York 
Pennsylvania; 300 I0U, 3,260 A 17% @20¢ 
f.0.b. Massachusetts, New Jersey, Pennsy! 
vania; 300 ICU, 3,000 A 18% @21¢, fo» 
New Jersey, New York, Pennsylvania; 


ICU, 1,500 A 16@18¢, Massachusetts 
New Jersey, Pennsylvania; 600 ICU, 2,250 
A 18@19%4, 600 3,000 A 20@21%% 
f.o.b. New Jersey, Pennsylvania. 

Baffalo: Demand steady; supply ade 
quate; 300 D, 760 A 19¢ Ib.: 300 D, 1,600 A 
Z21¢ lb.; 300 D, 2,260 A 24¢ Ib.; 300 D, 3,000 
A 27 Ib.; 600 D, 4,000 A 32¢ Ib.; straight 


vitamin A feeding of] 10% @11%¢ per M. | 
drum lots, drums included, basis Buffalo 

Chicage: Demand fair; supply adequate 
straight A feeding oll, with 10,000 
vitamin A per gram 10@11¢ a million units 
of vitamin A, Lc.L, packed in 66 gal. drums 
f.o.b. Chicago, drums included. 

Minneapolis: All with DPPD—straight A 
feeding oil 13¢ per million; 86 D $1.08 gal 
300 I 760 A 16¢ Ib.; 300 D, 1,600 A 18¢ It 
300 D, 2,260 A 20¢ Iib., single drum kk 

Milwaukee: Demand and supply fair 
D, 100 A 19¢ 300 DD, 760 A 1%¢ 
1,600 A 21¢; 300 D, 2,260 A 23¢ 


D ACTIVATED ANIMAL 

POWDERED 

Kansas City: Demand fair 

supply adequate; 10% @11¢ 

Cincinnati: Demand fair 

supply ample; 1,600 ICU 
ICU 18¢, warehouse. 


DEFLUORINATED PHOSPHATE 


Tupelo, Miss.: $64.30 
Coronet, Fia.: 17% $56, 
Houston: $65.60 

Wales, Tenn.: $69.85 


DICALCIUM PHOSPHATE 


Portiand: Demand good; supply 
trend unchanged; $108 


units 


STERO! 


trend «at a 
lb 

trend teady 
11@12%¢ 100 


$48 


ample 


Cincinnati: 18% phosphorus $82@85 

Trenton, Mich.: Minimum phosphorus 
21%, maximum fiuorine .01% guaranteed 
$90.30, f.0.b. Trenton, in 100-Ib. multiwal! 
bags; minimum phosphorus 14%%, max! 
mum fluorine .019% guaranteed $79.55, f.0.b 
Trenton in 100-Ib. multiwal! bags 

East St. Louis: Monocalicium or dicalci 
um phosphate, 18%% phosphorus $79.55 ton 
bagged, f.0.b. cars. 

Adams, Mass.: Minimum phosphorus 
18% %, minimum 26% calcium, maximum 
fuorine guaranteed $79.55 ton, f.0.b 
Adams, in 100-Ib. multiwall bags. Freight 
equalized with nearest producing point, car 
load basis 

Columbia, Tenn.: Minimum phosphorus 
18% % minimum %26% calcium, maximum 
01% fluorine guaranteed $79.55 ton, f.0.b 
Columbia in 100-lb. multiwall bags. Freight 
equalized with nearest producing point, car 
load basis. 

Bennie, Fia.; Demand improving; supply 
adequate; minimum phosphorus 18%% 
granular $79.56. Freight equalized with 
closest producing point ~basi 

St. Louis: Minimum phosphorus 721% 
maximum fivorine .01% guaranteed $90.30 
f.o.b. St. Louls in 100-Ib. multiwall bags 
minimum phosphorus 18% maximun 
fluorine .01% guaranteed $79.55, f.0.b. St 
Louls in 100-Ib. multiwall bags 


Minneapolis: 20% phosphorus $96.19, 21 
$100.49 


Chicago: Demand fair; supply adequat« 
stock food grade, 18.6% phosphorus 
Ib. or more $79.66 net ton in 100-Ib. paper 
basis Chicago Heights, Ii! less than 
000 Ib. $89.65 net ton; 21% phosphorus 26 
000 Ib. or more $90.30 net ton, basis Ch 
cago Heights and Nashvilie, Tenn., less than 
20,000 Ib. $100.30 net ton 

DISTILLERS DRIED GRAINS 

Louisville: Market difficult to peg. Pro 
ducers are quoting $66 for light bourbon 
grains, $68 for dark, $85 for solubles, with 
resale offers discounted considerably be 
cause of light demand 

Baffalo: Demand and supply fair; trend 
downward; $61, bulk, Boston 

New Orleans: Demand poor; trend easi 
er: supply adequate; $68@71 

Cincinnati: Demand poor; trend lower 
supply adequate; $66@60. 


Philadelphia: Demand dull; supply fair 
62 


Boston: Demand slow; supply fair: Neht 


$67 medium dark $64.75; dark §66.75 

Sen Francisco: Demand fair; supply am 
ple; solubles 

DRIED BEET PULP 

Besten: Demand spotty supply scarce 
$70.60@73.60 

Sean Francisco: Demand good; supply 
fair $48.96 

Leos Angeles: Demand good; trend firm 
supply limited; $62@63 

Milwaukee: Demand fair; supply scarce; 
$66.60 

Cincinnati: Market steady; demand siow 
to fair; supply adequate. Quotations: $642@ 
66.656 with scattered sales reported at 
low end of range 

Buffalo: Demand fair; supply poor; un 
quoted because of scarcity 

Atlanta: Demand fair; trend steady; sup 


ply limited; $72.60, sacked, April, nominal 
New Orleans: Demand quiet: trend firm 
supply adequate; $65@68, ex-dock 
Ogden: Supply norma! $47@62 
Seattle: Demand good trend firm; sup 
ply tight; $46.60 ton, delivered, carlots 
Ft. Worth: Demand quiet; supply mod 
erate carlota 40-1b papers $68@69,. de 
livered Ft. Worth, April shipment 
DRIED BUTTERMILK 
Indianapolis: Demand light; trend un 
changed supply sufficient $13 cwt 
San Francisco: Demand fair; supply am 
ple; $9.75 cwt. 


Milwaukee: Demand good; supply fair 


Minneapolis: Market steady to easier 
demand fair; $10@11 cwt 

Chicago: Demand siow; supply adequate 


26 carlots 


wt in 


$10.75 @ 11.21 
Baffalo Dem 
weaker; supply adequate; 
Les Angeles: Demand fair 
ple 
Demand fair; 
12@13.50 cwt. 
Orleans: Demand siow; trend steady 
adequate: $11@11.60 cwt. 
Demand fair; supply sdequate 


trend 
$12 cwt. 
trend steady 


slightly 


fair 


trend firm; sup 
nple 


Ogdes. Supply normal; $8.65, 100-ID. bag 
Wichita: Demand slow; supply adequate: 


Demand limited: supply ex- 


7 | 
— 


tremely limited; local production, nominal 


$12 ecwt., fob. Ft. Werth. 


DRIED CITRUS PULP 
Los Angeles: Demand good; trend steady; 


ipply light; f£.0.b. southern California pro- 
iucers’ plants: orange $45 sacked, $41 bulk 
New Orleans: Demand good; trend firm: 
supply light; $456 @ 48.60. 
Sean Francisco: Demand good; supply 
fair meal $532. 
Besten: Demand fair; supply short; $465, 
Plorida points 
PRIED SKIM MILK 

los Angeles: Demand moderate, trend 
teady supply ample; $14.25 

New Orleans: Demand quiet; trend eas! 
er; supply adequate; $12.50@12.75 cwt 
Louisville: Demand fair; trend stead) 


ample; $11.75@12.25 cwt 

Philadelphia: Demand moderate; 
fair; $12.75. 

Milwaukee: Demand good; supply fair; 
13¢ 
Minneapolis: 
12 
Baffalo: Demand 
‘ er; supply adequate; 
Chicage: Demand fair; 


supply 


Market steady at $11.50 


good; trend slightly 
$12.50 ewt 
supply adequate; 


a“ 


$11 P11.50 cwt. in carlots 

Buffalo: Demand fair; supply very poor: 
it ted because of scarcity 

Atlanta: Demand good supply limited; 
tren strong; pulp $64, meal $49, sacked, 
Al 

Cincinnati: Demand fair; trend steady 
upply atequate; 11@11%¢ 

San Francisco: Demand and supply fair; 
Ib 

Portiand: Demand geod; supply ample; 

nd unchanged; §12 

Keston: Demand siow supply adequate 


Ib. 


DRIED WHEY 
New Orleans: Demand fair 
pply adequate $6.60@6.80 
Kensas City: Demand fair; 
juate straight grade $6.25 
lelactosed $6.95 cwt 
Ft. Werth: Demand fair supply ade 
quate: carlots, standard $6.25 cwt., sacked 
delivered Ft. Worth or any Texas point or 
lotsa, f.0.b. warehouse Ft Worth 
Demand poor; supply plentiful; 


trend steady; 
ewt 
offerings ade 
cwt partially 


Ib 
San Francisco: Demand steady; supply 
ood $7.25 cwt. 
Cincinnati: Demand fair; trend steady; 
6.25 


upply adequate; $6.25. 

Los Angeles: Demand moderate; trend 
rm supply ample; fortified $6.60, un- 
ortified $6.60 

Seattle: Demand steady; supply ample; 
trend unchanged; $7 cwt., ex-warehouse, 


Philadelphia: Demand moderate; supply 


fair: $6 


WATCH FOR NEWS ON 


Finer DEHYCO 


John J. Clay Sales Co. 


Vietor 1196 
Board of Trade Bidg., Kansas City, Mo. 


FEED INGREDIENTS 


Fish Meal e Scrap Solubles 


Portiand: Demand good; supply ample; 
trend unchanged; $6.50. 

Ogden: Supply normal; $6.50, 100-Ib. bag. 

Louisville: Demand fair; trend steady: 
supply ample; $6.50@7 cwt. 

‘hieago: Demand fair; supply adequate; 
$6.25 cwt. in carlota 

Baffalo: Demand poor; trend steady; 
supply fair; $6.26 cwt., delivered. 


Minneapolis: Market firmer; demand itm- 
proved; $6.76@6 ewt. 


FISH MEAL 
Ft. Werth: Demand unsatisfied; supply 
erttically short; Peruvian 60@ $166, f.0.b 
truck or car, ex-dock Houston, early April; 
South African pilchard 60%, 104 dried 
solubles $157, middie April, ex-dock Houston. 
Boston: Demand steady; supply adequate 


no quotations available 


San Francisco: Demand and supply fair 
imported $2.45 a unit of protein. 

Cincinnati: Demand and supply fair; 
trend steady; $160@170 

los Angeles: Demand moderate; trend 
firm; supply ample; $2.50@2.56 a unit of 
protein 

New Orteans: Demand cautious; trend 
steady to easier; supply tmproved; $1417@ 
166 on 60 to 66% 

Chicago: Demand light; supply scarce; 
menhaden fish meal 60% protein, f.o0.b 
Kast Coast $146@147 60% blended Weet 
Coast $143; Northwest herring-salmon biend 
$143 herring meal 734 protein $2.30@ 
2.32% a unit of protein 

Minneapolis: Market steady on Canadian 
herring at $2.36 a unit of protein, Weet 
Coast, but lower on mixed 60% meal, now 
quoted at $160, Minneapolis, in truck lots 

Buffalo: Lemand good; trend lower; sup 
ply fair; $160 ton, bulk; $153, sacked 

Atlanta: Demand fair; trend steady 
supply limited; 60 $157 sacked, Aprii-May 
subject to production 

Milwaukee: Demand and supply fair; 
60@ $173 

Senttle: Demand siow; trend steady; sup 
ply limited; Canadian herring meal $2.45 
a wnit protein, Seattle; local production 
$2.36 a unit protein, f.0.b. producing points 

Indianapolis: Demand light; trend steady; 
supply emall but ample; $168 ton 

Portiand: Demand siow; trend lower; 
supply ample; $2.35, f.0.b. Vancouver; $2.40, 
f.o.b. California. 


Ogden: Supply normal; $2.20 a unit, f.o 
Coast; 66% %$171@173 
Louisville: Demand dull; trend firm; sup- 
ply ample; $160@166 ton. 
HAY 
Ft. Worth: Demand 
clent; carlota, 


poor; supply suffi 
baled, nominal, No. 1 al 
falfa $44@46, No. 2 $42@44, Oklahoma 
origin; prairie No, 2 $34@36; Johnson grass, 
nominal, No. 2 $33@36, delivered TCP. 

Boston: Demand steady; supply adequate; 
No. 2 timothy $38@40 

Wichita: Demand siow; supply insuffi- 
cient; prairie $30@32, alfalfa $24@30 
Cincinnati: Demand slew; trend steady; 
supply adequate; No. 1 timothy $26; first 
cutting No. 1 alfalfa $26; second cutting 
$29.50; No. 1 red clover and timothy $29.60; 
No. 1 red clover $27.50; bright wheat or 
straw $14 
New York: 


Timothy No 1, unquoted; 


No 3 and 4 $25@30 

Baffalo: Demand steady; No. 2 timothy 
$18@20 ton; No 2 alfalfa $256@28; straw 
$10@14 

St. Louis: Demand fair; supply ample; 
timothy and clover mixed $34@364 ton; 
alfalfa, third, fourth and fifth cutting $30 
#35 ton; alfalfa milling grades $18@23 ton; 
prairie No. 1 $34 ton: straw $14@16 ton 

los Angeles: Demand moderate; trend 
weak supply increased: U.S. No, 1 §36@ 
37; No leafy $34@36; U.S. No. 2 
green $34@36; U.S. No. 2 $32@33 

New Orleans: Liemand fair: trend eteady; 


supply adequate; No, 1 timothy §60@62, 
baled alfalfa second cutting $60@62, prairie 
$32@ 38. 

Seattle: Demand good; trend firm; sup 


ply tight; $38 ton, 
green 

Philadelphia: Demand and 
as to quality $32 

Ogden: Supply normal; $1.25 bale; $22@27 
ton In the barn. 

Lealsville: Demand dull; trend easy; 
supply normal; prices all No. 1 hay, tim 
othy, clover, mixed timothy and clever or 
alfalfa $36; No. 3 $33; straw, wheat and 


delivered for U.8 No. 2 


supply fair 


oat $14, rye $16, 
HOMINY FRED 

Lealeville: Demand fair; trend steady: 
supply ample; $66¢@66.60 

Omaha: Demand good; supply limited 
$48.50 bulk, $66 sacked 

Kansas City: Demand fair; offerings 
slack; market nominally $60@51, sacked 
Kansas City 

Memphis: Demand poor trend steady 
plentiful; white $66, yellow $59 

ffa Demand and supply fair; trend 

steady $60.25, bulk, Boston 
Demand siow; supply plentiful 
Demand and supply falr 
Indianapolis: Demand only fair: trend 
unchanged; supply sufficient yellow $67 
ton, Including state tages and used bags 
white ground corn $56 ton 

Seattle: Demand fair; trend steady; sup 


ply good; $66 ton, delivered, sacked 
New Orieans: Demand poor; trend steady; 
supply adequate; 


Cincinnati: Demand poor; trend steady 
adequate; $66.60@57.60 
Demand slow; supply ample; 
$63.50@ 64.60 
LINSEED O11, MEAL 
Minneapolis: Most of the recent pres 
sure appears to have eased, and the mar 
ket ts quoted off 60¢@81 from a week 
earlier, Mille said directions and sales are 
fairly good, Quotations: § bulk 


Minneapolis; 22% flaxseed screenings of! 

feed $42@42.60, bulk, Minneapolia 
Omaha: Demand siow; supply good, 

solvent $69, pellets $71.60; 32 or 

expeller $76, pellets $77.60 

City: Trend slightly lower with 

slow; $64.60@66, bulk, Minne 


36% 


demand 
apolia, 
Portland: 


trend unchanged; 


Demand slow; supply ample 
$77. f.o.b. Los Angeles 
Worth: Demand quiet; supply 

ficient; carlota, 36% expeller $77.82, 
May shipment, delivered Ft. Worth 
$2.60 premium 

Chicago: Linseed of! meal showed some 
resistance to a further decline during the 
week ending April 4, following sharp 
losses in the previous perted However 
slight losses were reported during the week 
Feed manufacturers seemingly do not want 
to stock this ingredient at this time. Quo 
tations April 6: selvent $§66.560@66; ex 
peller $71.50@72 

Milwaakee: Demand and supply fair; 14% 
72; 36% $656.50 


suf 
Aprti 
pellets 


Kosten: Demand slow; supply adequate 
$76.46 

Sen Francisco: Demand and supply fair; 
$46 

Wichita: Demand fair; supply sufficient; 
34% $88 

Cincinnati: Deman poor; trend lower: 
supply adequate $70.75@76.76, bulk de- 
livered 

Las Angeles: Demand siow; trend steady; 
supply ample 77 

New Ortenans: Lemand good; trend steady; 
supply light 32% or better $76.60@77.66 

tle: Demand steady; trend easy; sup 

ply sufficient; $92 ton, delivered, 30% ex 
peller meal: $86 ton, delivered, 314% solvent 
meal 

Indianapolis: Demand slow, trend down 
ward; supply sufficient $78, new process 
only 


Philadeciphia: Demand and supply fair 
34 77 


17 
Louisville: Demand dull; trend easy; sup- 


Landby Dehydrating Co. 


Manufacturers of Dehydrated 
Alfalfa Meal 
Established 1940 

A. J. Landby, Warroad, Manager 
Res. Phone 153 
Mill at Swift, Minn. 


KEES & COMPANY 
National Distributors for W.C. PRATT CO. 


Producers of 
Triple Fifty FISH SOLUBLE PRODUCTS 7hrifty “30” 


327 S. La Salle St., Chicago 4, Til. 


Phone HArrison 17-1528 


FEEDSTUFFS, April 9, 1955-63 


ply ample; new process $71.36, old proces 
877.35 


St. Leais: Demand fair; supply ampk 
recleaned Bariy Fortune $4.25 cwt., sacked 
recleaned White Prose $84. 75@6.26 cwt 
wacked 
MALT SFROUTS 
. Leate: Demand good; supply ample 
No. 1 bulk $32052.60 ton; No. 1 sacked 
$39 ton; No. sacked $29 @29.50 ton 
New Orleans: Demand fair; trend steady 
to easier; supply adequate 
Milwaukee: Demand and supply falr 
No. 1 $398, No 2 $90 
Chicage: Demand siow; supply adequate 
No. 1 §3 
Cincinnati: Demand fair; trend tower 
supply adequate; No. 1 
Besten: Demand dull; supply nll ne 
quotations offered 
MEAT SORAIS 

New Orleans: Demand fair; trend tower 
supply adequate; 604 meat and bene §80 
86. 

les Angeles: Demand slow; trend weak 
supply adequate SiL.80@1.86 «a unit of 
protein 
wre Demand fair; supply ample 
77.60 

St. Peal: A tightening in supplies as 
result of improved buying recently whe 


followed by a boost of $3 ton in quotations 
now at $83 for ind bone scraps 

New York: Dem 1; trend steady 
supply fair; 60% 872.1 $78.50, sacked 
50% $870, 664 $876, bul) 

Milwaukee: Demand fair; supply goed 
50% $878 

Chicage: Demand fair ipply ample 
50% protein $76@7 0 


Kansas City: Market has firmed up slight 


$80@ 52.60 


ly 50% meat and bone rap 
sacked Kansas ‘ity 

Seattle: Demand slow; trend easy; sup 
ply good; 895 ton ex - warehouse 60% 
protein 

Loulsville: Demand very poor trend 
weak supply good $47 60@72 ) ton 
Portiand: Demand siow; trend firm: eup 
ply ample $1.90 

Wichita: Demand fair; supply eufficient 
60% $682.50, fob. pliant he queta 
tions no offerings 

Cincinnati Demand fatr trend steady 
supply adequate; 60% ton, sacked 
fob, Olmetnnati 

lhoston Demand cautious supply 
ple; $1.20 a protein whit; converted 
72.60 

Ft. Werth: Demand fair eupply 
jent; meat and bone, 60% §80@81, sacked 
fob. or delivered rt Worth 


Demand good 
unit of protein 
Demand fair; 
bulk; ton 
eacks 

and 


supply am 


supply ample 
60% paper sacks 


$76 


ton 
burlap 
Der 


$70 
ton, 


trend lower 


Huffalo: 


poor eup 


VALLEY 


Division-MIDLAND INDUSTRIES, INC. 


INDEPENDENCE, KANSAS 


Elk Valley Dehydrated 
ALFALFA MEAL 


Dehydrators + Blenders 


FEED GRAINS 


BARLEY - 


CORN 


KAFIR-MILO 


- OATS - 
From Every Grain Producing Area in United States 


WHEAT 


CONTINENTAL GRAIN COMPANY 


Memphis - 
Norfolk 
Nashville 
Enid 


Leuievilie 


Fort Worth 
Buffalo 
Toledo 
Houston 
Galveston 
Portland 


TERMINAL ELEVATORS: 


Toledo 
Columbus 
Port Worth 
Portland 


Kansas City 
St. Louis 
Chicago 
Buffalo 
Omaha 


Nashville 
Louisville 
Memphis 
Houston 


Galveston 
Enid 
Minneapolis 
Norfolk 


| 
| | 
I 
Bigelow Sales Company ALFALFA MILL 
— 
OFFICES: 
New York San Francisco 
Chicago Vancouver, B. C. 
St. Louis Los Angeles 
Columbus — 
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ply ample; 60% meat scrape $76 ton, bulk Memphis: en4 iow 

$77.60, sacked er $4 wray 
Senttle 

M le: The market appeared some 
what firmer, refiecting improved buying at | 
mid-week, and prices were stead to about Vortland : 
higher (juotationa bran $4646.60 tr 

#tandard midds. $46.60, flour midds. $61.66 Ogden 
red dog t64@04 re $4 

Kansas City: Shortea have become ex- | to $49 
eeGingly scarce and have soared above 
the $60 mark; bran also stronger but at ‘ 

a wide discount under shorte lemand 
improveG; bran $40.60@41 and shorte San Francisce 
61.50, sacked, Kansaa City 

rt. Worth: Demand fair ipp iff los Angeles ‘ 
clent; carlota, prompt wheat bran 444@ 

4%, gray shorta $66.60@664.60, delivered | tr 
unchanged on bran and $3 up on shorts, | 
compare with a week previous | 

Wichita: Demand food supply inade MINERAL FRED 
quate basia City April 6 bran | Portland 
$39.76@49.26, shorta $47.76@48 bran wae | tre, 
unchanged to 60¢ ton higher while shorta Ft. Worth 
advanced $4.60 ton, compared with the 
preceding week 

Omahat Demand fairly good; supply am- | Py 
ple; bran 641, shorts $61; standard midds, | 
bulk $46.60 phorus slew § .2 

Chicago: A alightiy better demand for 
millfeeda prevailed during the week end Omaha tent 
ing April 6, and prices firmed somewhat ‘ . 
‘upplies of millifeeda were not too plent Sioux Citys 
ful, since flour milla are not running full p 
time. Quotations April 6: bran $4646.60 
standard midds, $60@560.60, four midds. $65 Indianapolis 
red dog $66.60@68.60 " 

Milwaukee: Demand good; supply fair: | ¢ 
pure bran $49, standard midds, $60 Seuttle 

Louise: Prices very firm offerings | 
rather seant; bran $46@456.60, shorte $64.75 eure 4 
@66.26, St. Loulsa switching limite New Orleans tead 

Cineinnath: Demand fair; trend steady; | ep » granules 
supply adequate; bran $60.60@61, middlings $4 

63066 Wichita mple 

Indianapolia: Demand just fair; trend 
steady to lower; supply sufficient soft 
winter wheat bran $63, standard midds. | san Pranciaco 
$67, mixed feed $66, gray shorta $57 good 

Louisville: Demand fair; trend etronger: 
supply reasonable; production lighter; sev MOLASSES 
eral mille affected by railroad atrikes Atlanta na 
bran $49.90, mixed feed $655, sahorta $69.15 fob 
standard midds, $56.86 

Haffalo: Sales improved; some Memphis 
mixers had run low on inventories; price | 9), t Ye gal. 
strengthened on increased demand bran tan 
$50@60.76, atandard midds, $52.50@54,60, | Haffalo 
flour midds, $60, red dog $60.60@61.60 

New York: Demand fair; trend unsteady Indianapolis 
supply sufficient; bran $66.60@57.50, stand tar 
ard midda, $60.60@61,60 fot 

Boston: Demand spotty; supply adequate Portland amp 
bran $66@66.60, middlings $20 

Vhiladeiphia: Demand apotty; supply am Lenlevilie: De 
ple; bran $66, standard midds, $68,560, red supp 10% 
dog | foal Gu 

New Orleans: Demand fairly good: trend Minneapolin 
unsettled; eupply sufficient; bran $49@ 
60.26, §$69@60, F 

Milwaukee | 1 
ew 
Kenumont rexas i; trend 
te 
tar und f.o.t 
nt 
New York ry nd tead ; ri 
| te tra in 
ta 
lent 
Senttle 
ret tt 
n 
AL-FISH New Orleans and f nd fir 
for poultry jew Orle 
los Angeles 
MAR-VI-TIC 
for poultry and pigs harbor 
Boston ate 
| 4 

TURKEY-BLEND Kansas City id 
for turkeys quate; market pt 
WAREHOUSE STOCKS AVAILABLE FOR 
IMMEDIATE DELIVERY Ft, Worth nd f nple 
Contact:— lackstrap 11%¢ con 
H. MARK MeNEAL Co. 

1207 Liberty Life Bldg., Charlotte 2, N.0, 

Phone: Franklin 7-1522 
c. C. WELCH Cincinnat!: 1 steady 
435 Hrevoort Road Columbas, Otilo supply adequate Pil¢ New Of 
Phone: Ladiow 1077 leans 
HARVEY M. PECKHAM San Francisco ply good 
York, Pa. $20 
York 54607 NIACIN 
ROBERTSON New York er t i 0-kilo 
Hinghamton, N. ¥. lota; $9.10 lot $9 o, 6 
Binghamton 27152 kite t freight 
allowed to ad 
Ask us about GORTON'S . 
OILS with quaranteed auat< 4 
potencies. oat feed $ 

Coops a'ing Members of Associated Industries —~ Ses. 1 864 

‘ 1 
Co’ we te for complete Mins d 
information and prices er . . 4 

Interest his 
h 

| $9 9 ' 
feed $14 

| Cincinnati ‘ nd fair t | teady 
to enay sUuDI ate reground 


° 


TOTAL SUGARS 
SCIENTIFICALLY PROCESSED & DRIED 


BLACKSTRAP MOLASSES 


WILL NOT CAKE OR HARDEN 
it ls BLACKSTRAP MOLASSES dried on « carrier base, high in carbohydrates 
FREE.FLOWING EASY-TO- MIX EASY-TO-HANDLE 
The EASY—-ECONOMICAL way to edd MOL ASSES to your feeds 
O. W. MEYER LABORATORIES NAPOLEON, OHIO 


407, 


COTTONSEED MEAL FUTURES 
Closing prices of cottonseed of! meal (41% protet: mn the Memp? Merchants Ex 
change tn dollars per ton (bulk) 
Apr April 4 AT 
Ma 54.7 5.00 
4 t ‘ 
54 
SOYBEAN OIL MEAL FUTURES 
Closing prices of soybean oil r al (basia Decatu ) on the ©) Fe Board of Trade 
and on the Memphis Merchants Exchange, in do ' per ton (bulk 1 
CHICAGO 
Apr April 4 Ap Ay 
Ma 57.30@ 67.50 67.70@ 67.90 57.1 $0 57.60@ 5&7 67.90 
MEMPHIS 
April 1 April 4 Apr April 7 
66.90@ 6.60 90@ 6&6 0 0 646.154 ‘ » 66.7 
4 656.2 a 6 64 5.50 
53 64 64 4 “i ».40 
52 a 2 3.9 3 64.00 
51 p 62.1 
j 1G 4.00 11.85@ 
@ 210 - 
erized white oats $53@55; | MILLFEED FUTURES 
97@9 
é $97@98 | rhe following is a comy son of settling 
Chicago nd slow; supply adequate City fo April 1 and 
feed $13; fine ground feed 
$81@82: feeding rolled oats April l April 8 
AD 39.40 $39.256@ 39.50 
Milwaukee Demand and supply fair M it 9.00 $8.560@ 38.85 
| white $50 : $49 molasses | Jur 37.60@ 8.2 7.00@ 8.00 
; d eats, 3% $16 | Ju 36.00@ 37 4.65@ 37.60 
Los Angeles: Demand slow: trend steady | Au t a 34.00@ 37.00 
white pulverized $71 sept ber a 34.00@ 37.00 
New Orleans: Demand siow trend easy; hort 
ims pulverized white oate $68.50@ 
66, pulverized oats $66.60@68.50, mixed April p°47.25 $47.30@ 48.00 
ts 864.60 May 47. 46.96@ 47.60 
June @tit.s 5.65@ 47.75 
femphis I mand poor: = nd ete July @ *39.80 
ite rotelir regrour 
St. Louls Demand fair; supply ample 
eground oat feed $16 in 100-Ib. burlap 
bag pulverized white oats $60 ton, choice Chicago: Demand slow supply fair; 
$62 ground n ecreenings $33033.50; Canadi 
Seattle nand slow; trend easy up an, |t $27 @27.60 
I good; feed oats $67 ton, ground oats Buffalo: Demand and " fair; trend 
$f ton led oats $64 ton, ex-warehouse stead ind, sacked $38.50, New York 
‘ ungr i New Yor 
Indianapolis: Demand fair to good; trend New Orleans: Demand fair; trend stead 
tre ¢ to inchanged supply ample; pul ud late 3/64-ir grind $45 @47 
hite mate $6 pulverized mixed Cincinnati Demand | trend lower; 
t ped white oats 76, feeding dequate; Canadian $30@31 barley 
hit ‘ $93.50, rolled white oats $103 $25@26, both bulk, ds red 
ped white oats $1.02 bu sacks 
extr SOFT PHOSPHATE WITH 
Loulsville: Demand dull; trend weak COLLOIDAL CLAY 
' imple; reground $19.85 ton, rolled Chicago: $22, carlota 
t $9 feeding oatmeal $99.3 pul Kansas City: $21.50@22, cariots 
ed white oata $63.36, crimped white St. Louis: $21.10@21 carlota 
$73.85 Des Moines: carlots 
Philadelphia: Demand dul! Ip! fair Philadelphia: $ 721.50, carlotsa 
to t pulverized white oats $656.60 Minneapolis: $22.75, ca 
yt t mt feed $22.76; Canadian $26.60 
SORGHU MS 
OYSTER SHELL Cincinnati Demand fair trend steady 
Boston: De und steady supply adequate to eas upply adequate $2.90@2.% 
1.4 t per Los Angeles: Demand fair: trend steady: 
Louisville: Der ane good; t i firm; sup supp mple No milo Arizona 26¢ 
pre ne of the few s in good rate, prompt $2.85: No. 2 ilo, delivered 
1 t firm prices in ti entire mar 
t: price jobbing $19.39 ton prompt $2.96 
Portland Demand slow supply ample Ft. Worth: Demand dul! supply suffi 
trend unchanged: western $29. eastern $34: clent; carlota, bulk, No. 2 yellow $2.62@ 
ranite and crystal grits, both $26 2.64, delivered TCP 
Seattle: Demand steady; supply good; SOYBEAN OTL MEAL 
rend unchanged; eastern $32 ton, western 
$98 tor srehouse, }.c.! Wichita: Demand fair; supply sufficient 
New Orleans: Demand slow; trend steady; 44 $75, f.0.b. Wichita 
ippl 6; $13@13.60, local orfgin Cincinnati: Demand and supply fair: 
Los Angeles: Demand fatr trend firm trend steady $68@69, bulk, Decatur. 
. ‘ local $18.60, eastern $25 Loulsville: Demand dull; trend weak; 
San Francisco: Demand fair supply am Supt ple; $70.31 ton 
nile local §$ eastern $24 Ogden ipply normal; $110@1156 
Portiand: «slow; trend weak 
PEANUT O11, MEAL ted April $56 
New Orleans: Demand fair; trend easier Philadelphia: Demand spotty; supply am 
ppl yuate; 26% $64@56.50; 45% $83 ple g bull Decatur 
R4 Decatar: Demand fair; supply adequate; 
Milwaukee Demand and supply fair; 44% bu unrestricted $59@59.60 
5, 76 Milwaukee: Demand and supply fair: 
41% $72, 44% $69 
PEAT MOSS Minneapolis: The market held steady, 
Los Angeles: Demand fair; trend steady with demar mited and supply adequate; 
le: ex-dock, German, 1,000-bale quotatio 46, bulk, Decatur 
ta $ Indianapolis: Demand dull; trend down- 
New Orleans: Demand good; supply light ward 1 ample 70.60 ton 
trer tronger: 160-Ib. bales G en moss Chicago 4 fairly active trade developed 
$3.4 in @ ean 0 eal in the central states 
Chicago Demand good; ur Arce in the last part of the week ending April 
; 96 standard 7% cu. ft. bale & Be sused an advance in price, but 
Philadelphia: Demand good; supp! light the r was not sufficient to erase losses 
0 f ? pier sust ed earlier in the week Prices were 
San Frencisco: Demand fair ipply am ynl ghtly below the previous week's quo 
Boston: Demand steady; supply adequate 
urlote $2.6456@2.76 bale; $2.85@3.10 
POTASSIUM IODIDE, U.S.P 
St. Louls Demand fair: upply ample; | 
100 potassium iodide, U.8.P., 260-Ib. | 
average in drums $2.15, 100-!b. lots In fiber | 
iru ‘ $2.08 potassium lodide 
xture, 2265-Ib. lots In leverpal 
ima $2.06 100-Ib lots in fiber lrur 
New Vork: Trend steady pr e per tt — 
9 ur carbonate or cale« tear 
ate tur $2.08 f.o.b New York and t 
Per inia, freight prepaid or allowed “MINOSEA” is a specially 
=. selected Kelp harvested in the 
N 
RIBOFLAVI deep, cold waters of the Atlantic, 
New York Trend steady grade (in 
feed su nts): 6¢ per in 3.63 vacuum dried by special machin- 
4 gy ixtures, f.o.b. New York and 
Pent freight prepaid to destination ery and ground to a meal form 
RICE BY-PRODUCTS suitable for mixing with other 
San Francisco: Demand good: supply ingredients — no chemicals or 
Werth: Demand fair: supply suffi drugs are added. “MINOSEA 
ent s, rice bran $28@29, prompt is rich in plant IODINE and 
i, ORGANIC MINERALS The 
Memphis Demand poor; trend steady 
ample: bran 832, sacked, £.0.b. Ar addition of 2% of “MINOSEA 
nsas will increase the efficiency of 
Atlanta emand fair trend steady 
ply 6; bran $41.25, sacked, April livestock and poultry rations. 
los Angeles Demand | t trend | 
oad light: bran 61 | 
New Orleans: Demand geod: trend steady Write for details and prices 
ipply adequate; bran $44@48; no quotes | 
hulls 
SCREENINGS FASTERFAT DIVISION 
Minneapolis Market about steady with 
both « und demand light. Quotations NATIONAL SEA PRODUCTS LTD. 
$34 ghte $14 llume 
' eavies $30@40; Canadian $23 HALIFAX - NOVA SCOTIA-CANADA 
bu Dulutt snadian ground $31, sacked 
Duluth; fax screenings $33 ' 


it’s DRY! 
ASS 
KANDILAS 


Quotations April ¢ 
ted $70@70.60 
Seattle: Demand fair 
R i: $88.50 ton, delivered, sacked 
New Orleans: Demand siow; trend easier; 
PI adequate; 44% $77.560@79.60 
Memphis Demand siow; trend 
ample Prime 44% solvent 
‘ f.o.b. Memphis 
Atlanta: Demand 
ample; 44% 


44% protein, 
trend steady; sup 


steady: 
$64.60, 


trend steady; 
sacked, im- 


fair; 
$75.50, 


Los Angeles: Demand fair; trend steady; 
Ips delivered CCP $87.07@87.67 
San Francisco: Demand fair; supply am- 


ple 


ample 


$8 7 
Ft. Worth: Demand slow; supply ample; 
76@76, April; truck lots $73 
“a ‘ ered Ft. Worth 
Kansas City: Somewhat improved de- 
r it prices slightly firmer than a week 
758 


14% 


an bulk Decatur, for Kansas 
ty and West $58.50@569. unrestricted 

Boston: Demand spotty; supply irregular; 
$ bulk, f.0.t Decatur 

Omaha: Demand slow; supply good; 44% 
solvent $73, pellets $75.60; 41% expeller 
$77.50 

TANKAGE 


Kansas City: Demand 
ed; market stronger; 


fair; offerings im 


I $50, sacked, Kan 


s City, for 60% digester tankage 

Omaha: Demand fair; supply ample; 
Ft. Worth: Demand fair; supply ade- 
juate 60% digester $§92@94, fob. Ft 


W ort} 


Wichita: Demand fair; supply sufficient; 


60 f.o.b. plant 

Chicago: Demand fair; supply ample: 
60% protein $77@86 

St. Paul: Improved demand was reflect 


ed in firmer prices. Quotations: 60@ digester 
$84 
WHEAT GERM MEAL 

Buffalo: Demand fair; trend steady; sup 
y poor commercial grade %$62, sacked 
f.o.b. Buffalo 

New Orleans: Demand fair; trend steady; 
supply light; 870@72 


Chieago: Prices eased off $1 


TURKEY HATCH 


(Continued from page 1) 


ton to $66 


formal action to issue alarms 
against over-production, producers ex- 
ceeded the recommended goals. Not 
only did the USDA industry advisory 
committee issue the warnings but 
this committee was supported by the 
influential statements of the Ameri- 
can Feed Manufacturers Assn. Col- 
lege Survey Committee which set 
forth data to show that turkey pro- 
ducers were facing rising feed costs 
that would threaten their profit mar- 
gins unless production was held in 
check. 

This year USDA thus far has not 
had such independent support from 
the survey group. At the same time 
the producer sees largely the pocket- 
book appeal of declining feed costs 
and sustained consumer buying 
power 

In fact, over-all USDA policies re- 
garding disposal of grain surpluses 
paints an optimistic feed cost out- 
At every hand USDA is offering 
supplies that hold any advance of 
feed prices in check. A recent deci- 
sion along that policy line has made 
available upwards of 150,000 tons of 
broken kernel rice for domestic feed 
or export sale, Likewise, quantities 
of light test weight wheat are being 
offe for domestic feed use. It is 
likely that the turkey producer sees 
a potential ceiling on his feed bill in 
the USDA general policies and con- 
sequently is eyeing a larger potential 
market this year, possibly at some- 


took 


look 


red 


what lower prices than last year but 


Inc. 


ITY MILLS, 


noxville 5, Tenn. 


LIMESTONE e BENTONITE 


Calcium Carbonate for Feed Mixing 
CALCIUM CARBONATE comes 
from our Weeping Water, Nebraska, 
deposit. Pure white—Net off coler— 
Over 98% Calcium Carbonate—Ground 
te your specifications, Submit your 
samples for prices. 


UNITED MINERAL PRODUCTS CO. 


still at a reduced production cost. 
Assuming that such a conclusion is 
part of the turkey producers’ judg- 
ment, the other major factear which 
must be speculated upon is consumer 
buying power. Up to this time all 
signs indicate that. buying power will 
hold at current levels for the balance 
of the year. However, any setback 
in consumer spending could upset the 
best laid plans of the turkey men. 
While the USDA warning may be 
only a precautionary statement on its 
part to protect itself against later 
demands for price supporting opera- 
tions if production gets out of bounds, 
it may be prudent for the turkey in- 
dustry to take this warning to heart. 


AFMA CONVENTION 


page 1) 


(Continued from 


feeds, and tailor-made formulas or 
simpler feeding methods. 

Erwin C. Wascher, Honeggers’ & 
Co., Inc., will review production prob- 
lems and techniques evaluating the 
added use of liquids, more and minute 
drugs, and roughage feeding to rumi- 
nants. Looking toward the future, 
he'll examine the trend toward bulk 
feed merchandising, the need for 
more accurate and faster weighing 
facilities, rapid analytical procedures, 
automation, plastics, and electronics 
in plant modernization, 

Chester Kessler, Allied Mills, Inc., 
will be looking into the future from 
the sales manager's standpoint in his 
part of the panel discussion. He will 
pay attention to such items as care- 
ful selection, adequate training, closer 
supervision and proper motivation, In 
reviewing factors that “Make Sammie 
Run” he will consider such things as 
intelligence, self - sufficiency, domi- 
nance, sociability, and emotional sta- 
bility. 

C. Grattan Lindsey, Lindsey-Robin- 
son Co., will conclude the panel dis- 
cussion with a review of the problems 
and outlook from the viewpoint of 
general management. He will go into 
such problems as multiple manage- 
ment, selection and evaluation of new 
ideas, the balance and coordination of 
company departments, and the chart- 
ing of company policy and procedures 
for long term gains. 

Preceding the official convention 
program, special meetings will be held 
May 25. The AFMA board of direc- 
tors, Nutrition Council and its 
twelve subcommittees, traffic commit- 
tee, committee of purchasing agents, 
and feed control relations committee 
will all meet in closed sessions. Other 
specia] meetings during the two-day 
conclave include the dog food divi 
sion executive committee and the dog 
food research committee. 


BROILER OUTPUT 


(Continued from page 1) 


Gross income from broilers was $753 
million—5% less than in 1953 
Georgia led all states in the num- 
ber of commercial broilers produced 
in 1954, with about 15% of the na 
tion's broilers, followed by Arkansas, 
Texas and Delaware, with about 7% 
each; Virginia, Maryland and North 


Carolina with 6' each, California 
and Alabama with 5% each, and Mis- 
sissippi with 4%. These 10 states 
accounted for 65% of the 1954 
broiler production. (See accompany 
ing table.) 

(The term commercial broiler as 
used by USDA includes all young 


chickens of the heavy or cross breeds 
raised for meat from which pullets 
as well as cockerels are sold as 
broilers.) 


Commercial Broiler Production & 
Gross Income, by States, 1954 


Pounds Price (jroes 
State and pre pre per in 
division duced duced Ib come* 
thousands cents thous 
Maine 30,677 110,437 22.6 $24,848 
N. H 7,334 27,136 22.4 6,078 
Vt. 62 2,118 33.3 408 
M 20,41¢ 71 16,363 
I 1,348 4,8 4 
Conn 6,099 go 21,324 
N Y 1.0 6.6 9.029 
Va i4 6s 24.7 19,169 
N. Atl 126,061 » 108,14 
Ohie 1 “4 ‘ 1 10,286 
ind 26.7% 
Mich 12,8 6.6 ‘11 
Wiha 17,029 1,49 26.4 15,841 
N. 55,49 ‘4 23.9 66,147 
Minn 9933 23.6 2,334 
lowa 10,394 22.9 7,866 
Mo. 28,488 86,464 3.1 18,888 
Neb ‘8 “4 3,642 
Kansa 2,660 1.6 1,814 
Ww N ‘ 60,091 163,126 22.6 34,433 
De! 69,820 216,44 44,916 
Ma 68,3467 180.998 22.4 40,89 
Va. 69,332 143,020 41,984 
Va 26,434 » 323.9 18,638 
N. © 68,349 169,21 22.4 37,005 
C 13,992 22.2 8,608 
Ga 164,471 463,413 22.0 101,061 
ria 11,736 34,034 24.1 8,202 
8. Atl 451,501 1,368,636 22.4 306,684 
Ky 7,884 24,662 23.1 6,464 
Tenn 11,500 13.360 21.8 7,304 
Ala 47 ‘9 143,21 1.8 12,665 
Mins 308 112,862 26,066 
Ark 8,526 219,870 22.0 44,371 
La 12,039 6,117 1.0 8,307 
Okla 6,776 18,970 4,287 
Texas 71,790 208,101 48,509 
8. Cent 27¢ 60 96.229 179.9 
Idaho 1,33 ae 1,003 
Colo 10 409 ; 1.90 
Ariz 635 1,601 0 ane 
Utah 1,870 1,68 
re >i) 
Calif 0,017 41,034 
W ent 1,219 6.3 64,932 
U. @ 1,069,784 ‘ 123 23.1 $763,101 
*Includes consumption in households of 


producers which than 1% of total 


in 


production 
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North Carolina Feed 
Tonnage Totals Increase 


RALEIGH, N.C.—North Carolina 
feed tonnage sales in January and 
February declined from the levels 
of the previous year, according to 
figures of the North Carolina de- 
partment of agriculture. However, 
total tons shipped for the current 
fiscal ahead of the prior 
year 

Total monthly feed tonnage for 
January was 80,038 tons, compared 
with 84.828 tons the year before 
February, 1955, totals were 80,511 
tons, compared with 82,187 in Febru 
ary, 1954. Total tons shipped for the 
current fiscal year (Juiy through 
February) were 702,016 tons, com 
pared with 677,532 tons for the same 
period in the previous year 


year are 


NEW FEED STORE 
DANVILLE, VA.—-Moore's, Inc., a 
feed and farm supply store, has been 
formed to do business at 134 Hol- 
brook Ave., Danville, Va. C. H. Moore 
is president of the firm 


4 
Look 
aN 
racer tt 


High costs and Low profits 
Will soon get the boot 
When the Tech Twins drop in 
With knowledge astute. 


ished .. 
dies that clean each other! 


Seco's revolutionary design gives so many other advon 


tages, too 


1. Beating action that mixes better. . 
and molasses do not have to be heated. 2. Capacity up to 
five tons per hour in the S-50 model and fifteen tons in 
the S-100 model-——greater than many mixers costing twice 
with voriable speed auger feeder to 
3. Seperate motor and 


the amount 
handle all feeds in any amount 


yours in SECO'S TWIN MIXERS 


this guarantee. 


pump to handle any consistency of molasses 
lose prime, 4. Adaptable to any installation 
used with auger feeder or fed direct from above 


years of mill and manufacturing experience 
finest materials and precision workmanship 


no lumping 


will not 
. can be 
All 
backed by twenty 
by the 
and by 


workmanship for 90 days. 


GUARANTEE 


If your machine is not completely satisfactory, you are 
free to return it within 30 days after arrival at destina- 
tion, by prepaid freight, for refund of purchase price. All 
equipment guaranteed against defects in material and 


‘ion 


HERE'S A MOLASSES MIXER THAT NEEDS 


SECO’S TWIN MIXERS! (in two sizes, up to five tons per 
hour and fifteen tons per hour capacity.) With hundreds 

of satisfied users to preve molasses mixer cleaning is ban- 
done FOR YOU by Seco's twin roters with pad- 


Please send free literature about Seco's 
Send literature about other mill equipment { | 
Send information about protected dealer territory { |} 


NO CLEANING! 


Twin Mixers 


| 
| 
| 
| 
| 
| | 
| | \\ 
KG 
| | 
| 
| | | 
| 
SOUTHERN EQUIPMENT COMPANY, GOODLETTSVILLE, TENN. 
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85 Bu. per Acre 
Average Corn Yield 
Possible in Midwest 


URBANA, ILL. M. B. Russell, 
University of Illinois agronomist, 
says that corn yields in the Middle 
West could average 85 bu. per acre 
instead of the present 50, if farmers 
used improved soil management 
practices and had favorable weather 
conditions, He says the 85-bu. per 
acre estimate is based on a study by 
the National Soils Work Group 

Average yields imply that some 
will be far above it and some far be- 
low. With an 85-bu. crop, some Corn 
Belt farmers would harvest 115 to 
125 bushels per acre, while other 
farmers on lower fertility soil would 
be able to make only 75 bushels 

Boosting corn yields depends to a 
considerable extent on the individual! 
farm operator, Mr, Russell says 
Some farmers who see their land only 
when they put in the crop and again 
when they harvest it, are in poor po- 
sition to know their land and to 
farm it to its greatest potential. 


Wyoming Widens Ban 
On Cattle With Scabies 


CHEYENNE, WYO. 
quarantine against Colorado 
because of scabies in that state has 
been extended to Illinois, Kansas and 
Texas, where Wyoming authorities 
said cattle scab also has been found. 

An amendment to a previous live- 
stock import proclamation adds the 
additional states, prohibiting moving 
cattle from them into Wyoming with- 
out a written permit from the Wyom- 
ing livestock and sanitary board, 
Cheyenne. 

Dr. G. H. Good, Wyoming state vet- 
erinarian, said thus far no cattle scab 
has been found in Wyoming. Neither, 
he said, has any necrotic rhinitis or 
“red nose disease” been diagnosed in 
this state, although he said there is 
some evidence it may be a range as 
well as a feedlot disease. 


Wyoming's 
cattle 


Meanwhile it was reported that 
two Colorado ranchers have de- 
vised a vat-dipping system which 


might prove to be a big help in the 
state’s current fight against cattle 
scabies, Instead of the usual plunge 
by cattle into the dip vat, the animal 
is lowered into the solution and raised 
by an elevator. 


SPECIFY 


Columbia Caleium 
COLUMBIA QUARRY C0. 


. 1007 Washington Ave, 


LOUIS 1, MO 


=] 

| 
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J. Hutzler 


George 


NEW POSITION — Spencer Kellogg 
& Sons, Inc., Buffalo, has announced 
the appointment of George J. Hutzler 
to the new position of manager of 
engineering research, Mr. Hutzler 
will be responsible for the develop- 
ment of new manufacturing processes 
in the company’s vegetable oil opera- 


tions. He will also direct the pilot 
plant activities in the new research 
center now being constructed on 


Genesee St. near the Buffalo Airport. 
In this pilot plant new products will 
be manufactured in sufficient quan- 
tity for market development, accord- 
ing to Dr. Malcolm M. Renfrew, di- 
rector of research and development. 
Mr. Hutzler formerly was a research 
supervisor and semi-works superin- 
tendent at the Bridesburg plant of 
Rohm & Haas Co. near Philadelphia. 


Minneapolis Meeting On 
Weights Set for April 12 


MINNEAPOLIS—A grain terminal 
conference sched- 
the Minneapolis Ex- 

for April 12, beginning at 10 

here 


weights has been 
uled by 


change 


Grain 


a.m 
announced that “con 
tinuing outturn 
weights, particularly on cars of Com- 
have re- 

general 


The exchange 


complaints about 


modity Credit Corp. grain, 
sulted in the setting of a 
meeting.” 


In attendance will be representa- 
tives of terminal and country eleva- 
tors, Minnesota weighmaster depart- 
ment, South Dakota public utilities 
commission, the Farme: Elevator 
Association of South Dakota, com- 
mission merchants, the CCC and rail- 


road companies 


LAUHOFFEF’S 


TELETYPE 
8261 


TOASTED CORN FLAKES 
TOASTED WHEAT FLAKES 


Ample Supplies—Carlots, Trucklots, LCL 
WRITE, WIRE, OR TELEPHONE COLLECT 


LAUHOFF GRAIN CO. 
Cereals of Quality Since 1862 
DANVILLE, ILLINOIS 


The 


J. H. LEFTWICH & CO., Inc. 


BLACKSTRAP MOLASSES 


Tuscaloosa, Ala. 


Phone 2-8771 Mobile, Ala. P.O. Box 78 
Savannah, Ga. Jacksonville, Fla. 
New Orleans, La. Corpus Christi, Texas 


Nebraska City, Neb. 
Shipments by Rail Tank Car, Truck Transports and Barge 


Cincinnati, Ohio 


Chicago Board Margin 
On Soybean Futures 


CHICAGO Robert C. Liebenow, 
secretary of the Chicago Board of 


Trade, has announced a reduction in 
the minimum margin requirements on 
both soybeans and lard futures con- 


tracts effective immediately. On soy- 
initial requirements have been 
30¢ to 25¢ bu. and mainte- 
nance and hedging -and spreading 
transaction margins were reduced 
from 25 to 20¢ bu. Initial margin re- 
quirements on lard were cut from 
$800 to $600 per contract of 40,000 Ib. 

He announced that approval 
had been granted by the directors 
of the board of trade by which space 
amounting to 25 million pounds is 
now regular for delivery on crude 
soybean oil at the plant of the 
Honeymead Products Co., Mankato, 
Minn 

Approval for regularity for deliv- 
ery cottonseed oil futures con- 
tracts at the plants of Western Cot- 
tonoil Co. at Abilene and El Paso, 
Texas, as well as Mrs. Tucker’s Prod- 
ucts, Jacksonville, Tl, was also 
granted. This action brings to five 
concerns whose space has been so 
approved for delivery on cottonseed 
oil futures contracts executed on the 
Chicago Board of Trade; in addition 
the ones mentioned above, there 
The Glidden Co. at 
Kimbell Oil Mills 
both lo- 


beans 
cut from 


also 


on 


to 
are the following: 
Indianapolis, Ind., 
and Mrs. Tucker’s Products, 
cated at Sherman, Texas. 


Cedar Rapids, lowa, Feed 
Group to Meet April 13 


CEDAR RAPIDS, IOWA—The Ce- 


dar Rapids Feed & Grain Club will 
hold its monthly dinner meeting April 
13, beginning at 6:30 p.m., at Twin 
Towers 

The program will include a tall 
by Albert Guggedahl, managing di- 
rector, Feed Institute, Des Moines 
Iowa, who will show the poultry nu- 
trition film, “The Open Door to 
Greater Egg Prices.” 

Registrations are being taken by 


Holscher, Davenport Eleva- 
Cedar Rapids. 


Henry E 
tor Co., 


MARKETS 


(Continued from page 2) 


Good Friday. Backlogs of orders for 
next week were larger than a week 
ago. 


Southeast 

Southeastern feed demand has been 
dull and uninteresting again thi 
week. The rail strike, which is still 
on in the Southeast, has caused quite 
a bit of delay and confusion, and it 
is understood that one large feed 
mixer has closed down and others 
have had to resort to truck transpor- 
tation facilities to make delivery of 
feed products and bring in feed in- 
gredients 

The weather has been open and 
mild, and no increase in feed con- 


sumption has shown during this week 
government has begun to offer 
surplus feed materials to the 
feed trade, and trading on some of 
these commodities has been rather 
brisk for the past few days. However 
this demand stems strictly from feed 
manufact 

Poultry producers still believe that 
feed demand will pick up in their 
particular line in the very near fu- 
ture. However, this thought has been 
carried from week to week, and based 
on best available reports, stil! has not 
materialized 

The local oat crop in the South- 
east was heavily damaged by the 
freeze last week, and it is not expect- 
ed that this crop will be as large this 
year as earlier anticipated. Rice bran 
has tightened slightly for April ship- 


some 


irers 


ment, and price advances are being 
posted by some sellers. However, de 
ferred positions are still steady and 


unchanged. Most formula feed sales 


are reported to be quite slow, and in 
terest in additional bookings is very 
light for most all buyers. Citrus pulp 
remains strong and very limited in 
is still weak 


supply. Soybean meal 
from the southeastern mills, however 
active trading was reported later in 


the week. 


Northeast 


Formula feed sales again picked 
up a little this week, especially poul- 


try feeds, including broiler and tur- 
key feeds 

Dairy feed demand held about 
steady, although there was some scat- 
tered improvement. 

Eggs held steady. Broiler prices . 
were a little stronger than they have 


been, and the structure is expected 


to hold until the latter part of June 
or July. Replacements have been 
fairly heavy and turkey poults have 


also been increasing. 
Cash corn moved down 1@2¢, oats 


were unchanged and harley was 
off 2¢. Soybean oil meal moved low- 
er, and cottonseed oil meal was 
weak. Linseed oil meal held steady 
and gluten meal was unchanged. 

Brewers’ grains advanced $1. Glu- 
ten feed was unchanged. Distillers’ 
grains are moving in a wide range 
Producers are trying to maintain 
prices, but feed manufacturers with a 
surplus are offering them $6@7 below 
the distillers’ prices. Fish meal 
dropped $5, and meat scraps and 
tankage were down $2.50. Hominy 
was off $1@1.50 

The over-all average of feed manu- 


running time picked up a 
week and ranged from 46 
However, a cutback is 
week because of the 


facturers 
little this 
to 47 hours 
expected next 
Easter Monday holiday 

Millfeed improved, with the 
demand coming from the larger mix- 
ers. The pickup in sales did not re- 
sult from increased consumption, but 
because some large mixers had not 
been making too many replacements 


sales 


and their inventories had run low 
The market leveled off after the re- 
cent decline, and mills decided to 


step in and buy. Bran and middlings 
advanced $1 a ton and heavy feeds 
moved up 50¢ 


Ohio Valley 


Sales of formula feeds in the Ohio 


Valley continued to improve this 
week and were reported better than 
at any time in the last several 


months. Seasonal demands and better 
feeding ratios were cited as leading 
factors in the upswing 

The gth of the upswing was 
indicated by the fact that mill oper- 


stren 


ations in the area jumped to nearly 
70% of capacities on a five-day, one 
shift basis, with several plants re 
porting overtime operations neces 
sary. During the prolonged spell of 
slow business, production forces in 
most mills were reduced to a mini 
mum, and it was said that it now is 
found preferable to work present 
staffs overtime rather than add to 


the number of employees 

Increasing sales of poultry feeds 
were especially noticeable this week, 
with broiler feeds and egg mashes 
moving out in considerably larger ton- 
nages. Turkey feeds and chick start- 
ers also were in strong demand. Hog 
and dairy feeds moved more slowly 
Adjusted ingredient prices were re- 
flected in price declines averaging 50¢ 
ton, to further encourage purchases 
by farmers. 

It is believed by most manufac- 
turers in this area that the present 
favorable trend will continue through 
the weeks ahead because of the fa- 
vorable crop outlook, plentiful under- 
ground water reserves compared with 
recent years and the very favorable 
employment situation which is trans- 
lated into good demand for farm 
products. 


Pacifie Northwest 


The formula feed business con- 
tinued slow, and markets of all in- 
gredients were without feature. Feed 
millers are finding that their inven- 


— 
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tories are lasting much longer than 
they had earlier anticipated, which 
is evidence of lack of demand on the 
part of feeders. 

Also, grain markets are weak, with 
all grains being quoted at below loan 
levels in this area, and feed men 
reason that if grains are below loan 
levels this early in the season it is 
probable they will be cheaper as 
harvest time draws nearer. This at- 
titude also is prevalent among farm 
customers for formula feeds, and 
with everyone thinking that cheaper 
prices are in prospect, is at 
a very low ebb. 

Grain lists and formula feed lists 


were down another dollar or so per 
ton during the week, and feed men 
indicated that they do not feel 


bottom has been seen as yet. 

Warmer weather is in prospect, and 
this may stimulate activity so far 
as baby chicks and turkey poults are 
concerned, but most of the trade 
feels it will be late April, or perhaps 
May, before any noticeable improve- 
ment in over-all feed demand will 
appear. 

Dairy business has held up fairly 
well, because the season is late and 
pastures have not improved as rap- 
idly as expected, but warmer weather 
will change this picture, and it is ex- 
pected that demand for dairy feeds 
will taper off from this time for- 
ward. 

Egg prices have held steady in re- 
cent weeks, and the outlook for broil- 


ers is not too bad. No one knows 


what the turkey market is going to 
do during coming months, but pro- 
duction in this area will be down 
15 to 20%, or perhaps even more. 
This should have a stabilizing influ- 
ence on the market for finished birds 
and possibly will permit a little more 
profit from raising turkeys than was 
the case in 1954 

Mills manage to keep going at a 
near-normal rate, but the backlog of 
orders is very small, and operations 
are on a day-to-day basis. 


Central States 


Observers of the formula feed situ- 
ation found very little change from 
the previous week during the period 
ending April 6. Sales are developing 


at a fairly satisfactory pace, although 
some mills said business is a trifle 
disappointing 

Probably the biggest fly in the oint 
ment is the failure of chick starter 
and growing mash business to develop 
on the usual scale. Mill spokesmen 
say this business is quite late this 
year, resulting from a poor egg mar- 
ket last season 

Hog and cattle feeds appear to be 
moving at a fairly satisfactory level 
Broiler feeds, too, are starting to 
sell at a faster pace. Mills report they 
are running full time, and the out- 
look is for a continued steady, a). 
though slow, improvement. Prices 
were somewhat lower last week and 
are expected to be 60¢ to $1 ton low 
er this week 
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NATIONAL ALFALFA 


“JACK RABBIT BRAND’”’ 


Guaranteed Supply 
of Quality Dehydrated Alfalfa 


the Year ‘Round 


National Alfalfa’s widespread growing and dehydrat- Across the nation, alfalfa hay is meticulously select- 
ing facilities ... plus National’s scientific gas storage ed, dehydrated and processed and then stored under 
capacity ... assures you, the feed manufacturer, of a inert gas to preserve all of its valuable nutrients. 
uniform, premium quality dehydrated alfalfa product From this material comes the famous Jack Rabbit 
every month of the year. brand products throughout the year. 


At the left is National's huge gas storage, blending and processing plant 
in Omaha, Nebraska. At right is our Lawrence (Midland), Kansas Plant 
where National is doubling the capacity of its modern storage tanks. This 
is the largest concentration of gas storage in the world. 


Be sure your feeds contain an adequate amount 
of uniform, premium quality dehydrated alfalfa. 
Specify National's “Jack Rabbit" Brand today! 


TO BETTER SERVE THE FEED INDUSTRY 


NATIONAL ALFALFA DEHYDRATING AND MILLI 


GENERAL SALES OFFICES: BOARD OF TRADE BUILDING e@ KANSAS CITY 5, MO. 


ACROSS THE LAND 
COMPANY 


